NATIONAL 





Remove ‘Gas’ Saving Campaign 
From Washington, Platt Urges 


If perhaps the public is 
letting  Oil-Co-ordinator 
Ickes’ cries of “shortage” 
fall on deaf ears, it could 
be that Mr. Ickes has been 
associating these past 8 
years with too many New 
Dealers who have yelped 
“wolf—wolf” too many 
times, reasons Editor Platt. 
Remove the campaign for 
voluntary gasoline conser- 
vation from all Washington 
environment and make it 
work, he urges. If volun- 
tary measures fail, ration- 
ing will result, making it 
“easier for the price regu- 
lating boys at Washington 
to reach in and have their 
say,” Platt warns. Page 12. 











NEWS IN BRIEF 


Modernization of loading and unload- 
ing facilities for tank cars and trucks 
would speed oil transportation to East 
Coast, Congressman Crawford tells 
House. Page 17. 

* 


* * 

Pennsylvania, New York join Inter- 
state Oil Compact Commission. Page 
14, 

* 7 * 

U. S. District Court Judge Holly dis- 
misses patent infringement case by 
Universal Oil Products against Globe 
Oil & Refining. Page 15. 

Pooling and prorating all available 
tankers to shippers is recommended by 
District 1 transportation committee. 
Page 5. 


Farish, Pew score “monopoly” 
charges in TNEC monograph. Page 34. 


CLEVELAND, OHIO 


Far-Reaching Changes 
In Marketing Studied 


WASHINGTON—Oil industry dis- 
trict advisory committees consider 
far-reaching changes in marketing 
practices and operations. Night 
closing of service stations, stabiliz- 
ing octane ratings of gasolines at 
some fixed level and permitting sale 
of only 2 gasoline grades are among 
suggestions being studied. Page 5. 


Gulf Coast Refiners 
Share British Order 


WASHINGTON—Gulf Coast re- 
finers get first “cut in” on British 
oil purchases under lease-lend pro- 
gram. Awards for 9,835,000 bbls. of 
products go: 4,710,000 bbls., worth 
$10,523,210 for lifting from U. S. 
Gulf; 5,125,000 bbls., worth $10,088,- 
500 for lifting from Aruba, Dutch 
West Indies. Page 5. 


More Details Sought 
By OPACS at Gulf 


HOUSTON — OPACS asks Gulf 
Coast refiners for additional opera- 
tions and profits information before 
granting audience on Price Admin- 
istrator Henderson’s 6c “ceiling” for 
min. 80 oct. (’39 Research) gaso- 
line. Page 14. 


Eleven Men Named 
To Davies Staff 


WASHINGTON Eleven - man 
staff appointed to oil co-ordinator’s 
office under supervision of Deputy 
Oil Co-ordinator Davies. Pictures, 
page 6; biographies, page 8. 








Tire Renewal Profitable 
For Kentucky Marketer 


NPN’s third article on 
tire renewal studies the op- 
eration of a _ successful 
southern Kentucky mar- 
keter’s business. Sewell 
Harlin became a tire renew- 
er “to meet competition” 
but his shop is now pointed 
to as one of the best in the 
country. In addition, he does 
a $75,000 business in new 
tires each year. Page 19. 


Bulk Plants Increase 
Non-Petroleum Sales 


More and more non-petro- 
leum merchandise is being 
distributed through bulk 
plants in the U.S., 1939 
Wholesale Census by the 
Department of Commerce 
shows. For over 10 years, 
retail service stations have 
extended their lines to in- 
clude automotive _ replace- 
ment merchandise — ware- 
housed, distributed and sold 
through petroleum bulk 
plants. Page 24. 


——— 


Cure for ‘Sick’ Stations 


“Turnoveritis”, a malady 
affecting many service sta- 
tions, is diagnosed and 
treated by a progressive 
oil company. This com- 
pany, finding the extent to 
which personnel turnover 
affects service station pro- 
fits, started an educational 
campaign, from top field 
executives down, on how 
to spot an ailing station 
and give it the “cure”. 
Page 28. 

















When you're selecting a petroleum. meter—you 
want the meter that speedily and accurately de- 
livers millions of gallons in continuous service, 
with the least amount of trouble and the lowest 
cost of upkeep. You, therefore, want the one meter 
which embodies speed, accuracy, simplicity and 
ruggedness—all in proper balance. \n balance, be- 
cause too much emphasis placed on any one feature 
can work to the detriment and sacrifice of the 
others. Only with Brodie Meters can you be sure 
that every essential is properly in true-balance— 
for nothing has been sacrificed—nothing over- 


emphasized. For the Best All Around Meter, your 


choice, too, will be Brodie Meters. Write for full 


details, TODAY! 





METERS 


RALPH N. BRODIE CO,, 


Cable Address: “BRODICO” @ Division Offices: Chrysler Bld 
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OPS” 


*& UNIFORM HIGH RATE OF FLOW 

*& CAPACITIES FROM 2 TO 1000 G.P.M. 
* INITIAL AND MAINTAINED ACCURACY 
*& SIMPLIFIED LOW-COST SERVICING 


* LONG-LIFE TROUBLE-FREE OPERATION 





950 Sixty-First Street, OAKLAND, CALIFORNIA, U.S.A. 
, New YorK City e 59 E. Van Buren, CHICAGO ® 2815 Canton St., DALLAS, TEX 
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COMING 
MEETINGS 


AUGUST 
Ame in Institute of Mining & Metal- 
jur i! Engineers, Duluth, Minn., 
Fri Aug. 12-15 
National Assn. of Petroleum Retailers, 
, \nnual Convention, LaSalle Hotel, 
( o, Ill., Tues.-Thurs., Aug. 19-21 
Mississippi Oil Exposition, Yazoo City, 
Mon.-Fri Aug. 25-50 
Marketcrs Assn., 








Ker ky Petrolem 
Annual Golf Tournament, Ashland 
Club Lexington Ky) Wed 
Aug. 27-28 
SEPTEMBER 


american Chemical Society, Chalfonte- 
{ n Hall, Atlantic City, N. J., Mon.- 
K Sept. 8-12 
Ou Trades Assn. of New York, Sports 
) Pelham Country Club, Pelham 
N. Y Tues., Sept. 9 
National Petroleum Assn., Hotel Tray- 
n Atlantic City, N Wed.-Fri., 
Sept. 17-19 
Society of Automotive Engineers, Na- 
‘ rractor Meeting, Schroeder Ho- 
vaukee, Wis., Thurs.-Fri., Sept 
New Jersey Oil Trade Assn., Fall Golf 
Outing and Dinner, Braidburn Country 
Cc Madison, N. J Thursday, Sept. 


National Lubricating Grease Institute, 
xh Annual Meeting, Stevens Hotel, Chi- 
ig [ll Mon.-Tues., Sept. 29-30 

OCTOBER 

West Virginia Oil & Natural Gas Assn., 
Annual Convention, Clarksburg, W. Va., 
Wed.-Thurs., Oct. 2-3 

Twenty-Eighth National Foreign Trade 
Convention, Hotel Pennsylvania, New 
York, Mon.-Wed., Oct. 6-8 

National Safety Congress, Stevens Ho- 
tel, Chicago, Ill., Mon.-Thurs., Oct. 6-9 

Texas Mid-Continent Oil & Gas Assn., 
Jeaumont, Tex Tues.-Thurs., Oct. 9- 


Li 
American Asssn. of Petroleum Geolo- 
gists, Pacific Section Los Angeles 
Ca rhurs.-F1 Oct 16-17 
American Institute of Mining & Metal- 
lurgical Engineers, Petroleum Division, 
D s Tex., Thurs.-Sat Oct. 16-18; 
s Angeles, Calif Thurs.-Fri., Oct. 


National Stripper Well Assn., Annual 
Meeting Mayo Hotel Tulsa Okla 
Mor Oct. 20 

Independent Petroleum Assn. of America, 
2th nnual meeting Tulsa, Okla., 
Mor Wed Oct 20-22 

Societ of Automotive Engineers, Na 

L Fuels & Lubricants Meeting, 
Hote Tulsa, Okla Thurs. -Fri., 


Oil Trades Association of New York, An- 
] sanquet Waldorf-Astoria Hotel, 
rh Tues Oct 28 
Automotive Engineers, Na- 
Aircraft Production Meeting, 
Hotel Los Angeles Calif 
s.-Sat Oct 1 Nov 
California Natural Gasoline Assn., Los 
Angele Calif FY Oct. 31 
NOVEMBER 
American Institute of Chemical Engi- 
neers, ith annual meeting, Cavilier 


rginia Beach, Va., Mon.-Wed 


Society of Automotive Engineers, West 
ast Transportation & Maintenance 
fleeting, San Francisco, Calif., Wed.- 
Thurs., Nov. 5-6 

American Petroleum Institute, 22nd An- 
1 Meeting, St. Francis and Palace 

els, San _Francisco Calif., Mon 


rri NOV aol | 
‘oedety of Automotive Engineers, Na- 
~ rransportation & Maintenance 
leetir Statler Hotel, Cleveland, Ohio, 
hurs.-Fri., Nov. 13-14 
DECEMBER 
New Mexico Oi| & Gas Assn., Artesia 
New Mex Wed Dec. 3 
Oklahoma Stripper Well Assn., Tulsa 
Kla Fri. Dec. 5 
JANUARY, 1942 
society of Automotive Engineers, Annual 
Meetir (and Engineering Display) 
DOOK Cadillac Hotel, Detroit Mich., 
Mon, -F ri Jan. 12-16 
FEBRUARY 


lowa Independent Oil Jobbers’ Assn., 
Anr Convention Hotel Fort Des 
De s Moines la Wed.-Fri., 


Texas Oil & Gas Assn., Wichita Falls 
ex t., Feb. 28 
wuerican Mechanical En- 
sheers, Spring Meeting, Houston, Tex 
“on. -Wed March 23-25 
APRIL 
Institute of Mining & Metal- 
lurgical Engineers, Cincinnati. O Wed 
’ ril 15-17 
N > 7 
ational Petroleum Assn., 39th Semi- 
\ Meeting, Hotel Cleveland, Cleve- 
April 16-17 


American 


ites MAY 
national Petroleum Exposition, Tulsa 
K Sat May 16-23 
Amer ‘“) 
rican Society of Mechanical En- 
ey aie semi-Annual Meeting, Clev 
Mon.-Thurs., June 8-11 
a OCTOBER 
ota Soc iety of 


Mechanical  En- 
Meeting, Rochester, N. Y 
Oct 12-14 
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WITH NPN 





SECOND HELPING 


You don’t know his name. 
You don’t know his address. 
But you have a question 
that only one of the advis- 
ers to the Petroleum Co- 
ordinator for National De- 
fense can answer. Maybe 
it’s on tankers—marketing 

research. ‘The informa- 
tion you need is on page 16 
of this issue, where Wash- 
ington agencies dealing 
with matters affecting the 
oil industry are classified. 
It’s a new NPN feature, to 
be carried in each issue, and 
it will grow and grow until 
the directory is complete. 
This is a second helping, 
for during the Madison oil 
trials, NPN’s “Madison Di- 
rectory” met a similar de- 
mand for quick, complete 
information on the oil case 
principals. 


KEEPS POSTED 


It may not have been the 
first thing he did, but short- 
ly after Ralph K. Davies 
became Deputy Petroleum 
Co-ordinator for National 
Defense, he sent in for a 
subscription to Platt’s OIL- 
GRAM, followed by a sub- 
scription to NPN and later 
for NPN’s Refinery Direc- 
tory. 


HAY FOR TRACTORS 








NPN’s issue for July 9 
carried a feature article 
driving home the point that 
tractor manufacturers, 
through their redommenda-. 
tions to their customers, 
are helping oil companies 
sell PREMIUM PRODUCTS 
to farmers—in real quanti- 
ties. Tables showing quan- 
tities and types of lubri- 
cants recommeded by man- 
ufacturers for virtually 
every requirement of every 
tractor on the market ac- 
companied the article. NPN 
has reprinted these tables 
for use by Oil Companies 
in supplying their salesmen 
and farm customers. Copies 
are 5c each, with discounts 
for purchases of 1000 or 
more. 


JOBBER AIDS 


Profits, sales and costs of 
jobbers are featured in ads 
of 12 companies in this is- 
sue, while 3 others point to 
important quality features 
of their products. 
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A.P.I. Report of Refinery Operations 


(Figures in Thousands of Barrels of 42 Gallons Each) 





Daily Average Per Cent Gasoline Produc Total Stocks Stocks Aviation Gasolin 
Crude Runs of Reporting tion at Refineries Finished & Total Stocks Gas Fotal Stocks Included in Finished & 
to Sulis| Capacity Uperated inci, Natural Blended Unfinished Gasoline Oil & Distillates Residual Fuel Oil Unfinished Gasoline Total 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts July 26 July 19 July 26 July 19 July 26 July 19 July 26 July 19 July 26 July 19 July 26 July 19 July 26 July 19 NEW 
East Coast 583 570 88.1 84.7 1,600 1,642 21 wee 21. ae 12,389 11,511 8,972 8,775 East Coast ey, 
\ppalachian ; 139 137 100.0 98.6 181 507 2,968 3,003 418 425 536 536 R62 R5 wa 
ind. Ti. Ry. : 640 638 100.8 100.5 2,586 2,434 16,323 16,534 41,309 4,207 3,712 3,840 
Okla., Kans., Mo 309 298 92.8 89.5 1,120 1,087 6,775 6,837 1,619 1,515 2,080 2,075 Interior 
Inland Texas 140 147 84.3 88.6 600 626 2,163 2,180 411 381 1,246 1,265 1,120 1,13 
rexas Gulf 946 906 94.7 90.7 3,094 2,953 11,737 11,549 6,929 6,830 8,149 7,980 Gulf Coast 
La. Gulf 158 146 112.9 104.3 363 389 3,275 3,310 1,576 1,490 1,492 1,347 3,468 35 ’ 
N. La., Ark. 57 46 121.3 97.9 170 132 431 392 255 233 157 158 : 
Rocky Mt. : 55 62 80.9 91.2 221 246 1,349 1,402 134 139 492 4192 California 
California 541 515 tone 72.0 1,340 1,226 14,389 14,721 11,297 11,181 65,194 64,807 1.747 1.84 
Reported 3,578 3,465 91.4 88.5 13.5%5 11,: a 4 80,965 81,870 39,337 37,912 92,330 91,575 7,197 7,385 'D 
Estimated Unreported 342 340 1,285 1,320 5,980 5,050 860 820 Low 1313 345 35 
U. S. Total* 3,920 3,805 12,860 12 562 86,945 87,920 10,197 38,732 93,855 93,091 7,542 0,14 ec} 
U.S. Total 7-26-40* . 3,481 11,214 89,937 38,284 105,894 5.427 
Estimated, U. S. Bureau of Mines basis. DEM 
To 
bd e 7 
U. S. Crude Oil Production -” 
Do 
(American Petroleum Institute figures) ' 
WEEK ENDED 
July 26 July 19 ) 
Barrels’ Barrels 
(Daily Average 
39+ gm ‘ 
wn Oklahoma 416,650 421,8¢ 
jJ38++4+ Kansas 241,950 239,0 
W sd Nebraska 5,100 5, 2 
x 37/74 Texas 1,428'550 1,231.25 
7 4 Louisiana 314,500 320,61 
> Teal al Arkansas 73.550 73,1 
3.5 Mississippi 46,750 ; 47,29 
~~ Illinois 340,650 332,85 
© 34 Indiana 20,900 19,61 
7) Eastern (Ill. & Ind. excl.) 90,450 90,95 
233 Michigan 41,500 40,55 . 
ee Wyoming 81,150 83,45 STOK 
= Montana 19,400 19,4 C 
~ Colorado 3,700 3,95 
= New Mexico 107,050 106,5° 
+ ~ te He California 638,100 640,50 \ , 
N D0} 5 1219 263 !0 : : D 
APR ‘ NIE . Total U. S 3,869,950 3,676.05 re 
co 2 Crude Imports 144,285 140,43 
Total New Supply 41,014,235 3,816,45 
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Petroleum Supply and Demand, May, 1941 





(t. S. Bureau of Mines figures; thousands of barrels) 
May April May —January-May— 
1941 1941° 1940 1941 1940 
UPPLY 
estic production 
ide petroleum 116,976 111,080 118,283 552,311 576,211 
Daily average 3,773 3,703 3,816 3,658 3,791 
tural gasoline 5,181 4,980 1,587 24,526 21,940 
Benzol 288 277 247 1,475 | 4b) 
Total production 122,445 116,337 123,117 578,312 599,366 
Daily average 3,950 3,878 3,972 3,830 3,943 
de petroleum: For domestic use 3,866 3,831 3,921 17,468 13,864 
In bond ; - 176 214 590 
efined products: Fcr domestic use 1,500 1,981 934 12,343 10,344 
In bond 2,469 2,514 1,403 9,040 7,174 
supply, all oils 130,280 124,665 129,551 617,377 631,238 
average 4,203 4,155 1,179 4,089 4,154 
se in stocks, all oils 1,134 2,291) 8,361 8,331 39,024 
MAND 
demand 131,414 126,953 121,190 625,708 992,714 
aily average 4,239 4,232 3,909 4,144 3,897 
rts’: Crude petroleum , 4,339 2,502 1.886 11,859 20,723 
Refined products 6,391 5,900 7,541 27,426 35,200 
estic demand 
tor fuel 59,107 55,105 52,946 250,372 223,163 
osine 4,501 5,549 5,297 31,124 31,096 
Stillate fuel oil 11,159 12,634 9,738 82,264 77,859 
Siduai fuel oil 30,372 31,452 26,338 158,814 144,009 
ibricating oil 2.7a2 yy gb 2.063 11,872 9,660 
‘ 145 186 R6 701 447 
597 43 557 3,171 2,838 
yhalt 3,011 2.564 9,071 7,ane 
id oil 770 611 1,217 1,112 
zas 7,089 6,479 30,062 9,419 
scellaneous 419 139 1,397 693 
sses 812 1,945 6,358 8,863 
il domestic demand 120,684 108,763 586,423 536,391 
iily average 3,893 3,508 3,884 3,529 
petroleum 
nable in U.S 262,111 266,012 261,839 262,111 261,839 
vy in California 11,241 11,802 13,265 11,241 13,265 
ral gasoline 5,856 5,504 6,514 5,856 6,514 
ed products 276,415 273,439 282,176 276,415 282,176 
all oils 555,623 556,757 563,794 555,623 563,794 
ys’ supply 131 132 144 134 145 


vised Fror 


er imports 


Y 30, 19 


n Coal Economics Division. 


41 


Imports of crude as reported to Bureau of Mines: 
and exports from Bureau of the Census. 


‘Partly for re-export. ‘Increase. 


N.P.N. Gasoline Index 


Dealer Tank 

T.W. Car 

Cents per Gallon 

July 28 9.92 6.70 
Month ago 9.93 6.58 
Year ago 8.93 5.39 


Dealer index is an average of 
dealer prices, ex-tax, in 5O cities 

Tank car index is a weighted average of 
following wholesale markets for regular-grad¢ 
gasoline: Okla., Mid-Western, W. Penna., Calif., 

Y. Harbor, Philadelphia, Jacksonville, Bos 
ton, Gulf Coast 


“undivided” 


Crude Oil Stocks 


(t. S. Bureau of Mines figures; thousands 
of barrels.) 
Grade or origin July 12 July 19 Chnge. 
Pennsylvania Grade 1,176 1,082 O4 
Other Appalachian 1,416 1,401 Ls) 
Lima-Michigan 1,008 1,045 37 
Illinois-Indiana 19,024 18,799 225 
Arkansas 2,394 2,345 19 
Kansas 8.403 8,354 19 
Louisiana 12.805 12,704 101 
Northern 41,116 3,997 119 
Gulf Coast 8,689 8,707 18 
Mississippi 1,805 1,914 109 
New Mexico 7,648 7,514 134 
Oklahoma 56,726 46,287 139 
Texas: 86,198 85,677 921 
East Texas 21.835 21,826 9 
West Texas 15.970 16,465 195 
Gulf Texas 24,119 24,126 7 
Other Texas 24,274 23,260 1014 
Rocky Mountain 16,092 16,035 56 
‘alifornia 35,393 35,157 236 
Foreign 2,479 2,733 254 
Total U. S. refin- 
able P55.567 254.048 1,519 
Heavy in Calif 10,405 10,513 108 
East Coast 11,955 13,434 1,479 


Domestic and foreign 
(included above by origin) 
Coast refineries 


crude petroleum 
stored at East 


Pennsylvania Crude Runs 


(Compiled by National Petroleum Assn. from 
reports of all companies that refined Pennsyl- 
vania crude. Figures in barrels.) 


Week Daily 
Ended Average :; ~ 
se Apr 9 76.970 
Jan. 4 60,635 Apr 26 79/147 
Jan. 11 71.543 —. awe 
— = 74433 May 3 71,827 
; May 10 72.608 
May 17 73,322 
ep. 1 74,363 May 24 77,003 
Feb. 8 75,735 May 31 78,235 
Feb. 15 73,712 
e 99 7 € 
Feb. 22 ane June 7 67,639 
June 14 79,514 
Mar. 1 68,969 June 21 75,020 
Mar. 8 65,810 June 28 74,440 
Mar. 15 76,617 
© 9” 4 
Mar. 29 as02 2s July 5 71,340 
ilies , July 12 80,616 
July 19 76,155 
Apr. 5 75,127 1940 Low 58,516 
Apr. 12 72,045 1940 High 85,584 


Ohio Gasoline Consumption 


(Compiled by Ohio Petroleum Marketers Assn., 
Inc. from State tax reports) 


Month Gallons Year Gallons 
May, 1940 128,169,165 1940 1,398,039, 100 
May, 1941 141,279,541 1939 1, 302,378,615 

Gain 13,110,376 1938 1,215,634,621 

% Gain 10.229 1937 1,234,481,548 
Jan.-May, 1936 1,133,834,593 

1940 529, 100,339 1935 1,014,925, 319 
Jan.-May, 1934 955,469,314 

1941 592,597,121 1933 886,641,024 

Gain 63,496, 782 1932 903,091, 462 

“> Gain 12.001 1931 984,800,000 








District 2 Refining Committee Chairman .. . 


PAUL G. BLAZER 


Independent Refiner Paul G. 
Blazer, president of Ashland Oil 
and Refining Co., Ashland, Ky., 
who was named chairman of 
District 2 refining advisory 
committee under Oil Co-ordinator 
Ickes’ defense set-up, was a vice- 
president before he had been in 


the oil business 5 years. 


Born in New Boston, Ill., in 
1890, Mr. Blazer attended 
William and Vashti College, 
Aledo, Ill., and later the Univer- 
sity of Chicago. He obtained his first job in the oil industry while still in 
college—with Great Northern Refining Co., Chicago. 


In 1919, Mr. Blazer became sales manager for the Great Southern Refining 
Co., Lexington, Ky., and later vice-president. This company, jointly with 
the Swiss Oil Corp., organized the Ashland Refining Co. Ashland Refining 
and Swiss were consolidated into Ashland Oil and Refining Co. in 1936. 


A director of the Independent Petroleum Assn. of America, Western 
Petroleum Refiners Assn., American Petroleum Institute, National Petroleum 
Assn., and The Asphalt Institute, Mr. Blazer took an active part in drafting 
the oil code under the NIRA in Chicago during the summer of 1933. He was 
chairman of the committee, named in 1935, to study effect of NIRA oil code on 
small enterprise. 


NPN featured one of Mr. Blazer's addresses ‘‘The Place of the Independent 
Marketer in the Oil Industry”’ in its February 19, 1941, issue, page 25. 
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Gulf Refiners 


Share British 
Oil Purchases 


NPN News Bureau 
WASHINGTON, July 26. 
Out of a total of 9,835,000 bbls. 
of petroleum products _pur- 
chased by U. S. Navy for Great 
Britain with lease-lend funds, 
1,710,000 bbls. will be lifted 
from Gulf Coast ports, accord- 
ing to a tabulation made today 
by NPN  from- government 
awards. 
Bids opened July 15 for die- 
sel oil, fuel oil, gas oil, kero- 
sine and motor fuel and on July 


17, aviation gasoline bids 
opened for 120,000 bbls. of 74 
oct. Jersey Standard was 


awarded the 74 oct. bid at $3.045 
per bbl. (7.25c per gal.), with 
Aruba, Dutch West Indies, as 
lifting point. 

On basis of above figures and 
amount to be paid per bbl., $10,- 
523,210 will be paid for liftings 
at the Gulf, compared with $10,- 
088,500 to be paid for liftings 
at Aruba. 

All loadings will be in bulk 

(Continued on page 14) 
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TANKER POOLING URGED 


NEW YORK—Pooling of all avail- 
able tankers and prorating them 
among all shippers (regardless 
of whether they are tanker owners 
or not) on basis of past tonnage 
shipped by tanker has been rec- 
ommended to Oil Co-ordinator 
Ickes by transportation committee 
for District 1 (East Coast), accord- 
ing to reports in trade here. 


> 


PIPELINE BILL UNSIGNED 


WASHINGTON — Cole pipeline 
bill was at White House awaiting 
presidential approval but had not 
been signed by President Roose- 
velt at a late hour, White House 
reported today. 


* 


URGES MORE DRILLING 


PITTSBURGH—District 1 produc- 
tion committee is preparing study 
of means to increase oil output in 
East Coast district together with 
estimate of required drilling equip- 
ment for submission to Oil Co-or- 
dinator Ickes. Committee passed 
resolution urging increased new 


well drilling and reworking of 
(Continued on page 14) 
JULY 30, 1941 





Zealous Gasoline Saver 
Roller-Skates to Work 


CLEVELAND 
Canadian _ correspondent 
writes from Toronto that 
the most vigorous gasoline 
saver so far discovered fol- 
lowing the government’s plea 
for a 50% cut in consump- 
tion is Frank Maxwell, sta- 
tistician for the Toronto 
School Board, who has roller- 
skated to work every day 
since new restrictions on 
gasoline sales went into ef- 
fect July 21. Maxwell cov- 
ers 3 miles each day, saving 
about 5 gals. of gasoline a 
week. He estimates it will 
take 3 weeks to pay for his 
skates. See page 18 for 
other Canadian stories. 


NPN’s 











Motor Fuel Demand 
Up 12% During May 


NPN News Bureau 

WASHINGTON, July 26. 
May motor fuel demand ran 6,- 
161,000 bbls. ahead of last year 
to reach a total of 59,107,000 
bbls., according to Bureau of 
Mines report this week. 

This gain of 12% “was much 
higher than anything’ con- 
templated at the beginning of 
the year,” Bureau said, but 
added it “about met predictions 
based on our present economy, 
which in May was not influenced 
by voluntary civilian curtail 
ment.” 

May exports of motor fuel to- 
taled 2,214,000 bbls.—more than 
the 1,992,000 bbls. predicted be- 
cause of the starting of 
“shuttle” movement to British 
in the meantime, Bureau stated. 
Lubricating oil was reported as 
registering another large gain. 


Domestic demand for most other 


petroleum products continued 
higher in May, although kero- 
sine showed a decrease. 

May Production Higher 


Daily crude production in 
May averaged 3,733,400  bbls., 
70,700 bbls. above April, but 42,- 
200 bbls. below May, 1940. 
Commenting on crude situation, 
Bureau said: 

“Most of the important pro- 
ducing states increased their 
production in May with the larg- 
est increase (about 50,000 bbls. 
daily) in Texas. The spurt in 
Illinois proved short lived, as 
the daily average output de- 
clined in May. California’s aver- 
age of 623,000 bbls. was the 
highest since December, 1938.” 


Defense May Bring 
Marketing Changes 


WASHINGTON, July 29. 


NPN News Bureau 


Far-reaching changes in oil mar- 


keting operations and practices are being considered by industry 
committees set up by Oil Co-ordinator Ickes to advise on co-or- 
dinating industry’s efforts for national defense, it was learned 


today. 


Some suggestions came from the oil co-ordinator’s office, 


others originated with the advisory committees set up in various 


districts. 


Changes Considered 
Among consid- 
ered are: 

Closing of service stations 
at night and half day Sun- 
days and holidays to conserve 

light, heat and power; also, to 
alleviate station labor short- 
ege. 

Eliminate de- 
liveries to consumers who 
would otherwise purchase at 
stations. 

Eliminate 1 grade of gaso- 
line at stations, so that each 
station carries no more than 
2 grades. 

Stabilize octane ratings of 
gasolines at some fixed level. 

Eliminate fuel oil deliveries 
on Sundays, holidays and 
nights after 6 P. M.—except 
in extreme emergencies—in 
order to conserve gasoline. 


suggestions 


tank wagon 


Encourage more exchanges 
of products in all areas to 
release tank cars for East 
Coast. 


Outlined 


Procedure is that the ad- 
visory committees will recom- 


Procedure 


mend to the oil co-ordinator 
that he “request” oil com- 
panies in the respective dis- 


tricts to adopt certain types of 
operation or practices. Oil co- 
ordinator’s office, if agreeable, 
then drafts a formal request to 
the companies to act individual- 
ly. If joint, co-operative action 
is required, then the mater will 
be “cleared” with justice depart- 
ment’s anti-trust division before 
promulgation. 

‘No 

All committee meetings to 
date—-so far as is known— have 
been “executive”, with attend- 
ance limited to members. Some 
members have been reluctant 
to discuss what action commit- 
tees took. But officials of oil 
co-ordinator’s office insist that 
no orders or instructions have 
been given to committee mem- 


Strings on Members’ 





bers against discussing commit- 
tee matters with non-members. 
Greater Representation 

One matter engaging atten- 
tion of committees is greater 
representation for independents 
where the so-called major 
groups have the majority. For 


example, several more _ inde- 
pendent jobbers probably will 
be added to District 1 (East 


Coast) marketing committee. 


Problem of dealer represen- 
tation may be solved by setting 
up several marketing subcom- 
mittees for groups of states 
within each district. Subcom- 
mittees to give representation to 
fuel oil marketers, grease manu- 
facturers, lube oil compounders 
and other groups in the indus- 
try may also be set up. 


Committee Staffs 

Each committee in each dis- 
trict is to have a “local repre- 
sentative” of the oil co-ordi- 
nator who will be a salaried 
government employe. So, there 
will be 4 “local representatives” 
in each district. One of these 
will be designated as in charge. 
Also, each district will have a 
general counsel, a government 
employe, whose advice will be 
available to all of the district 
committees. 


Besides this government-sal- 
aried staff, there will be a sec- 
retary for each committee who 
will be paid out of industry 
funds. 


To Tackle Problems 


Marketing committees’. will 
tackle whatever problems they 
regard as impeding oil indus- 
try’s best service of national 
defense. For example, one com- 
mittee is considering a sug- 
gestion that bottlenecks’ in 
state oil inspection laws be 
eliminated so as to speed up 
prompt unloading of tank cars. 
Another proposal is that the 
government purchase all of its 


(Continued on page 9) 
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To Direct Oil Activities Under Deputy Cc 





MARKETING—Dr. John W. Frey. who was marketing ad- REFINING—Wright W. Gary, former assistant to vice-presi- 
viser to deputy petroleum administrator under NRA and dent of M. W. Kellogg Co., will be director of refining 
also member of PAB, will be director of marketing 





‘ 


PRODUCTION—Robert E. Allen, who has served oil indus- TRANSPORTATION—H. A. Gilbert, member of A.P.I. and 
try both in U. S. and Canada, will be director of production its central committee on tanker and barge transportation. 
will be director of transportation 
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NATIONAL 


tyi Co-Ordinator Davies 


SPECIAL ASSISTANT—George W. Hol- 
land, berrowed from his post as direc- 
tor of Interior Department's Petroleum 
Conservation Division to take over job EXECUTIVE OFFICER — Stanley W. 
as special assistant to deputy oil co- wa |S . ‘ Crosthwait, (inset) government career 
ordinator eet yf : man who specializes in personnel work 

will be executive officer 


Ralph K. Davies, who will direct newly- 
appointed staff members 


CONSERVATION—Everett Lee De Golyer, Texas oil man, 

who is chairman of engineering committee of Interstate Oil 

Compact Commission, will serve as director of conserva- 
tion (Photo taken at TNEC Hearing) 


dean of Yale University School of Law and of PAB will be 
chief counsel 


LY 30, 1941 








11 Men Appointed 
To Davies Staff 


NPN News Bureau 
WASHINGTON, July 28 
Staff members who will direct 
oil activities under direct su- 
pervision of Deputy Petroleum 
Co-ordinator Ralph K. Davies, 
were announced by Oil Co-or- 


dinator Ickes today. They are: 


Special Assistant— 
George W. Holland. 


Director of Production— 
Robert E. Allen. 


Director of Refining— 
Wright W. Gary. 

Director of Transportation— 
H. A. Gilbert. 


Director of Marketing— 
John W. Frey. 

Director of Research— 
Edward B. Swanson. 
Director of Conservation— 
Everett Lee De Golyer. 

Director of Information— 
Herbert A. Yocom. 
Chief Counsel— 
J. Howard Marshall. 
Executive Officer— 
Stanley W. Crosthwait 
Special Assistant (Liaison)— 
William S. Arnold. 
3iographical data on each of 
the above follows: 
Mr. Holland, special assistant, 


: 





is temporarily retiring from his 
post as director of Interior De- 
partment’s Petroleum Conserva- 
tion Division, which he _ has 
headed since December, 1935. 
During NRA days, he was as- 
Signed to work with the Cen 
tral Committee of California 
Producers, later becoming chair- 
man of the Petroleum Adminis 
trative Board. When the PAB 
was converted into the Petrole- 
um Conservation Division in 
1936, Mr. Holland became its di 
rector. 


Mr. Allen, director of produc- 
tion has been associated with 
petroleum conservation activi- 
ties since 1929, when he was as 
sistant oil umpire of California 
and executive secretary of the 
Central Conservation Committee 
of California Oil Producers. He 
has previously served on such 
governmental agencies as Pe- 
troleum Economics Committee 
in 1930 and Small Enterprises 
Committee in 1935. Mr. Allen 
came to his present position 
from the chairmanship of the 
Petroleum Conservation Board 
of Alberta, Canada. 


Mr. Gary, director of refin- 
ing, is from New York City. 
He has, for the last 6 years, 
been assistant to vice-president 
of the M. W Kellogg Co. 
Schooled at the University of 
Pennsylvania and Sanford Uni- 








~~ 


SPECIAL ASSISTANT (Liaison) —William S. Arnold, New York 
and California advertising executive, will handle oil co-ordin- 
ator’s promotional work 


versity, Mr. Gary has spent 20 
vears in the oil business, begin- 
ning with employment by the 
Continental Mexican Petroleum 
Co., for which he served in vari- 
ous refinery jobs. In 1929 he 
became associated with M. W. 
Kellogg Co. of New York City, 
as director of research and de- 
velopment. The Kellogg com- 
pany has installed about 40% 
of all the refining capacity in 
the U. S. and has built many 
plants throughout the world. 
In the construction of many of 
these, Mr. Gary has been a con- 
sultant. 


Mr. Gilbert, director of trans- 
portation, is from New York, is 
a member of the American Pe- 
troleum Institute and of its Cen- 
tral Committee on Tanker and 
Barge Transportation. He is a 
member of the Society of Naval 
Architects and Marine Engi- 
neers, is a Director of the New 
York State Waterways Assn., 
Inc., and of the Maritime Ex- 
change of the Port of New 
York. He organized the Oil 
Transfer Corp., serving first as 
its treasurer and later as its 
president. 


Dr. Frey, director of market- 
ing, came to co-ordinator’s of- 
fice from the Interior Depart- 
ment’s Petroleum Conservation 
Division, of which he is the as- 
sociate director. He is a former 
member of the faculty of the 
University of Wisconsin, from 
which he received the degree 
of Doctor of Philosophy. «He 
was marketing adviser to the 
deputy petroleum administra- 
tor under the NRA and was also 
a member of the PAB. He is 
the author of many books and 
papers on mining laws, petro- 
leum, and related subjects. 

Mr. Swanson, director of re- 
search, also an associate direc- 
tor of the Petroleum Conserva- 
tion Division of the Department 
of the Interior, is a graduate of 
the University of Washington 
at Seattle, is a former adminis- 
trative assistant to the director 
of the Bureau of Mines, and 
later was an assistant director 
of the Petroleum Economics 
Division of the Bureau of Mines. 
He became chief economist of 
the Bureau of Mines in 1928, 
holding that position until 1934. 
He served as chairman of the 
voluntary committee on petro- 
leum economics for the Federal 
Oil Conservation Board 1931- 
32. In 1933, he became a mem- 
ber of the PAB. 


Mr. De Golyer, director of 
conservation, is from Dallas, 
Texas. He is a_ petroleum 


geologist, engineer, and _ inde- 
pendent oil producer. He is 
chairman of the engineering 
committee of the Interstate Oil 
Compact Commission. A 
pioneer in the introduction of 
geophysical methods of pros- 
pecting for oil, Mr. De Golyer 
is past president of the Amer- 


ican Institute of Mining and 





Metallurgical Engineers a 
also of the American Assn. 
Petroleum Geologists. 


Herbert A. Yocom, directo1 
information, is a Washingt 
newspaper man, a graduate 
the Pulitzer School of Journ 
ism at Columbia University. | 
has worked for the Associat 
Press in various assignmer 
throughout the country. 

Mr. Marshall, chief counse], 
from San Francisco, where 
is a member of the law firm 
Pillsbury, Madison, and Sut) 
He is a former assistant de 
of the Yale University Scho 
of Law, was a member of t! 
Petroleum Administrative Boa 
in NRA days, and has al: 
served as assistant solicitor 
the Department of the Interi 
and as special assistant to th 
attorney general. He was al 
a member of the Federal Tend 
Board for East Texas oil fields 


Stanley W. Crosthwait, ex 
ecutive officer, is another go\ 
ernment man with a long re 
ord of service in the Interio 
Department, during which time 
he has specialized in personne] 
work. He has, among various 
other governmental posts, 
served as administrative assist 
ant in the National Power Po] 
icy Committee; chief of the 
administrative division, Aero 
nautics Branch of the Depart 
ment of Commerce, and comes 
to his new post from an assist 
antship of the Commissioner of 
Indian Affairs. 


William S. Arnold, special as 
sistant (Liaison), is a New 
York advertising man, forme! 
ly with the Ruthrauff & Ryan 
advertising agency and_ th 
Geyer Cornell & Newell advei 
tising agency. He served as ex 
ecutive vice-president of Barton 
Stebbins Advertising Agency, 
Inc., and handled oil company 
advertising. 


To Place 30 More Tankers 
In ‘Shuttle Service’ 
NPN News Bur‘ 

NEW YORK, July 28.—Thirts 
American-flag tankers previous 
ly reported requisitioned f' 
British trans-Atlantic service on 
July 21 are now to be placed in 
the coastwise \shutile service 
from Gulf and Caribbean ports 
to North Atlantic transship 
ment points by the U. S. Ma 
time Commission, it was und 
stood today. With 35 No 
wegian vessels also called 
for British service—these being 
for trans-oceanic runs there 
still remains a balance of 3 
tankers required to complet 
the total of 100 ships sought 5) 
Great Britain to maintain h 
oil supply line. These 100 tank: 
ers are in addition to first < 
called into coastwise shutt! 
service in 2 lots of 25 apiece 
several months ago. 
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Defense May Bring 
Marketing Changes 


(Continued from page 5) 
quirements of petroleum 
roducts—-for shipment to the 
ist Coast and into Southeast 
from refineries on the Gulf 
Coast, in North and West Tex- 
as, Oklahoma and Kansas, with 
shipment by rail under land- 
crant freight rates so as to 
conserve tanker space to East 
Coast. 

Tie-In Campaign 
Tieing the oil industry’s fre- 
quent-lubrication campaign into 
the program for conserving 
gasoline and making present 
cars and trucks last longer has 
already been taken up with 
the oil co-ordinator’s office by 
representatives of the Ameri- 
can Petroleum Institute’s lubri- 
cation committee. 


Lube 


Station Closing Problem 
As regards night closing of 
stations, 2 difficulties stand in 


* 


the way of an early move in 
this direction. One pro- 
vision for supplying gasoline 
to highway trucks, many of 
which are carrying vital de- 
fense materials; the other is 
providing for cases of real 
emergency where the motorist 
needs gasoline on the highway. 


is 


Both of these problems are 
being studied now. 
Matter of providing trucks 


with gasoline enroute may be 
handled by designating certain 
stations as trucker stations and 
permitting them to remain 
open all night. A sampling 
study of truck’s gasoline ¢Ca- 
pacities shows that each truck 
in the survey averages 2.3 fuel 
tanks, with total capacity of all 
tanks averaging 78 gals. Aver- 
age purchase by truckers was 
found to be 60 gals. (most of 
the business probably went to 
stations catering to truckers). 


* 


To Increase Ad Campaign 
For Gas’ Saving in East 


NPN News Bureau 
WASHINGTON, July 27 In 
line with Oil Co-ordinator Ickes’ 
nation-wide broadcast last night, 
when he said that “every filling 
Station and every oil tank truck 
is now on the battle line of de- 
mocracy”, the advertising cam- 
make the public in 
States conscious 


paign to 
16 


of the need to save gasoline is 


East Coast 
due to continue and enlarge, ac- 
cording to a spokesman here to- 
1 in the oil co-ordinator’s of- 


Uday 


fice 

The advertising campaign, 
paid for by the oil companies 
in District 1 marketing area, 
got under way Sunday in 49 


East Coast papers and was fol- 
lowed up during the early part 
of the week with advertisements 
in about 440 additional eastern 
ewspapers. 

4-col. 18-in. Sunday ad- 
vertisements showed a picture 
of Oil Co-ordinator Ickes and 
t the right of the picture were 
these words: “The Honorable 
Harold L. Ickes, Petroleum Co- 
ordinator for National Defense, 


Che 


} 


has appealed to every citizen 
to Save gasoline ... NOW IT’S 
UP TO YOU! Under this, 
Were listed 10 “Do’s' and 
Don'ts”, which included driving 


Practices which would cut down 

gasoline consumption. 

Perhaps the single emblem, 
‘sticker’, for front and back 

Windshields, which will bring 

home the problem most forcibly, 


or 





is the 
blue 


and 
paper, 


small 
piece 


red, white 
of gummed 


Complying with the Request of the 
District Petroleum Conservation Committee 


TO CONSERVE FUEL 
Wo deliveries of Buildi ; 
"“abenntla 


Effective Sat. July 12 until further notice 


In an effort to gain co- 
operation of large fuel 
oil consumers, the above 
stickers are pasted to let- 
ters and invoices of D. C. 
contractors 


with these words: 
1/3 Less Gasoline”. (See cut) 
These stickers soon will be 
available at all service stations 
in the 16 East Coast states di- 
rectly affected by this oil short- 
age. 


“I’m Using 


Poster Campaign To Start 


In addition to the newspaper 
ads and windshield stickers, a 
poster campaign will get under 
way shortly, and motion picture 
trailers, now being made in 
California, will soon appear “at 


your neighborhood theater’, it 
was reported. 

To Dramatize Over Radio 

Radio skits, lasting from 1 
to 3 minutes, will dramatize 
ways to save gasoline, states 
the oil co-ordinator’s office. 

* * oF 


‘Make Four Gallons 

Take Place of Five’ 

NPN News Bureau 

WASHINGTON, July 28 -~- 
More than 200,000 front and 
rear windshield stickers were 
being distributed here today, 
with the slogan “Make 4 gals. 
do what 5 Did Before”. 

These stickers were put out 
by the District of Columbia’s 
Conservation Committee and 
are aimed to have the public 
enforce its own gasoline ration- 


ing, Chairman Beverly Snow 
told NPN today. 
Use Other Stickers 
In addition to these wind- 
shield stickers, there are 2 
other types of stickers being 


used in the D.C.’s voluntary oil 
conservation program. One 
sticker reads: “To Conserve 
Fuel No Deliveries of Building 
Material Will be Made on Sat- 
urdays”, while the other says: 
“To Save Gasoline this Firm 
Will Close Wednesday at 12 
Noon and Will Make No Deliv- 
eries on Wednesday Afternoon”, 


Not Arresting ‘Smokers’ 


While Washington police are 


not taking Oil Co-ordinator 
Ickes’ advice to arrest “Smoke 
burners” (cars which’ emit 


_ MAKE 4 GALLONS DO 


WHAT 5 DID BEFORE 
Dri Carefully 


" 
We oy 





Over 200,000 of these stickers are 


being distributed by District of 

Columbia service station operat- 

ors this week for motorists’ rear 
windows and windshields 


smoke), every voluntary meth- 
od reportedly is being applied. 
The city’s Merchants and Man- 
ufacturers’ Assn. is working 
closely with the District petro- 
leum committee, Edward Shaw, 
secretary, told NPN. 


Within the next week, it is 
hoped that posters will be ready 
for D.C. service stations, re- 


questing co-operation of motor- 
ists in oil-saving program. 

Only city to inquire, to date, 
how Washington is conducting 
its voluntary oil-saving plan is 
Trenton, N. J., Mr. Snow stat- 
ed. 


Rationing Exception 
Asked for Salesmen 


NPN News Bureau 


CLEVELAND, July 28.—-The 
magazine Sales Management, 
urging that an exception be 


made for salesmen’s cars if and 
when gasoline rationing is ef- 
fected on the East Coast, has 
sent following wire to Oil Co- 
ordinator Ickes: 

“In connection with plans for 
necessary conservation of gaso- 
line during the emergency, may 
we respectfully suggest that 
traveling salesmen on _ legiti- 
mate business travel be allowed 
larger rations of gasoline than 
apply to operators of cars used 
only for pleasure? Upwards of 
300,000 salesmen travel by per- 
sonally owned or company cars 
because this permits them to 
make more calls, carry more 
equipment and reach more 
towns daily than would be pos- 
sible by any other means of 
transportation. These salesmen 
not only distribute merchan- 
dise needed by civilians and for 
defense purposes, but many of 
them install or service ma- 
chinery used in the defense 
movement. Thousands of these 
salesmen have purchased cars 
on installment plan and pay for 


them by mileage allowances 
granted by their employers. 
Many employers tell us they 


will be forced to severely cur- 
tail sales operations and dis- 
charge sales personnel if held 
to same amount of gasoline al- 
lowed pleasure cars. May we 
have a statement of your views 
for publication to the _ sales 
executives of the nation?” 


Complying with the Request of the 
District Petroleum Conservation Committee 


TO SAVE GASOLINE 
This Firm Will Close Wednesday at 12 Noon 


and Will Make No Deliveries 
on Wednesday Afternoons 


All district department 
stores and other mer- 
chandising establish- 
ments are pasting stick- 
ers, like one above, on 
letters to customers 








Dr. Wilson Resigns 
From OPM Oil Staff 


Dr. Wilson. . .resigns from OPM 
NPN News Bureau 
WASHINGTON, July 28. 

Complexities of the East Coast 

situation have caused Dr. R. E. 

Wilson to resign, effective to- 

day, as oil consultant for Of- 

fice of Production Management 
so that he can devote his full 
time to his duties as president 
of Pan American Petroleum & 

Transport Co., it was learned 

authoritatively. Most of Pan 

Am’s marketing territory lies 

in Atlantic Seaboard area which 

is threatened by an oil shortage 
due to diversion of tankers to 

British service. 

For past 13 months, Dr. Wil- 
son has been devoting as much 
as half or more of his time 
each week to his work as OPM's 
oil consultant. 

“Dr. Wilson was probably the 
first to call attention to the pos- 
sible bottleneck in  transporta- 





Dr. Whitman. 
oil consultant 


.becomes OPM 





tion to the East Coast region 
and the need for pipelines to 
that area. 
to an Interstate Compact Com- 


mission meeting in August, 
1940. (See NPN, Aug. 28, 1940). 


Dr. Wilson also foresaw the 
need for building up a 
pile of 100-octane aviation gas 
oline at strategic locations for 
army-navy use. He was suc 
cessful in getting the govern- 
ment to adopt this plan at a 
time when there was consider 
able opposition in some qual 
ters. 


stock 


Whitman To Take Over 


Dr. Wilson’s duties in OPM’s 
oil section will be taken over 
by Walter G. Whitman, one of 
his assistants. Dr. Whitman, 
who is head of Massachusetts 
Institute of Technology’s de 
partment of chemical engineer 
ing, joined OPM’s oil unit staff 
in June (see NPN June 25, p. 
13). Previously, he served as 
chairman of a subcommittee of 
the national advisory commit 
tee for aeronautics, then study 
ing aviation gasoline specifica 
tions. P. M. Robinson and C. 
Cc. Monrad will also continue on 
staff of OPM’s oil unit, it is 
understood. 


This was in a letter 





OPACS Requests More Information 
Before Granting Audience on ‘Freeze’ 


HOUSTON, July 29.—Before 
Office of Price Administration 
and Civilian Supply will accede 
to Gulf Coast refiners’ requesi 
for an audience to discuss re 
scinding OPACS’ 6c price “ceil- 
ing” on min. 80 oct. (’39 Re- 
search) gasoline, more _ infor- 
mation “helpful in presenting 
your case to us” should be fur- 
nished to the _ price control 
agency, Dr. J. K. Galbraith, ad- 
ministrator in charge of OP 
ACS’ price division, has writ- 
ten Gulf refiners. 

Text of letter follows: 

This will acknowledge your 
telegram of July 17, 1941, in 
connection with our telegram 
of July 16, 1941, which re- 
quested maintenance of a 6c 
gasoline price on Gulf Coast 
minimum 8g0 octane (research) 
gasoline. 

If compliance with this re- 
quest pending complete study 
of Gulf Coast situation will 
cause undue hardship on you, 
we will be glad to give prompt 
consideration to your particu- 
lar case. In this event, you 


should furnish us with c 
plete data such as: 

(A) Cost of crude and ot! 
charging stock; 

(B) Type and size of pla 

(C) Daily throughput; 

(D) Refinery operating co 

(E) Yields of products; 

(F) Income statements fi 
2 quarters of 1941 and 19 
and other pertinent facts that 
will be helpful in presenti: 
your case to us. 

Upon receipt of this mate 
the analysts in our fuel secti 
will give it prompt attentio 


Yours very truly, 


(S) J. K. Galbraith, 
Administrator in 
Charge of Price Di 
vision. 


Edson L. Mott Dies 


Edson L. Mott, Houston, rep 
resentative for Crown Central 
Petroleum Corp., died June 30 
at Edward Hines’ Hospital, 
Hines, Ill. He leaves a widow 
and 2 children. 





Why Refiners Balk At ‘Freeze’ Request 
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Since the beginning of 1937, both crude and refined products 


had their ups and down. 


Jan. 1, 1937, while the price 


Today, however, the price of crude 
of top-grade gasoline 
2 other principal refined products 


tively, under prices at the start of 1937. 


Crude price in above 
gravity Texas Gulf Coast, Re 
“Top-grade gasoline” is: 
Jan., 1938 
oct.; Sept., 1939, to Aug., 1940 


graph, shown in cents 


65 oct. &€ above; Feb., 1938, to April, 1939 


fugio and Mirando crudes. 
(ASTM octane rating 


72-74 oct.; Sept.,1940, to date 


unless otherwise 
68-70 oct.; May, 1939, to Aug., 1939 
minimum 80 oct. (39 Researc! 


prices on the Gulf Coast ha 
is 32.1% higher than it was 
is up only 7.2%. 
kerosine and No. 2 fuel oil—are 30.3% and 10%, 


Besides, prices today 
resp 


per gallon, is average of prices for 36-3 


noted) Jan., 1937, 
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Ask the Consumers to Make their Own Campaign 
Against East Coast Shortage and Government Rationing 





Oil Co-ordinator Ickes plead by large radio hook-up Monday night 
for a 33% cut in private car gasoline consumption on the East Coast. 


He rather scolded the car owners for not heeding his pleas; said in ef- 
fect they are un-American. 


The co-ordinator might consider, that— 


(a) Maybe the people are hardened to scolding from Washington; 
eminent New Dealers seldom speak except to admonish or to ex- 
coriate,—at least that is one’s impression. 


(b) There has been so much crying of “shortage” of various things by 
New Dealers, generally with vigorous denial by men entitled to 
know, that perhaps the car owners consider the gasoline “shortage” 
as more crying of “wolf—wolf’’? 


(c) Neither the co-ordinator nor any one else has submitted either to 
the oil industry or to the East Coast consumers a detailed and con- 
vincing statement of facts to prove the need for a 33% gasoline 
cut. Certainly there must now be detailed facts available follow- 


ing the comprehensive preliminary report made by the A.P.I. almost 
2 months ago? 


The co-ordinator may be hampered by the company he has kept these 
past 8 years. Many people—maybe even 22 million of them—have come 
to discount quite generously much that they hear from Washington. And 
there seems to have been considerable iustification for such discounting, 
as attested by congressional committees and other rather authoritative groups. 


Not to be offensively personal, but as this shortage business is a serious 
threat to the peace and comfort of a good many millions of people, it there- 
fore is a perfectly justified thought in this connection that perhaps the people 
who have heard the co-ordinator “sound off” before do not put any more 
credence in what he says now than they found by their interpretation oi 
the facts they could put in some of his previous statements? 


For instance the most recent case.—are those earnest and good people 
who believe in Colonel Lindbergh going to put any more faith in what the 
co-ordinator says about gasoline than in what he says about the colonel? 


Are the people who read the co-ordinator’s instructions to his national 
parks policemen to arrest them—the people—for “smoking exhausis” and 
“jackrabbit starting” going to take his bed time scolding for a 33% cut in 
their use of gasoline any more seriously? 


Lets have the facts, whatever they are, now. 


And then, why not see if a group of men and women in whom the 
general public may have more faith—with all due respect to the co-ordinator 
—cannot carry on an intelligent educational campaign that will cause the 
public to really conserve its use of gasoline? 


Take such a campaign clear away from all Washington environment. 
Let its genesis be among the consumers themselves. Not only let the con- 
sumers—even the small consumers—participate in the campaign but give 
them a voice in its operation. 


Get the oil companies’ small stockholders plus the stockholders of the 
small oil companies, of whom there must be a few hundred thousand along 


(Continued on page 12) 





Arbitrary Government ‘Requests’ 
For Unprofitable Oil Prices 
Still Hamper East Coast Relief 


OPACS is still keeping an embargo 
against supplies of petroleum to the At- 
lantic Coast with its “request” to Gulf 
Coast refiners not to raise unprofitable 
prices. 


Another week has been lost in the ef- 
fort to help Atlantic Coast car owners 
avoid the necessity of walking to work 
and to relieve Atlantic Coast home own- 
ers heating with oil, from living in cold 
homes this winter. 


Gulf Coast Independent refiners still 
insist on the right which they have 
thought is theirs, to ask reasonably pro- 
fitable prices. Such prices on 80 oct. gas- 
oline, they say, are 0.25c to 0.5c more than 
the 6¢ price which OPACS undertakes 
to decree as the “official top’. 


And major oil companies whose price 
leadership sets the tank wagon market 
up north, are heeding the “requests” of 
OPACS not to raise prices except by gov- 
ernment “permission”. The result is that 
the “official” price levels are too low to 
attract shipments to the Atlantic Coast 
by any of the more expensive means of 
transportation which will have to be 
used eventually anyway in order to get 
even partial supplies to the consumers. 


Out in the West, similar government in- 
junctions are also being followed with the 
result that tank wagon prices are not 
going up in relation to advancing western 
tank car prices and increasing costs of 
doing business. In the West this recogni- 
tion of government “requests” is squeez- 
ing jobbers who are protesting loudly. 


While the oil companies are thus bow 
ing to government “requests” the Chrys 
ler motor people are still standing pat on 
their recent price advance which was 
roundly condemned by OPACS and “or- 
dered” abandoned. And the Chrysler peo- 
ple are still out of jail, still residing in 
this country and still doing a bang-up good 
job of setting new manufacturing records 
in supplying war material to this country 
and Great Britain. 


It used to be accepted that the best and 
natural relief for a shortage was the in- 
crease in prices which comes on the ap- 
pearance of a shortage. But for the past 
8 years the country has been handed the 
philosophy that whether there be sur- 
plus or scarcity the prices of industry 
must always be on the bottom, while for 
the farmer and laborer, regardless of 
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the East Coast, into this fight for gasoline for their cars and freedom 
for THEIR investments. 


The greatest glory that the co-ordinator can achieve is to have the gaso- 
line conserved, and the glory can be his even though it is not his voice 
that the car owners hear over the radio. 


The several fantastic and even ridiculous cracks that the co-ordinator 
has made and his Monday night's speech and scolding, together with the 
few advertisements that the oil companies have been able to run, can hardly 
be classed as an “educational campaign”, and which the co-ordinator, Mon- 
day night, said he “started 2 months ago.” 


This gasoline and oil shortage, whatever it is going to be and according 
to all the experts there will be some kind of a shortage, is too serious a 
matter for the oil industry to let happen on any such “educational campaign” 
as has been presented to date. 


If the consumers cannot be prevailed upon to voluntarily reduce their 
consumption there will unquestionably be some form of rationing which will 
simply be New Deal management of oil industry operations in detail. Once 
here, such management is quite likely to stay. And such rationing will most 
certainly make it easier for the price regulating boys at Washington to reach 
in and have their say about prices, which so far has meant unprofitable 
prices. 


The oil industry has everything to lose if government has to move in, 
or thinks it has a good excuse to move in, and run the oil business. If such 
action is necessary on the East Coast it will only be a question of time un- 
til some measure of that government interference will reach into every oi! 
business in the country. 


The oil industry and the government are still marshalling their facts on 
the situation, but undoubtedly every one is sure enough of some facts to be 
able to agree that some kind of a shortage is threatened. With such an agree- 
ment, the sales and advertising men of the oil industry can take up the task 
of educating the public to conserve, whether for 10% or 33% is immaterial 
right now. 


A number of the East Coast companies have made a few statements of 
the facts in their advertising. The East Coast Marketing Committee this last 
Sunday and the forepart of this week is running a good, forceful advertisement 
in 500 daily papers in East Coast territory. 


Certainly the oil industry has the skill and ability to go from here with 
a strong and compelling story to the car and furnace owners, a story backed 
up by the vigorous selling efforts of every man in not only oil marketing 
but in all other branches of the oil industry. 


And the cost of such a campaign will be little enough compared to the 
cost of more government interference in this oil business. 





long time. To hold them down to a 


surplus or scarcity, prices must be high. A reasonably profitable price on the 
The Gulf Coast refiners have been suf East Coast, that allows for the higher 
fering from unprofitable prices for a costs of pipeline, barge, tank car and 


truck transportation of supplies from in- 
price for 80 oct. gasoline is to shut land refining and terminal points, will 





off supplies to the East Coast for what 
transportation facilities there now are. 

To hold tank wagon prices on the East 
Coast down to present levels, and to in- 
sist that increases in transportation costs 
must be borne by the oil industry is to 
further deprive East Coast consumers 
of the use of their cars and their fur- 
naces. This policy will also tend to de- 
crease competition of the small oil man 
in favor of the “monopoly”—as alleged 
by the government—of the large com- 
panies. 

In the West holding tank wagon prices 
down also aids the very “monopoly” that 
the New Deal cries so much about. 


i2 


set every oil man to trying to find a way 
to get (a) some of HIS oil products to 
the East and (b) to get some of his 
transportation facilities down where they 
will be able to serve the country and not 
penalize their owners for so doing. 


If the New Deal, through OPACS, or 
anyone else, adheres to this uneconomical 
and unlawful price policy, the suspicion 
will become rather definitely fixed that 
the New Deal—perhaps other than Oil 
Co-ordinator Ickes—is more interested in 
putting in a rationing system which 
means detailed control of the operations 
of the oil industry, than in affording 
relief to the people of the East Coast. 





Who Ordered Secrecy 
At the Ickes’ Meetings 


There seems to be some misunderstan 
ing as to whether the meetings of tl! 
various oil industry committees recent 
appointed to aid Oil Co-ordinator Ick 
to help the oil industry fit into War | 
fense are secret, or whether, like all go: 
American institutions, their members c: 
talk freely to whomever they wish. 


At the first meetings of these comm 
tees last week some of them seemed 
have the idea, they said they got it “fron 
Washington,” that only “Washingto: 
should be informed of what happens 
Yet a search of Washington by NPN 
failed to find any one who had issued such 
an order or who Knew of such an ord 


In fact, so far, there is the utmost frank- 
ness around the offices of the oil co- 
ordinator and his associates—frankness 
except, of course, on strictly military 
secrets and these, we imagine have been 
told to only a few men. These associate 
co-ordinators, now on the government's 
side of the table, say they realize full well 
that there is a big job of oil industry edu 
cation to be done and that only through 
frankness is there any chance of doing it. 


One big reason why the oil code did not 
succeed and why it got people into trouble, 
was the veil of great secrecy that was 
hung across so many of the doors, 
especially those of the P. & C. Committee. 
Even though the then Petroleum Aad- 
ministrator Ickes had smartly cracked ihe 
P. & C. Committee’s ears down for want 
ing to talk to their constituents. The com 
mittee members made a serious mistake 
in not recognizing that they held thei 
jobs as representatives of the vast oil 
industry and not because of their own 
particular personal accomplishments, and 
that therefore they owed at all times ihe 
fullest and frankest of accounting ‘0 
those they represented. 


Already there are criticisms of thes¢ 
“closed” meetings of the newly appointed 
Ickes’ advisory committees. 


This war effort is going to require ihe 
co-operation of every oil man. That co 
operation can only be had with ever) 
man giving his fullest confidence to those 
who are carrying out the co-operation 
That necessary full measure of confidence 
in committees, as well as in the Ickes staff 
at Washington, can only be had if evel 
oil man knows there is no secrecy—exX 
cept on actual military secrets—that no 
schemes are being cooked up without his 
knowledge, as was the case in the P. & C. 
Committee, but that there is the fullest 
of publicity and freedom of discussion bs 
committee members with the industry 
all times. 


Those who believe they have receive! 
“orders” from “Washington” for secr‘ 
should check with the staff at Washing: 
ton at once, for according to all of the 
staff NPN has been able to canvass s0 
far, such orders are farthest from the 
policy of real frankness to the whole oil 
industry. But if any member of the Wash- 
ington staff has given the impression that 
secrecy is required of all committees and 
that only Ickes speaks, then the source of 
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s “authority” should be sought and the 
iff member corrected in his views. 
This war defense operation is not a 
ivate undertaking. Neither an atmos- 

here of clubby secrecy nor a_ bureau- 
atic dictated silence has any place in 
is venture of democracy. 


ickes New Staff 


Welcomed Contrast to Code Days 


T HE character of the staff of Oil 
Co-ordinator Ickes augurs well for both 
country and the oil industry in this new 
and most momentous War relationship 
between government and the oil industry. 


The staff consists of men from both oil 
industry and government service. The oil 
men are wel! representative of the in- 
dustry, are of excellent standing in the 
industry and are well qualified for the 
tasks for which they are chosen. 


The government men are regular gov- 
ernment “career men” and so far differ- 
ent from the type of “New Dealer” im- 
portation that one only speaks of the 
New Dealer type in connection with these 
“career men” by way of sharper contrast 
for their values. We of NPN know these 
government men on the Oil Co-ordinator’s 
new staff to be men of honor, honesty, 
open mindedness and truth telling. Un- 
fortunately, these attributes can be 
ascribed to but few of the “New Deal 
type” that infests Washington. More of 
these men and less of the “New Deal 
type” during the oi! code days, and the 
oil code story would not have been one to 
which Ickes can look back to only with 
shame and personal embarrassment. 


What so few people who have not had 
personal contact with Washington these 
last 8 years do not understand of the real 
trouble down there is, that so many of 
the newcomers who have flocked in under 
the New Deal are utterly unreliable. They 
do not tell the truth and their word is 
absolutely no good. Their motives are 
only their own personal ambitions or the 
alleged interest in the alleged ‘‘cause’”’ for 
which they say they speak. 


Some of the men on this new staff of 
Ickes were finally brought into the code 
Situation and immediately there was a 
decided change for the better. One of them 
did a good job of house cleaning on the 
Federal Oil Board situation in East Texas, 
which, despite the presence of relatives 
of certain high-ups in_ public office, 
smelled to high heaven. Another worked 
hard and long at trying to undo the dam- 
age to the marketing situation and he, 
too, stood up to what he had said and had 
done. Another did an excellent and de- 
pendable job of research when “hooey” 
Was the most polite word that could be 
applied to a lot of the guff that other gov- 


ernment individuals turned out. Still an- 
ot supplied about the only real law 
that could be found in the mess of Frank- 
lurter followers that adorned nearly all 
commissions and departments. 


Ickes is to be congratulated on se- 
lecting for his chief deputy, Oil Man 
Ralph K. Davies of California, and the 
2 e to be sincerely congratulated for 
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the staff that they, so far, have gotten 
together. 


There is, therefore, considerable hope 
that if Mr. Ickes will heed the advice of 
this staff, and confine his efforts to trying 
to help the oil industry do the best job 
possible for the country, and not try to 
work any “social reforms,” he—Mr. 
Ickes—is liable to surprise himself by 
finding that he will have done the best 
public job of his hectic and combative 
career. 


Oil Men Owe Note of Thanks 
To Dr. Wilson, now Retiring from OPM 


E VERY one cannot help but feel 
proud when an industry man steps into a 
difficult government task and does a good 
job of it, without blare of press agent 
trumpets and without remuneration other 
than the personal satisfaction that he did 
a good job. 


So every oil man can feel pride in one 
of our own who has been at Washington 
these past 13 months, and who now has 
to get back to his regular work of man- 
aging the affairs of a large refining and 
marketing company in these hectic days 
of threatened petroleum shortage on the 
East Coast. 

That industry man is Dr. R. E. Wilson, 
president of the Pan-American Petroleum 
and Transport Co., and, up to this last 
Monday, technical consultant to the Office 
of Production Management, which means 
that he headed up all the oil work of the 
OPM and was the chief representative of 
the petroleum industry there. 


In the past year and one month, Dr. 
Wilson organized on a basis, efficient to 
all parties, the relationship of both Army 
and Navy with the petroleum industry. 
Dr. Wilson brought to the aid of the 
armed forces the best technical advice of 
the oil industry, and few men are as well 
equipped as Dr. Wilson to select this best 
industry advice for most of Dr. Wilson’s 
connection with the industry has been as 
a technical man. These oil industry tech- 
nical advisors not only aided Army and 
Navy in overhauling their specifications 
for petroleum products, but helped the 
government experts in making better se- 
lections of specifications for the govern- 
ment uses and then helped both govern- 
ment and industry in having industry pro- 
vide still more suitable products. 


All of this technical material Dr. Wil- 
son saw was promptly and fully supplied 
to the oil industry. He and his associates 
appeared before many technical societies, 
having to do with these subjects as well 
as before many and various industry 
groups. 

Dr. Wilson was the first to call the gov- 
ernment and industry’s attention to the 
threatened bottleneck now being caused 
by a shortage of oil industry tankers. 
A year ago this August he notified the 
Interstate Oil Compact Commission of 
the danger of this then prospective short- 
age of tankers. 

Dr. Wilson’s staff of technical associ- 
ates continue at OPM while their chief 
returns to his regular job. “Pan Am”’ is 
at both ends of the Atlantic Coast short- 


age trouble, as the company has its big 
refinery down on the Gulf Coast and most 
of its market along the Atlantic Coast. 


It is frequently urged that business men 
should take a more active part in gov 
ernment. Business men have, though the 
fact is not always very well advertised. 
There are a few hundred such men ai 
Washington now, working for love of 
country and the $1 a year. There were 
hundreds there during the late code days, 
and a few thousand during the first World 
War. Few of business’ critics seem to 
realize what it means to a business man 
to take one of these government jobs. 
Generally, he has to keep an eye on his 
own business or even run his regular job 
and then, almost invariably the particular 
job government assigns him takes not 
only hours of daylight but also hours of 
night work to accomplish, plus much ab- 
sence from home and family. 


Dr. Wilson commuted between New 
York and Washington every week these 
last 13 months without vacation and with 
few Sundays of leisure. So have worked 
thousands of patriotic business men and 
so will work many thousands more in 
these next few worrisome years. To these 
the country owes a great deal, more than 
can easily be measured, and to these their 
brothers in business owe many sincere 
thanks. 

And so to Dr. Wilson, every oil man, 
especially those who have had contact 
with him and his Washington efforts, 
should send their personal thanks. Here 
is NPN’s note of appreciation for a job 
well done. 





Kansas, New Mexico 
Hike August Quotas 


TULSA, July 28.-Kansas’ August oil 
allowable has been increased 5400 bbls. to 
242,800 bbls. daily, according to order of 
Kansas Corporation Commission. New 
order is 2000 bbls. above Bureau of Mine’s 
demand estimate but more than 20,000 
bbls. below purchase nominations of Kan- 
sas oil buyers. 

A 4900 bbl. increase in New Mexico’s 
August allowable has been ordered, to 
112,900 bbls. daily, same as Bureau of 
Mines’ demand forecast. 


California August Quota 
Hiked 9274 Barrels 


LOS ANGELES, July 28.—Production 
quota of 610,000 bbls. daily for August 
was recommended here today by Conser- 
vation Committee of California Oil Pro- 
ducers. Recommended increase of 9274 
bbls daily will be divided be®ween new 
wells and top wells. Top allowable for 
any well was increased by 3 bbls. per weil 
per day, to 145 bbls. daily. U.S. Bureau 
of Mines’ estimate of August demand for 
California crude is 541,000 bbls. daily. 


Truck Oil Hauls Up 15% 


WASHINGTON, July 28.—-Truck trans- 
porters of petroleum products enjoyed an 
increased tonnage in June which was 
5.1% above May and 15.1% ahead of 
June, 1940, American Trucking Assn. re- 
ported today. June increase was attrib- 
uted by transporters to shortage in other 
transportation facilities, A.T.A. said. 














Pennsylvania, New York 
Join Interstate Compact 

















Pennsylvania, first eastern state to join the Interstate Oil Com 
pact Commission, becomes a member with signature of Gov. At 
thur H. James. Sen. LeRoy E. Chapman (left), co-sponsor of 
the compact bill, looks on together with interested oil men and 
compact representatives. They are, left to right: Charles L. Orr, 
compact secretary; Harry Botsford, associate secretary, Associ 
ated Petroleum Industries of Pennsylvania; J. C. Martin, secre 
tary, Bradford District Pennsylvania Oil Producers Assn.; Hugh 
Grant, president of the same association: and Parker L. Melvin, 
Bradford, Pa., oil producer 


HARRISBURG, July 26.—Strength of the Interstate Oil 
Compact Commission was bolstered this week when two eastern 
states became members. 

Pennsylvania officially joined with the signature of Gov. 
James on July 23; New York followed 2 days later. 

In signing New York’s entry into the compact, Gov. Lehman 
said conservation of oil is of “paramount importance in connec. 
tion with the national defense program.” 

Member states now include Arkansas, Colorado, Illinois, 
Kansas, Louisiana, Michigan, New Mexico, New York, Oklahoma, 
Pennsylvania and Texas. 





State Assemblyman Harold C. Ostertag, who introduced oil 
compact bill in New York, looks on as Gov. Lehman signs, mak 
ing second Eastern state a compact member. Others in picture, 
left to right, are: Charles L. Orr, general secretary to the oil 
compact; Lawrence G. Williams, counsel to the legislative com 
mittee; William J. Holloway, representing Oklahoma on the 
compact; Assemblyman Edmund J. Delaney, secretary of the 
legislative committee; Assemblyman Mario Cariello, committee 
member from Queens county and Wayne D. Heydecker of the 
Council of State Governments 


Gulf Refiners 
Share British 
Oil Purchases 


(Continued from page 5) 
and are scheduled to be lifted 
between Aug. 1 and Oct. 31. 

First ‘Cut In’ for Gulf 

These awards are the first in 
which Gulf Coast refiners have 
been “cut in” and followed pro- 
tests to the U. S. Government 
that virtually all oil for Britain, 
paid for by U. S. lease-lend 
funds, had been lifted from 
South American ports’ with 
American-flag tankers. 

Following this protest, Oil Co- 
ordinator Ickes announced he 
had arranged for the British to 
buy “at least 50%’ of their oil 
needs in the U. S. (NPN, June 
25, 1941, P. 14). 

British Petroleum Mission 
cancelled bids on pool fuel oil, 
British formula No. 275-P and 
pool marine fuel oil British for 
mula No. 278-P. 


6.49¢e is Highest Bid 


Figuring the awards on a 42- 
gal. per bbl. basis, 2 companies’ 
bids were 6c per gal. or unde1 
on the 5,000,000 bbls. of 68 oct. 
A.S.T.M. motor gasoline. They 
were: Jersey Standard, (from 
Aruba), 5.75¢c per gal. for 2,500,- 
000 bbls., and Magnolia, 6c per 
gal. for 200,000 bbls. Magnolia’s 
bid on an additional 100,000 
bbls. equalled 6.125c per gal. 
Highest award was made to 
Sinclair: $2.726 per bbl., or 6.49c 
per gal., for 500,000 bbls. 





BULLETINS 
(Continued from page 5) 
wells now in production at its in 
itial meeting here July 25. G. W 
Holbrook, Wellsville. N. Y., Brad 
ley Production Corp., was electe< 
committee secretary. and it wa 
announced that J. R. Wylie, Jr 
had bee: 


made deputy co-ordinator for Dis 


Pittsburgh geologist. 


trict 1 production committee, repre 
senting oil co-ordinator’s office. 


* * 


HOUSTON — Several leading 
Gulf Coast refiners are expected 
to be in Washington latter part oi 
this week, to seek more immediate 
action from OPACS on their re 
quest for an audience to discuss 
the 6c “ceiling” OPACS put on 80 
oct. (‘39 research) gasoline. ac 
cording to word here today. 


* 


WASHINGTON — Temporary re 
tirement of Director Holland of Pe 
troleum Conservation Division so 
that he can serve as special assist- 
ant to Deputy Oijil Co-ordinator 
Davies probably means that Jack 
W. Steele, chairman of Federal! 
Tender Board No. 1, will be placed 
in charge of administrating the 


Connally “Hot Oil” Law. Mr. 


Steele has been working in Inte- 
rior Department here for a week. 


* 


ILLINOIS CONSERVATION 


SPRINGFIELD—Illinois oi} con 
servation bill became law Monday 
without signature of Gov. Dwight 
H. Green when it was filed with 
the secretary of state. 





In using table of awards, the item numbers refer to the fol 
lowing products. Note that Items 3 and 5 were cancelled. (Fig 


ures in thousands of barrels): 


1—Pool gas oil, British Formula No. 215-P 1, 26( 
2—Pool diesel oil, British Formula No. 266-P 840 
3—Pool fuel oil, British Formula No. 275-P 6 
1—Pool heavy oil, British Formula No. 277-P 375 
5—Pool marine fuel oil, British Formula No. 278-P 250 
6—Kerosine (pool burning oil), British Formula No. 165-P 1,230 
7—Kerosine (pool vaporizing oil), British Formula No, 203-P 96I 
&—Kerosine (pool white spirit), British specification No. 10 5f 
9—Motor gasoline British pool motor gasoline Formula No. 46-P 3,001 


(gasoline was min. 68 oct., A.S.T.M.) 


Following awards were made by U. S. Navy Department on 


Schedule 900-5626: 


Item Barrels Company Price per bbl. Total Port bid upon 
1 100,000 Shell $1.47 $588,000 Houston 
860,000 Jersey Standard 147 1,964,200 Aruba 
2 640,000 Jersey Standard 1.4175 997,200 Aruba 
200,000 Shell 1.47 294,000 Houston 
3 Cancelled by British Petroleum Mission 
1 250,000 Pan-American 
Refining Corp. 93 232,500 Texas City 
125,000 Jersey Standard 95 118,750 Aruba 
5 Cancelied by British Petro-leum Mission 
6 750,000 Jersey Standard olo 1,181,250 Aruba 
300,000 The Texas Co 1.6767 503,010 Port Arthul 
90,000 Magnolia Pe- 1.785 160,650 Beaumont or! 
troleum Co. Magpetco 
90,000 Shell 1.785 160,650 Houston 
7 380,000 Jersey Standard 2.1525 817,950 Aruba 
430,000 Jersey Standard 2.1525 925,575 Baytown 
150,000 The Texas Co 2.0475 307,125 Port Arthur! 
s 50,000 Shell 2.993 149,650 Houston 
9 200,000 Magnolia Zan 504,000 Beaumont or 
Magpetco 
100,000 Magnolia 2.5420 257,250 Same 
650,000 ~Shell 2.678 1,740,700 Houston 
200,000 Taylor Refe. Co 2.60 520,000 Corpus Christ 
100,000 Taylor Refg. Co 2.64 264,000 Same 
100,000 Taylor Refg. Co 2.68 268,000 Same 


500,000 Sinclair 


900,000 The Texas Co. 
2,250,000 Jersey Standard 


On Schedule 900-5705 (aviation gasoline, 


120,000 Jersey Standard 


2.726 1,363,000 Houston or 


Texas City 


2.539 2,285,100 Port Arthu! 
2.415 5,433,450 Aruba 

74 oct.): 
3.045 365,400 Aruba 


NATIONAL PETROLEUM NEWS 
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Globe Held Not Infringing 
Early Dubbs Cracking Patent 


NPN News Bureau 

HICAGO, July 26—The long- 
pending case brought by Uni- 
versal Oil Products Co. against 
Globe Oil & Refining Co., in 
U. S. District Court in Chicago, 
charging infringement of 2 
king patents, was dismissed 
William H. Holly, 
July 24. The involved 
prior patent 


by Judge 
issue 
claims to rights 
to vapor phase cracking. 

The court ruled that Patent 
No. 1,392,629 granted to Carbon 
P. Dubbs Oct. 14, 1921, and as- 
signed to Universal, was not in- 
fringed by Globe; and that Pat- 
ent No. 1,537,593 granted to 
Universal May 12, 1925, upon 
the application of Gustav Eg- 
loff, was not valid. 

These 2 patents were involved 
in the brought by Uni- 
versal against Winkler-Koch 
Engineering Co. and Root Refin- 
ing Co. in U. S. District Court 
in Delaware, and decided in 
favor of Universal in 1934. 
That court held the 2 patents in 
question valid and infringed 
ind this judgment was affirmed 
by the U. S. Circuit Court of 
Appeals in Delaware. Judge 
Holly in his decision said it 
was with reluctance that he felt 
compelled to disagree in part 
with those courts. 


case 


‘Vaporization’ is Key 

The case in the Chicago court 
revolved around the definition 
ff “vaporization” as applied to 
the reaction taking place in 
the heating tubes, in the crack- 
ing furnace. In brief, Globe, 
the defendant, contended that 
vaporization was vapor forma- 
tion, the standard dictionary 
definition. Universal set up 
that vaporization was vapor lib- 
eration. The court held that, 
while patent law allows an un- 
usual definition to be given a 
word or phrase, that definition 
must be clearly set forth in 
the patent and that the Uni- 
versal patent had not built the 
case that its use of vaporiza- 
Nn meant vapor liberation. 
“The true meaning of the 
Word ‘vaporization’, as used in 
this patent, it seems to me, is 
generation of vapors,” the court 
concluded on this point. “Giv- 
en this construction, defendant’s 
process does not infringe.” 
Both parties in the suit had 
agreed that, in the cracking 
process used by Globe, the oil, 
When it reaches the temperature 
f 940 F. and runs from the 
cracking coils to the vaporiz- 
Ing chamber, is by weight 85% 
Vapor and passes through the 
transfer line as foam. 

In the discussion of the is- 
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sues in the case it was agreed, 
the court stated, that claim 7 
of the Dubbs patent would be 
taken as typical. This claim 
read: “A process of cracking 
oil consisting in continuously 
passing a stream of oil through 
a series of tubes seated in a 
cracking zone where the oil is 
heated to the cracking tem- 
perature, but substaniial vapor- 


ization prevented, (italics 
NPN’s) and thence to an en- 
larged vapor chamber where 


vaporization takes place...’ 

“Defendant contends that this 
process does not infringe plain- 
tiff's patent,” stated the de- 
cision of Judge Holly. ‘“Wheth- 
er there is infringement de- 
pends upon the meaning given 
to the word vaporization as 
used by plaintiff. In each of 
the claims of plaintiff’s patent 
it is provided that, in the pas- 
sage of the oil through the ini- 
tial tube, substantial vaporiza- 
tion shall be prevented. 


‘Vaporization’ Defined 


“Defendant says the word 
vaporization means the genera- 
tion of vapor and that plaintiff’s 
patent limits his process to 
one in which no vapor is gen- 
erated in the initial tube or 
chamber where the heat is ap- 
plied. Plaintiff says vaporiza- 
tion means liberation of vapors 
and that his patent provides for 
the generation of vapor in the 
heating chamber and liberation 
in the second chamber. If 
plaintiff’s interpretation is cor- 
rect, defendant infringes. If, 
on the other hand, the term is 
to be given the meaning for 
which defendant contends, de- 
fendant does not infringe.” 

The Egloff patent involves 
pumping the reflux condensate 
from the expansion chamber 
back to a second heating coil, 
where it is subjected to a pres- 
sure of 175 lbs. and temperature 
of 770 F. and then passed into 
the transfer line. Without pass- 
ing on the point of the benefit 
from this reheating of the con- 
densate, the court ruled the 
method did not appear to have 
ever been used commercially 
and that nothing could be found 
involving invention. This pat- 
ent was ruled invalid. 

While it was not an issue 
in the case, the court’s opinion 
held invalid the patent claims 
of Otto Behimer to prior rights 
on “clean circulation” in the op- 
eration of a cracking process. 
Globe Oil & Refining had in- 
troduced the contention § that 
Dubbs was anticipated by the 
work of Behimer, who filed a 
patent application Nov. 21, 
1918, almost 4 months earlier 


than Dubbs, who filed on March 
19, 1919. Said the court on this 
point: 

“Behimer conceived the idea 
of clean circulation and the a4- 
vantage which would result 
therefrom earlier than _ did 
Dubbs. He conceived sume olf 
the steps necessary to produce 
the desired result. He had 
worked out a method of heat- 
ing the oil to a cracking tem- 
perature in one set of tubes, 
transferring this heated oi! to 
a separate chamber, where 
cracking should take place with 
out the application of addition- 
al heat and carrying the vapors 
to a condensing chamber. But 
here he was balked. It was 
necessary to the operation of 
his system as he conceived it 
(and as Dubbs worked it out) 
to return the reflux to the heat- 
ing coil and this he did not 
know how to do. It did not oc- 
cur to him, as it did to Dubbs, 
to return the reflux by force of 
gravity. He thought of only 
one way, the use of a pump, 
but so far as the evidence shows 
there was no pump on the mar- 
ket, and Behimer knew of none, 
capable of handling this hot 
oil. He experimented with a 
jet pump but it did not work 
satisfactorily.” 

While experiments were be- 
ing carried on to find a practical 
means for returning the reflux 
to the heating coils, The Texas 
Co. caused the application for a 
patent to be filed, the court 
stated. “This application was 
filed prior to the filing of Dubbs’ 
application,” it brought out. 
“This filing, defendant  con- 
tends, constituted a reduction 
to practice. But such is not the 
law. If the application for the 
patent is to constitute reduction 
to practice, the specification 
must be such as to enable one 
Skilled in the art to construct 
a workable apparatus.” 

Universal Oil Products, in 
a licensing agreement entered 
into by several parties in 1937, 
obtained the right to license 
cracking operations under the 
Behimer patents owned by The 
Texas Co. 


In 1939 Judge Holly handed 
down a decision in favor of 
Universal Oil Products, holding 
that Globe Oil & Refining, as 
a member of the voluntary as- 
sociation known as the Patent 
Co., participated in the defense 
of the suit brought in the Dela- 
ware courts by Universal 
against Winkler-Koch Engineer- 
ing Co. and Root Refining Co., 
and was bound by the decree 
in that case. Later that year, 
Globe was granted a rehearing, 
Judge Holly stating that Globe’s 
opportunity to review the de- 
cree in the Root case had been 
taken away by a settlement ac- 
tion which was made without 
its knowledge. The case in the 
Chicago court was originally 
started in July, 1934. 


Oil for Britain 
Date Postponed 


BULLETIN 


AUSTIN, July 29.—Texas Rail- 
road Commissioners Jerry Sadler 
and Olin Culberson today an- 
nounced postponement of Aug. 10 
date for ‘Barrels for Britain’ day. 
Various details concerning transfer 
and storage are not yet worked 
out but will be soon, Mr. Sadler 
said. 


Special to NPN 

AUSTIN, July 28.—-Texas this 
week is preparing for the big- 
gest donation of crude oil in his- 
tory to embattled Britain. 

The plan of John Camp, San 
Antonio oil man, to give Eng- 
land one day’s Texas production 
has been approved by President 
Roosevelt, Oil Co-ordinator 
Ickes, Great Britain, Texas’ 
Gov. O’Daniel and the Texas 
Railroad Commission. Backers 
of the plan are now busy sign- 
ing up Texas producers and if 
all 97,447 producers co-operate, 
England will get almost 2,000, 
000 bbls. of free oil. 

While the donation will be 
worth in excess of $2,000,000, 
main object of the plan is “a 
boost to Britain and a bump to 
the Axis powers.” 


Some opposition to the plan 
may develop, especially from 
operators in many fields not 
subject to shutdown days. To 
these operators, the donation 
of a day’s production will mean 
cash out of pocket. 


Expect ‘Status Quo’ 
On Petroleum Taxes 


NPN News Bureau 
WASHINGTON, July 28. 
House ig expected to approve 
$3,500,000,000 revenue bill with- 
out levying any additional taxes 
on gasoline or other petroleum 
products. Measure has_ been 
scheduled to pass House before 
end of this week by House Ways 
and Means Committee Chair: 

man Doughton. 


*” * * 


‘Permanent’ Federal ‘Gas’ Tax 

Provided in Revenue Bill 

NPN News Bureau 

WASHINGTON, July 28.—A 
permanent tax of 1.5c per gal. 
on gasoline replacing so-called 
“temporary” taxes, is provided 
in the current $3,500,000 revenue 
bill, which, however, does not 
increase the present rate con- 
sisting of 1c “emergency” and 
0.5¢c “defense” tax. 

Bill, as reported to House 
from its Ways and Means Com- 
mittee, also makes permanent 
but does not increase the 4.5c 
per gal. tax on lubricating oils 
and the 4.5% levy on trans- 
portation of oil by pipeline. 








District 2 Group 
Adds 20 Members 
At First Meeting 


NPN News Bureau 

CHICAGO, July 26.—District 
2 advisory committee to Oil Co- 
ordinator Ickes held its organiz- 
ation meeting here July 24. On 
orders from Mr. Ickes to the 
chairman of the general com- 
mittee, Frank Phillips, Phillips 
Petroleum Co., the sessions were 
closed to all but members. It 
was announced that the minutes 
and reports of all the commit- 
tee’s meetings would be sent to 
Mr. Ickes at Washington and 
all announcements concerning 
its work issued there. 

At the morning session of the 
general committee and the 4 
division committees, it was de- 
cided to open headquarters in 
Chicago for the district, which 
includes 15 states, and to hire 
a permanent secretary. It was 
also decided that 5 new mem- 
bers be added to each of the 4 


division committees, now con- 
sisting of 10 members each. 


Nominations for the new mem- 
bers were made at separate ses- 
sions of the division commit- 
tees and are to be sent to Mr. 
Ickes for appointment. 
Plan Outlined 
At a separate meeting of the 
marketing committee, of which 
B. L. Majewski, Deep Rock Oil 
Co., is chairman, the various 
points were taken up in the 
nation-wide program it is pro- 
posed the marketing branch of 
the industry accept to co-ordi- 
nate its efforts in the general de- 


fense program. (See article 
page a). 
The refining committee for 


the district, of which Paul G. 
Blazer, Ashland Oil & Refining 
Co., Ashland, Ky., is chairman, 
proposed that oil Co-ordinator 
Ickes’ office be asked to arrange 
with the Office of Production 
Management for priorities for 
refiners on equipment needed 
for maintenance of their plants. 


‘Gas’ Consumption Up 
In East, Ickes Says 
NPN News Bureau 
WASHINGTON, July 29. 
Despite Oil Co-ordinator Ickes’ 
public pleas for voluntary cur- 
tailment of gasoline consump- 
tion on East Coast, consump- 
tion, during past week, _in- 
creased 1,525,979 gals., or 2.65%, 
he said in a nation-wide radio 
broadcast last evening. These 
figures were based upon sales 
from 7 large gasoline suppliers, 
Mr. Ickes stated. 
Emphasizes Need 
Emphasizing the need for gas- 
oline and oil rationing in East 
Coast states, the oil co-ordinator 
said: “The figures that we will 
get from the oil companies dur- 
ing the next week or 2, when 


compared with those of today, 
will show whether there is any 
reason longer to hope that au- 
tomobile owners and household- 
ers who burn oil will do willing- 
ly what we must all do if the 
common good is to be served.” 

Within 5 months, gasoline 
shortage on the East Coast will 
approximate 33%, according to 
informed men in the oil indus- 
try and government, Mr. Ickes 
said. 

Ickes Saves ‘Gas’ 

Putting his appeal on a per 
sonal basis, the oil co-ordinator 
said: 

“TI may be preaching but I am 
also practicing. My family does 


not use any automobile for 
pleasure driving. I have al 


ready put into effect a practice 
that will result in a saving of 
fully 50% of the gasoline that 
I have been using personally. 


This means a sacrifice that I 
would not be willing to make 
unless the necessity were 


great.” 


Oil Questionnaire 
Seen as an Attack 
On All Advertising 


NPN News Bureau 
CLEVELAND, July 28—East 
ern oil companies, questioned 
on advertising expenditures by 
Anti-Trust Chief Thurman 
Arnold, see in his queries the 
beginning of a general attack 
on all advertising despite ‘at 
tempts from Washington to al- 
lay speculation’, according to 
article in July 26 issue of Edi 
tor & Publisher. 

None of companies quizzed 
returned the questionnaire by 
the July 21 date Mr. Arnold set, 
article states, adding oil com- 
pany lawyers, accountants and 
advertising men who have been 
working on questionnaire indi 
cate another week will be nec- 
essary to answer all questions. 


Question 8, last on the list, 
seems to be causing most 


worry and criticism in the oil 
industry, according to Editor & 
Publisher. This question asks 
for “available statistics show- 
ing the cost of advertising per 
dollar of sales, cost of adver- 
tising per unit of commodity 
sold, and the extent to which 
competitive forces have com- 
pelled the adoption of advertis- 
ing methods and policies of 
your company.” 

No announcement of 
department’s purpose 
panied questionnaire, but Anti- 
Trust Chief Arnold has been 
quoted by Fred W. Perkins, 
Scripps-Howard writer, aS sSay- 
ing he was endeavoring to find 
out how far advertising is used 
to “compel gasoline filling sta- 
tions to deal in only one line of 


justice 
accom- 


products—which I[ think is mon. 
opolistic practice intended to 
crush competition”, 


Mr. Arnold was also quoted 











NPN’s Washington Directory 
Of Oil Agency Headquarters 





Following is a partial list 


and directory of government 


agencies in Washington dealing with matters affecting the oil 


dustry: 


Oil Co-ordinator, Harold L. Ickes, Interior Department (N¢ 
Building), 18th and C Streets, N. W. 
Deputy Oil Co-ordinator, Ralph K. Davies, new Interior Bui 


ing, Room 6654. 


Interior Department Phone No. 


Republic 1820. 


Oil Co-ordinator’s Staff, 6th Floor, new Interior Building: 


Special Assistant 

Director of Production 

Director of Refining 

Director of Transportation 
4418. 

Director of Marketing 

Director of Research 
649. 

Director of Conservation 
Ext. 4459. 

Chief Counsel 

Executive Officer 
4363. 

Special Assistant 
Ext. 4446. 

Director of Information 
3844. 


Stanley 


(Liaison) 


Everett Lee De Golyer, 


Herbert A. Yocom, Rm. 


George W. Holland, Rm. 7312, Ext. 643. 
Robert E. Allen, Rm. 6647, Ext. 33: 
Wright W. Gary, Rm. 6651, Ext. 322: 


H. A. Gilbert, Rm. 6622, Ext 


John W. Frey, Rm. 7321, Ext. 647. 
Edward B. Swanson, Rm. 7313, Ext 


4m. 6639, 


J. Howard Marshall, Rm. 6653, Ext. 3440. 
W. Crosthwait, Rm. 


6641, Ext 


William S. Arnold, Rm. 6637, 


6223, Ext 


Oil Section, Office of Production Management, New Social 


Security Building, Room 4062. 


Dr. Walter Whitman, petroleum 


consultant for OPM, Phone No. 7500, Ext. 2564; Staff: P. M. Rob 


inson, C. C. Monrad. 


Office of Price Administration and Civilian Supply, 2501 Q 


St., N. W. 
charge; J. 


Fuel Price Section, 
Elmer Thomas, 


assistant; 


200m 320, Quinn Shaughnessy, in 


Joseph Gordon, Robert 


Moore and Allan Hand, consultants. 


U. S. 
merce Department, 
Congressional Oil 


to0om 4319. 


Cole, Jr., Chairman, New House Office 


Maritime Commission, 


Investigating Committee, 


M. W. Bowen, tankers, Com 


Zep. Wm. P 


3uilding, Room 1535. 





as having said he would rather Press Enforcement 


stimulate than restrict adver 
tising and that such stimula- 


tion would be automatic if deal- 
ers were not controlled by dis- 
tributors. This line of reason- 
ing has proven puzzling to ad 
vertising agency men, Editor & 
Fublisher states. 


Sohio Builds 12 Barges 


CLEVELAND, July 29 
Contracts have been awarded 
for 12 new barges for towing 
operation on the Ohio River, 
Ohio Standard announces. 
These barges will have a ¢Ca- 
pacity of 9000 bbls. each and 
will be completed during the 
last quarter of 1941. 

Eight of the barges are being 
constructed by St. Louis Ship- 
building and Steel Co., St. Louis, 
Mo., and 4 by Ingalls Shipbuild- 


ing Corp., Decatur, Ala., com- 
pany Said. 


TULSA, July 28—Contract has 
been let and construction is ex- 
pected to begin immediately on 
62 miles of 10-in. loops on Stano- 
lind Pipe Line Co.’s trunk line 


between Washington, Kans., and 
Freemann, Mo. Looping will 
increase capacity of the line 


15,000 bbls. to 45,000 bbls. daily. 


NATIONAL 


Under ‘Hot Oil’ Law 


NPN News Burt 
WASHINGTON, July 29 
Sub-offices of Federal Tende 
Board No. 1 will be established 
at Midland, Houston, and Cor- 
pus Christi, Tex., and New Or- 
leans, according to announce. 
ment today by Oil Co-ordinatol 
Ickes. Object is to further en- 
forcement of Connally “Hot Oil” 
Act as provided for in an ad 
ministrative order of May 26, 
promulgated under authority of 
the Connally law. 
Examiners who 
these sub-offices are: 
J. Lones, Midland; James K. 
Wilson, Houston; Lindsay L. 
Hollingsworth, Corpus Christi; 
and Robert M. Bennett, New 

Orleans. 

Kilgore office of Federal Ten 
der Board No. 1 will have juris 
diction over sub-offices, person 
nel for which will be trans: 
ferred from Kilgore office 

As designated agent of the 
President, Secretary of the In 
terior is charged with carr) 
out policy of Congress to pro 
hibit shipment of petroleum 
and products produced in ) 
lation of state laws. 


will head 
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OIL TRANSPORTATION 





Congressman Says Modern Equipment 


Will Speed Oil Transportation to East 


NPN News Bureau 
WASHINGTON, July 26. 
Stating that “up until the pres- 
ent time, very little attention 
has been paid to the amount of 
time required to load tankers, 
tank cars and highway units,” 
Fred L. Crawford (Rep., Michi- 
gan), stated in House of Repre- 
sentatives this week that “the 
modernization of these facilities 


would to a great extent make 
more equipment available.” 
Mr. Crawford stated: “Many 


of the loading facilities at vari- 
ous water terminals are anti- 
quated inasmuch as 6 to 8 hours 
could be saved in loading tank- 


ers with proper installations, 
larger pipe or larger pumps.” 


Urges Modernization 

This representative also said 
that the same condition exists 
at loading terminals where 
tank cars and transport trucks 
ire loaded. It was his conten- 
tion that modernization was the 
inswer. 

In a step to make more equip- 
ment available, for “a program 
f economy,’ Mr. Crawford 
Stated 

“There is also room for vast 
mprovement in unloading fa- 
ilities of all types of petroleum 
onveyances at the present time. 
In several sections of the coun- 
try, tank cars are unloaded at 
refineries only 5 days per week 
ind in some instances only 8 
hours per day. Tank cars arriv- 
ng at refineries lay over from 
Friday night until Monday 
morning 


Asks 7-Day Week 


“Trucks are also used spar- 
ingiy on Saturdays and not at 
l] Sundays, the average 
day being approximate 
y 14 hours per day. An unload- 
ing angement operating 24 
ours per day and 7 days a week 
would increase hauling and de- 


very capacity probably as 
mucl s 30%.” 

Speaking about the “enormous 
nheonvenience” that would be 
mp 1 upon the U. S. if “gas- 
ess ndays” are ordered, Mr. 


Cray d said: “There are 
nan} ays for us to speed up 
leliy of gasoline to the con- 
IUI 30, 1941 


sumer of this nation. The tend- 


ency of railroads to reduce pe- 
in various sec- 


troleum rates 
tions of the country and there- 
by drive trucks which are now 
engaged in hauling petroleum 
products from refineries to con- 
sumers off the highways will ag- 
gravate the situation and bring 
about more idle transportation 
equipment.” 

The speaker said that “un- 
necessary burdens are being im- 
posed upon the public at pres- 
ent, due to use of tank cars for 
short hauls” and “at rates be- 
low cost of operation.” 
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57-Car Lube Oil Train 
Moves to East Coast 


Special to NPN 
ST. LOUIS, July 28. A 
double header train carrying 57 
tank cars of lubricating oil from 
Oklahoma passed through the 
St. Louis gateway last week 
headed for New Jersey, accord- 
ing to reports here today. 
Overland movement of the 
lubes is necessary at this time, 
since coastwise tankers are not 
available for delivery from the 
Gulf Coast to eastern seaports. 
Transportation charge on lubes 
rail shipped from Oklahoma to 
New Jersey is 5.346c per gal. 
It was not known whether the 
lube was for export or domestic 
delivery. 





Transportation Under Private Control 


Will Meet Emergencies, Musgrave Says 


TULSA, July 28.—F lying here 
from Chicago where he _ had 
just attended the transportation 
committee meeting for District 
3, C. R. Musgrave, Bartlesville, 
transportation vice-president of 
Phillips Petroleum Co.,_ told 
Tulsa Chamber of Commerce it 
was his belief that all means of 
transportation will be able to 
meet the requirements of the 
country in the present national 
emergency. 

In his tribute to the 
portation industries, Mr. 
grave had this to Say: 

“But, in none of our es- 
sential industries has there 
been greater advancement 
in the past 20 years than in 
the field of transportation 
and today we have every 
reason to believe that our 
railroads, highway carriers, 
waterways, pipelines and 
airlines, under private own- 
ership and management, will 
meet all the requirements 
of Government and industry 
more efficiently and for less 
cost than under the control 
of any governmental bu- 
reau.”’ 


trans- 
Mus- 


Sees Good Rail Margin 
With new equipment being 
delivered, rails should be able 
to handle more than _ 1,000,000 
cars per week, “giving them a 


comfortable margin over the 
now estimated peak load” of 
870,000 cars, the Phillips execu- 
tive said. 

Speaking of the trucking in- 
dustry, Mr. Musgrave urged 
that no barriers be placed in 
the path of its development and 
that every effort be made to pro- 
mote its progress. 

He said action of the govern- 
ment in requisitioning tankers 
for British service could not be 
anticipated sufficiently in ad- 
vance to bridge the gap imme. 
diately. Latest information in- 
dicates 142 tankers are being 
built or are on order, he added. 


S.W.F.B. Considers Cuts In 
Arkansas Rail Rates 


TULSA, July 28. 
petitive petroleum _ products 
rates via rail from Memphis 
and certain Arkansas origins to 
Arkansas and Louisiana destina 
tions within a 150-mile radius 
are being considered by South 
western Freight Bureau. 

Point-to-point rates would be 
based on Louisiana mileage 
scale and represent reductions 
of 0.23 to 0.396c per gal. on 
gasoline shipped up to 75 miles, 
grading off sharply to cuts of 
0.09c on longer deliveries. 


Truck-com 


ICC Calendar 
On Oil Trucking 


DECISIONS 


George H. Tyler, Oakfield, N. Y. 
(MC-39414, Sub-No. 1). Operation 
by applicant as a contract carrier 
by motor vehicle, of petroleum prod 
ucts in containers, from North War- 
ren and Bradford, Pa., to points in 
New York north of U.S. Highway 6, 
over irregular routes, found not 
consistent with the public interesi 
and the _ national transportation 
policy. Application denied 


ICC DECISIONS 

William A. Ramsden, Providence, 
R. I. (MC-30278, Sub-No. 1). Public 
convenience and necessity found to 
require operation by applicant as 
a common carrier by motor vehicle, 
of petroleum products in bulk, in 
tank trucks, from Providence, East 
Providence, and Pawtucket, R. L., to 
Danielson, Moosup, Putnam § and 
Stonington, Conn., over specified 
routes. Issuance of a certificate ap- 
proved upon compliance by applicant 
with certain conditions and applica- 
tion in all other respects denied 

Salt Creek Freightways, Casper, 
Wyo. (MC-59856, Sub-No. 3). Opera- 
tion by applicant as a contract car- 
rier by motor vehicle, of liquid pe- 
troleum products, in bulk, in tank 
trucks, from Glenrock, Wyo., ove! 
U. S. Highway 8&7 to Lewistown, 
Mont., Midwest, Wyo., in pick-up 
only, and Billings, Mont., in delivery 
only, found to be consistent with the 
publia interest and the national 
transportation policy. Issuance of a 
permit approved upon compliance 
by applicant with certain conditions 

Rock Island Motor Transit Co., 
Chicago, (MC-29130, Sub-No 9) 
Public convenience and necessity 
found to require operation by appli- 
cant as a common carrier by mota 
vehicle, of general commodities, 
with certain exceptions, over a spec} 
fled route, between Iowa City and 
Wellman, Iowa, with service to and 
from the intermediate point of 
Kalona, Iowa, which are stations 
on the line of the Chicago, Rock 
Island and Pacific Railway Co. Is- 
suance of a certificate approved 
upon compliance by applicant with 
certain conditions, and application 
in all other respects denied 


16 Lease-Lend Tanker Bids 
To Open August 11 


NPN News Bureau 
WASHINGTON, July 28. 
Maritime Commission is open- 
ing bids August 11 on 16 coastal 
tankers designed primarily ior 
British use. To be built with 
lease-lend funds, these tankers 
will have a capacity of 12,806 
bbls. each, and can be con- 
structed on the Great Lakes or 

seacoast shipyards. 
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‘Gas’ Conservation Appeals 
Made by Radio to Canadians 


- 


Special to NPN 

TORONTO, July 26.—Appeal 
to Canadian motorists to co- 
operate in the government’s 
gasoline and oil conservation 
program was made this week 
in a radio address by three gov- 
ernment officials from Ottawa. 
Speakers included C. D. Howe, 
minister of munitions and sup- 
ply, G. R. Cottrelle, oil control- 
ler, and E. E. Soubry, director 
of trade control, British Petro- 
leum Board. 

Mr. Howe said government’s 
closing of service stations from 
7 p.m. to 7 a.m. on week-days 
and all day Sundays would not 
alone accomplish Canada’s aim 
to reduce gasoline consumption 
by 50%. Voluntary curtailment 
by motorists is urgent, he as- 
serted. Tankers have _ been 
singled out for first attack in 
raids on convoys, and if British 
fighting forces are to have an 
adequate supply of petroleum 
products, “people on this side of 
the Atlantic will have to act at 
once to curtail consumption,” he 
stated. 


Sees U. S. Restriction 


Mr. Howe defended Canada’s 
stand in restricting hours of 
service station sales in the 
middle of the tourist season. He 
intimated similar restrictions 
were about to go into effect in 
the U.S., then added, ‘“‘The most 
ardent advocates of _ tourist 
traffic would hardly advocate 
we supply tourists when they 


are being restricted in their own 
country.” 

Completion of the Portland- 
Montreal pipeline is expected by 
the end of the year, and will 
help relieve the situation in the 
Montreal area “to an extent,” 
Mr. Howe said. 

Trade Director Soubry told 
Canadians the need of Britain 
for gasoline and oil was “most 
urgent” although he could not 
make public detailed figures 
“lest I aid the enemy.” 

‘l’ve Come for Oil’ 

“I’ve come for oil, and I’ve 
come for the tankers to bring it 
home,” Mr. Soubry said. To in- 
dicate tremendous wartime pe- 
troleum needs, Mr. Soubry said 
it takes 700,000 Imperial gal- 
lons to fuel a battleship once, 
and 3800 Imperial gallons of 
aviation gasoline to fly a large- 
size bomber “to Berlin and 
back.” 


‘Tanker-Minded’ Public 


Oil Controller Cottrelle de 
clared the public must become 
“tanker-minded” and co-operate 
fully with the authorities. He 


suggested best way to ac 
complish a 50% cut in gasoline 
and oil consumption was to 


“leave your car in the garage 4 
days a week and take no long 
week-end trips.” No further re 
strictive orders will be issued 
until an opportunity has been 
given to try out the present co 
operative plan, he indicated. 


Canada’s ‘50/50’ Cars Wear Stickers 





Go to your friendly neighbourhood service 
station or your local garageman today. A 
surprise awaits you. He has changed He 
will be as courteous and thoughtful as ever 
—glad to see you—anxious to do anything 
and everything he can to help you. But he 
1s no langer.a gasoline salesman. He is a 





Canadian 


conservation program and are 


SIGN THE PLEDGE TO 


C= PLEOGED YW 





Let Your Car Wear Proudly This Patriotic Sticker! 


Fs 


motorists are co-operating in government’s gasoline 
voluntarily reducing speeds to 


« 
SAVE casObs 





Ieasy ways towards a 











range between 35 and 40 m.p.h., Deputy Oil Controller J. L. 


Stewart reports. 
cut consumption by 50% 


Canada’s “fifty-fifty” cars 
wear patriotic stickers, offered by gov- 


those pledged to 


ernment in above advertisement 


ld 





Shell President Rides Bike 
To Save ‘Gas’ in Canada 


Special to NPN 

TORONTO, July 26—Typi- 
cal of Canadians’ response to 
the government’s call for a 
50% cut in gasoline consump- 
tion is the move by P. M. 
Fowlie, president of Shell Oil 
Co. of Canada, Ltd., to ride 
back and forth from work on 
a bicycle. Reports are he 
hasn’t ridden a bicycle since 
he was in India, 20 years ago, 
but he maneuvers expertly 
through traffic. 

N. Y. Knox, vice-president 
of the same company, is now 
traveling to work by street 
car, involving a 50-minute ride 
and a 10-minute walk. 

Secretary of the Toronto 
Transportation Commission 
reports the commission has 
had to put additional street 
cars and buses into service. 
Some increase is noted in bi- 
cycle and delivery scooter 
sales. Car parking lot oper- 
ators report business has fal- 
len off. 











Canada’s Credit Card Ban 
Exempts U. S. Tourists 

Special to NPN 

TORONTO, July 26—Regula- 

which effective 

here July 21 banning the use of 


tions became 
credit cards issued by gasoline 
distributors have been cancelled 
in so far as VU. 5. 
Canada are concerned, G. R. Cot- 
trelle, Canadian oil 
has announced. 
U.S. 
now use credit cards issued by 


tourists in 


controller, 


tourists in Canada can 
distributors who carry on busi- 
ness in the U. S., 
line purchased on these cards in 
Canada must be used “only in 
a motor vehicle bearing a li- 
cense issued by one of the 
United States of America”’. 


and the gaso 


McColl-Frontenac to Build 
New Refinery in Canada 
Special to NPN 
TORONTO, July 26.—McColl- 
Frontenac Oil Co., Ltd., has an- 


nounced plans to build a $1,- 
000,000 refinery on a_ 60-acre 
site purchased in the Bonny- 


brook district in east Calgary, 
Alberta. This will be the third 
large refinery for Calgary, Im- 
perial and British American al- 
ready having refineries there. 
The new plant will have a ¢a- 
pacity of 3500 bbls. of crude oil 
daily and will operate on Tur- 
ner Valley and other Alberta 
crudes. 


TIONAL 





Canada Bans Carrying 
Extra ‘Gas’ in Cars 


Special to N!’\ 

OTTAWA, July 28.—Effective 
July 31, gasoline sold to pas 
senger motor vehicles in Can 
ada must be delivered into the 
fuel tank provided by the manu 
facturer. This regulation, 0: 
dered by Canadian Oil Con 
troller G. R. Cottrelle, is aimed 
to prevent car owners from 
carrying extra supplies in their 
cars, and thus defeat purposs 
of Canada’s ban on service sta- 
tion sales from 7 p.m. to 7 a.m. 
on week-days and all day Sun- 
days. Hardware stores had 
previously been reported doing 
a rushing business in cans suit 
able for carrying gasoline. 

At the same time, the oil con 
troller ordered that on and after 
July 31 all motor fuel and lubri- 
cants sold to private car owners 
must be on a cash basis. Sales 
to licensed taxicab owners and 
to operators of commercial mo- 
tor vehicles are exempted from 
this order. 


More Restriction Urged 


Still more rigorous action to 
save gasoline in Canada is 
urged by the Financial Post of 
Toronto. In an editorial, the 
paper claims there is little evi- 
dence that the government’s 
appeal to save gasoline is being 
heeded. “At the present rate 
of voluntary restriction, it will 
be years before the objective 
of a 50% cut in gasoline con 
sumption can be achieved.” 

“Such methods cannot win a 
war against the kind of ruth 
less enemy we are forced to 
face,”’ the editorial asserts. 


New Oil Credit Accounts 
Prohibited in Canada 


Special te NPN 
OTTAWA, July 26.—To cleal 
confusion over credit restric 


tions in his latest order (NPN, 
July 23, p. 22), Canadian Oil 
Controller G. R. Cottrelle this 
week explained that while cred 
it cards are definitely abolished, 
no interference will be made 
with ordinary extension of com 
mercial credit for gasoline and 
oil to existing accounts. How- 
ever, taking over new credit 
accounts after July 20 was pro 
hibited. 


Boost Louisiana Allowable 


BATON ROUGE, July 25 
Louisiana’s August proration 
order calling for an allowed 


production of 325,081 bbls. dail) 
is 9406 bbls. above allowable [0! 
last half of July, 21,684 bbls 
above first half and 581 bbls 
above Bureau of Mines demand 
forecast. 

Of total, south Louisiana fields 
received 255,649 bbls. daily 
northern fields 69,432 bbls ils 
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Sewell Harlin, Southern Kentucky Marketer, 


Operates Successful Tire Renewal Business 


Sewell C. Harlin, besides being a successful oil marketer, operates 


a profitable tire renewal business. 


His territory includes 15 counties 


of southern Kentucky—heaviest populated having a car registration 
of 6000—and he does a $75,000 gross new tire business yearly in 
addition to his tire renewal and accessory sales. 


This, the third article in NPN’s tire renewal series, tells what 
a successful oil marketer-tire renewer did before making a decision 
to enter the tire renewal field, the equipment he bought, some money- 
saving ideas he developed and his merchandising program and 


schedule of prices. 


Executives of an Akron tire company and tire renewal equip- 
ment companies point to his shop as one of the best in the country; 
often send their prospects to study his operations. 


oo years ago, Sewell C. 
Harlin, who operates the Central O'] 
Co., headquartered in Glasgow, Ky., 
didn’t think very much of the tire re- 
newal business from a marketing 
standpoint. But 6 months later, as 
he expressed it, he was “forced into it 
to meet competition.” Today, he’s 
happy to be in that business. 


Prior to entering the tire renewal 
field, Mr. Harlin’s company operated 
3 vulcanizing molds at its bulk plant. 
But this was primarily to take care 
of tires of the company’s fleet of 4 
trailers and 11 tank trucks. 


Mr. Harlin decided to get in the 
tire renewal business only after mak- 
ing a complete study of its possibili- 
ties. He consulted the tire company 
whose products he distributes. He 
visited successful and unsuccessful 
shops in various parts of the coun- 
try. He talked with manufacturers 
of tire renewal equipment. 


\s a result, a decision was made to 
idd a wholesale and retail tire renewal 
business to the company’s gasoline, 
oil and accessory distribution and mar- 
Keting organization. 


The vulcanizing equipment already 

operation at the bulk plant for 
rking on the company’s own tires 
ive the tire renewal shop a good 
tart, Since there was already an air 
mpressor in operation and most of 

tire working tools were on hand. 


‘or around $200, the company’s oil 
rage warehouse was enlarged by 
ung an L shaped room. When com 


pleted, the tire department consisted 
of the main shop, size 12 x 40 ft., 
equipped with wooden work _ bench, 
and 6 tire racks each holding 15 tires, 
and a 6 x 8 ft. drying room in the 
corner of the shop. 

This drying room is made of ship 





in addition to the company’s oil storage 
wareho bout $200 to build 
e 
One of Central Oil Co.'s fleet of 11 trucks 
and 4 trailers Tires are renewed for 


these trucks in company renewal plant 
We save $100 a month on our tire bills 


by tire renewal, says Manager Sewell 
Harlin 

More tires are rejected than are renewed 

by Central Oil Co.'s tire renewal shop 

Each year many car loads of rejects are 


shipped out of state to reclamation plant 





















































lap, sealed with asbestos. A radiator 
inside of the room heats it for quick, 
uniform drying of the tires. To avoid 
moisture ir the room, the vent from 
the radiator is run to the outside. 


Ordinarily, a 1 to 3 HP boiler would 
be required for generating the steam 
necessary for operating a shop of this 
size. But Mr. Harlin decided to in- 
stall a boiler of sufficient capacity to 
also furnish steam for his offices, 
warehouses and other buildings at the 
bulk plant. Steam was also needed for 








cleaning drums, lube oil equipment 
and tanks. So a 20 HP boiler, equip- 
ped with an automatic fuel oil burner 
was installed in a separate boiler room 
back of the shop. 


All of the equipment in the shop 
is of high quality. 

Under the direction of Mr. Harlin, 
some ingenious money and time saving 
devices have been worked out. 


One of these is the tire buffer. Mr. 
Harlin decided that this equipment 
cost too much. So he bought a used 
5 HP motor; mounted it on an old 
gasoline pump base. A 1-in. shaft, 
31-in. long was run through the motor. 
On one end of the shaft a buffer was 


These 2 molds have never been idle since 
installed. Air bags are maintained at 
correct, constant pressure automatically, 
and all adjustments are made by accur- 
ate measurements to conform to the par- 
ticular tire size. Temperature is regulated 


to avoid overcure 


f i 
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fastened; on the other end a wire 
brush wheel. <A _ tinner constructed 
an exhaust pipe running from the 
buffer to a drum outside, which catches 
the buffing dust. From 1.5 to 2.5 lbs. 
of this dust is removed from each tire. 
In the operation of this shop, approxi- 
mately 25 lbs. is collected a day, or 
1 ton every 3 months. The market 
on this is $20 a ton. A ventilating 
system overhead carries off the fumes 
and light dust. The entire buffing 
equipment, as built under Mr. Harlin’s 
supervision, cost less than a third of 
the price of a new outfit; looks and 
works as good as a new job. 

The shop has 2 recapping molds. 
These take care of tire up to 8.25 x 20. 
Neutral tread designs are used. 

Other equipment consists of a hand- 
operated tread roller, an adjustable 
tire spreader, curing tubes, 3 large 
fire extinguishers, goggles, tire knives, 
rasps and small tools for removing 
tacks and handling odd jobs’ such 
as adjusting tire valves. 

The investment in the shop, includ- 











ing remodeled building, amounts to 
approximately $4500. 


Mr. Harlin estimates that he is sav 
ing $100 a month on his own com 
pany’s fleet of trucks by taking care 
of their tires in the shop. Four of 
these trucks are transports, runing 
24 hours a day from a terminal in 
Louisville to Glasgow, a distance of 
110 miles. The balance of the fleet 
operates in a territory where ther« 
are many bad roads. Handling the 
company’s own tire work and recap 
ping truck tires before they have gone 
too far results in this big saving, ac 
cording to Mr. Harlin. 


Two men are employed in the shop 
These men were taught how to ope! 
ate the machines and equipment by a 
representative of the company which 
sold the equipment. The shop runs 
8 hours a day. Business is fed the 
plant from some 150 dealers, both of 
the Central Oil and competitors’ sta 
tions. 


IVE ore tires are rejected than are 
worked on, for it has been the com 
pany’s policy to accept only perfect 
casings. Until the war defense pro 
gram threatened a shortage of rubber, 
tires classified as “No. 2 grade” went 
to the junk pile along with other re 
jects, to be shipped out of the state 
to rubber reclamation plants. Central 
Oil classifies a No. 2 grade as a tire 
with a large nail hole, or possibly a 
break in the wall. Now, these are 
being saved to be vulcanized, recapped 
and sold in place of 3rd line new tires 
in the event a shortage becomes acute 


The company buys all the used tires 
it can find. Better than average prices 
are paid. This helps to keep the old 
tires out of the hands of unscrupulous 
tire renewal shops, which would result 
in many unsafe tires getting back 
in circulation and giving recapping a 
bad name. Company truck drivers 
in their rounds are constantly look 
ing around for old tires. Stake trucks 
frequently take trips through the terri 
tory and gather up loads of old tires 


Complaints on recapping jobs ar‘ 
extremely rare at Central Oil. There 
are fewer adjustments to be made 
than in the case of new tires, accord 
ing to Mr. Harlin. He attributes this 
to the policy originally adopted ot! 
renewing tires only with perfect cas 
ings, using grade No. 1 camelback, as 
well as the best possible grade 0! 
other materials. The work is guaran 
teed—80°-of the mileage on the tir 
at the time it is brought in, provide: 
the casing is good. 


Most of the work to be done 


Buff esigned by Mr. } 

ind | k own mechanics. C 
> HI inte n old ga 
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High value from cheap crude 


High grade crude is high-priced crude and 
not every refiner can get it—or needs it 


But every refiner can have Dubbscracking 
—and ought to have it 


Dubbscracking gets highest value from low- 
priced crude—from any crude you run—high 
yields of antiknock gasoline, special quality 
fuel oil and other wanted products 


And newer processes developed or acquired 
by U.O.P. take up where Dubbscracking leaves 
off, producing special high value products never 
before produced commercially from petroleum 
—defense products 


All these processes are available to all refin- 
ers through Universal 


It will cost you nothing to find out about 
them—now 


Universal Oil Products Co 
Chicago, Illinois \ 


Dubbs Cracking Process 


Owner and Licensor 





Y 30, 1941 DS | 








Sewell C. Harlin 
marketer-tire renewer 
ness thrives on rigid operating standards 


successful Kentucky oil 
His renewal busi- 


and sound management 


While not having the competition 
in the tire renewal business that would 
be true in a larger city, the Central 
Oil Co. nevertheless has the same 
problems as a metropolitan operator. 


There are other tire renewal shops 
in the territory, both good and bad; 
there are other tire stores in the 
business. Mail order competition 


with cheap tires is also very keen. 


In addition to its tire renewal opera- 
tions, Central Oil Co. distributes in 
excess of $75,000 worth of new tires 
annually, through its own outlets and 
its dealers operating in 15 southern 
Kentucky counties. 

The keeping of inventory on the 
renewed tires and the sales data is 
handled in the same manner as is 
used in keeping the records on the 
new tire business. The tire repair 
department is charged with its pro- 
portionate share of overhead and other 
expenses. 


Prices for tire renewal, repairing 
and vulcanizing, have been worked 
out by Mr. Harlin. Mimeographed 


Tire Renewal Price Schedule for Consumers, Dealers and Leased Stations 
+Price at which 
Co. owned 
stations 
Price consumer pays *Price dealer pays Price leased station pays are billed 

Casing Casing Casing Casing Casing Cas/ng when casing 

furnished furnished furnished furnished furnished furnished is furnished 

Size by Co. by customer by Co. by customer by Co. by customer by customer 
525 x 17 oc . $5.95 $4.95 $4.65 $3.65 $4.30 $3.30 $3.00 
550 x 17 . 645 5.45 5.00 1.00 1.65 3.65 3.30 
600 x 16 : . 7.00 6.00 5.40 4.40 5.00 4.00 3.60 
625 x16. ; 7.45 6.45 5.75 4.75 5.30 4.30 3.90 
650 x 16 7.95 6.95 6.15 5.15 5.65 4.65 4.15 
700 x 15 8.45 7.45 6.50 5.50 6.00 5.00 4.50 
700 x 16 8.85 7.85 6.80 5.80 6.25 5.25 4.75 
650 x 20 14.90 10.90 9.00 8.00 11.30 7.30 6.50 
700 x 18 rae 13.00 11.00 10.00 9.70 7.80 
700 x 20 19.00 15.00 11.45 10.45 14.00 10.00 9.00 
790x%20 ... 21.00 16.00 12.73 11.75 15.70 10.70 9.60 
SamwG th 2.65. 17.00 13.00 10.60 9.60 12.70 8.70 7.80 
32x66 HD.... 20.00 15.00 12.00 11.00 15.00 10.00 9.00 
| ge Serer 26.00 21.00 16.40 15.40 19.00 14.00 12.60 





ness from other dealers. 
*Price at which Co. 
Oil Co, keep a 


owned stations are 
separate P & L on each 


picked up by the tank trucks in their 
regular rounds. But considerable 
business in the Glasgow territory is 
brought to the plant by station opera- 
tors and dealers. 

These dealers are frequently re- 
minded of the service by means of 
postal cards which are mailed out 
about every 2 months. 


The real job of sales promotion, 
according to Mr. Harlin, was in the 
beginning. Many of his operators and 
dealers had lost confidence in tire re- 
newal by reason of unfortunate experi- 
ences with “gips’. But when this 
group found that their supplier was 
back of every job, and when they saw 
the class of work that was being 
turned out, they became sold on the 


idea. And they stayed sold. Too, 
they found that being able to sell 
renewed tires, or renew the custo- 


mers’ own tires, gave them a more 
complete line for meeting competition. 
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billed is 
station, 
also is the price charged other jobbers for doing their 


Note: *10% difference between dealer and leased stations permits lessees to solicit busi- 


for 
as well as 
work 


accounting 
their tire 


as Central 
shop. This 


purposes, 
renewal 








Central Oil Company 
Re-Cap and Wulcanizing Dept. 


N¢ 3563 
Name 
® Address --. aeenumennise 
Size Type ° 
Casing Stock [_] Cust Cj 
Price fon tasiecdocetolaniian a 


Service ticket used **C*? O 
Tube Repair = 


in company tire . 


Serial No - “ 
renewal shop. One __ Make ___.------------------ 
section is attached 
to tire, one for N° 3563 
accounting pur 

oses Eon _ 4 Name 7 
Ses 1e€ IS© 
pc “ : Size Type 
‘ -+-y\rTY) Yr 
I cusic € A1I ne: Breck Cast C] 
check c er Date Rec 
i assure r yet Date Finished 

D Sold 

ting h vn 1S- Invoice No 
r Re-Cap Cc] V ee 
rr 

Tube Repa LJ 

erial N 

Price 


N° 3563 


TIRE REPAIR DEPT. 
Central Oil Company 


GLASGOW, KENTUCKY 


Tele. 44 


CLAIM CHECK 


price schedules are furnished dealers, 
in the same manner as tire companies 
furnish dealers their new price sched 
ules. The prices are all flat, with no 
discounts. Three different schedules 
are issued. They are: 

(a) Consumer prices; 

(b) Dealer prices; 

(c) Leased station prices. 

In addition, a price schedule is fur 
nished to other oil jobbers who send 
their work to the shop. This price 
is the same as the company bills its 
company-owned and operated stations. 
(See table of tire renewal prices). 

As will be noted from the tire re 
newal prices, there is a difference of 
10% between prices charged to leased 
stations and to dealers. One reason 


for this, is that the leased stations are 
larger volume operators, and are en 
titled to a better price than a regular 
There is usually more expense 
(Continued on page 37) 


dealer. 


Effective display of both new and renewed tires is part of sales program of the Centra 
a tie slnwemnur ap 7 . ) ; 

Oil C Glasgow, Ky. Company operates 28 stations in 15 southern Kentucky countié 
own payment of budget plan on renewed tires often covers most of tire -renewe! 
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“YOU CAN'T BEAT CHAMPIONS 
FOR PROFIT OPPORTUNITIES” 2§ 


says Champion's Jimmy W ells 





REASONQ 
GREATES\ 


CONSUMER 


NATION-WIDE SPARK PLUG BRAND PREFERENCE SURVEYS 


GIVE CHAMPIONS GREATER ACCEPTANCE! 





Since you are in business to make 
money, it must be of vital interest 
to you to know that Champion 
Spark Plugs offer you profit oppor- 
tunities that cannot be equalled. 
That may be hard to believe but 
it is easy to prove. 


Nation-wide spark plug brand pref- 
erence surveys have always given 
Champions greater acceptance 
among consumers and in all 
markets. In an impartial survey * 
just completed, motorists in 17 
widely scattered cities throughout 
the country were asked “What 
make of spark plugs would you buy 


if you were replacing the plugs in 


your car?” More motorists said 
“Champions” than all other makes 
combined. 


The results of this and all other 
spark plug brand preference sur- 
veys prove conclusively that your 
chances of selling Champions as 
against any other spark plug are 
better than 2 to 1. This can mean 
but one thing—more sales and 
bigger profits for dealers who stock 
and sell Champion Spark Plugs. 
Invest your money in the preferred 
stock investment—Champion Spark 
Plugs. You'll find it will pay you 
well to stock and sell—Champions. 


*Ross Federal Research Corp. 


IT PAYS YOU WELL TO STOCK AND SELL 


CHAMPIO 
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accessories and allied lines. 
at stations. 


This is a readers’ forum on merchandising of petroleum products, automotive 
Let us have your ideas on how to improve selling 
Address: Merchandising Editor. NATIONAL PETROLEUM NEWS. 






























































Non-Petroleum Merchandise Sales Increased 
By U. S. Bulk Plants, Census Survey Shows 


@ Mere and more merchandising, be- 
sides petroleum products, is being 
distributed through petroleum bulk 
stations. More additional lines are 
riding into the service station on the 
flow of gasoline, delivered by oil com- 
panies and independent oil jobbers. 

The extent of this trend is clearly 
shown in the Wholesale Census for 
1939 made by the Department of Com- 
merce, now published. 

For over 10 years, retail service sta- 
tions have been extending their lines to 
include automotive replacement mer- 
chandise. How more and more of these 
lines are being warehoused, distributed 
and sold through petroleum bulk sta- 
tions is indicated in the comparative 


figures of the wholesale census for 
1939 and 1935. 

The figures released by the Bureau of 
the Census also show that the number 
of petroleum bulk stations has _in- 
creased, from 27,333 in 1935 to 30,822 
in 1939. 

While other groups (as classified in 
the Wholesale Census) made no appre- 
ciable increases in their share of the 
wholesale dollar—or actually got a 
smaller share in 1939 than they did in 
1935—the petroleum bulk stations in- 
creased their share of the wholesale 
trade of the country by 8% from 1935 
to 1939. 

Surveys made have indicated how pe- 
troleum bulk stations are more and 


more becoming the distributing centers 
for such added lines as tires, batteries, 
accessories and specialties. The most 
recent survey reported in NPN, March 
19, 1941, page 30, made among inde- 
pendent oil jobbers, indicated they have 
been extending their wholesale lines 
and are distributing these additional 
lines to others besides the stations that 
re-sell the jobber’s brand of gasoline. 
Since the average tank wagon price 
of gasoline in 1935 was higher than it 
was in 1939, comparing the Bureau of 
the Census’ figures for dollar sales 
through petroleum bulk stations in 
these 2 years with gasoline consump- 
tion increases gives an opportunity to 
gauge roughly the speed that bulk 
plants in various states are taking 
on added lines of merchandise. NPN’s 
Tank Wagon Index for the fuil year 


Bulk Plant Dollar Sales and Gasoline Consumption by States 
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Dollar sales through bulk plants increased faster 
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Another Good Reason Distributors Prefer 
to Deal with Socony-Vacuum: 


You re Backed by 
Wholehearted Support 




















WE MEAN this kind of support: 


Powerful Advertising: Magazines, news- 
papers, billboards, radio, promotion mate- 
rial— working to increase the demand for 


Mobilgas and Mobiloil. 


Regional Offices . . . staffed with experi- 
enced, capable men to help you meet and 
solve your business problems. 


Modern Refineries and World -Famous 
Research Laboratories ... to maintain 
Mobilgas and Mobiloil superiority. 


A wire, letter, or phone call, to nearest 
address below, will bring you all the facts. 





For Complete Details on the Socony-Vacuum Distributorship —write or wire the nearest office listed below: 


NEW YORK, N.Y. CHICAGO, ILL. CLEVELAND, OHIO MILWAUKEE, WISC. 
26 Broadway 59 E. Van Buren St. 4614 Prospect Avenue 907 S. First St. 
KANSAS CITY, MO. DETROIT, MICH. ST. LOUIS,MO. 4 DEAS, 1 a 
925 Grand Avenue 903 West Grand Boulevard 4140 Lindell Blvd. rt a ee 


Magnolia Bldg. 


Socony-Vacuum maintains many other conveniently located 
service offices to give you close and fast cooperation. 


socony-Vacuum Oil Company, Inc. 
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1935 was 9.7c per gal., ex tax, and 
9.58¢c per gal., ex tax, in 1939. 

Without need to make any adjust- 
ments for a price differential in the 
product moved in largest volume 
through bulk plants, the increased dol- 
lar volume sales through bulk plants 
in 1939 over 1935 can be compared 
with the increase in gasoline consump- 
tion to determine where the trend to 
added lines is now moving at the most 
rapid rate. 


It is to be noted that no attempt 
is made here to adjust for increased 
sales of heating oils, which account for 
part of the bigger dollar volume in cer- 
tain states. This does not affect the 
over all trend shown in the Census 
tabulations, since only 9 states show 
a smaller rate of increase in dollar 
sales through bulk plants than the 
increase in gasoline consumption, com- 
paring 1935 and 1939. These states 
are Alabama, Idaho, Massachusetts, 
Michigan, Montana, Oklahoma, South 
Carolina, Utah and Washington. Yet 
heating oil sales in 6 of these states 
increased by over 50% from 1936 to 
1939. (No accurate heating oil break- 
down available for 1935). 

Local price conditions may also have 
an effect on the dollar volume shown 
for certain states. Local price wars 
would be reflected in both years’ dol- 
lar sales in each state. On the coun- 
trywide picture, however, these dis- 
crepancies are “washed out” when it 


is noted that the tank wagon gasoline 
price index actually dropped 0.12c per 
gal. in the 1935-1939 period. That is the 
average price collected for gasoline 
by the average bulk plant was smaller 
in 1939 than it was in 1935. 

With thig article appears 
which shows by states: 


a table 


1. The number of petroleum bulk 
plants in 1939 and 1935. 

2. Net dollar sales through these 
bulk plants in 1939 and 1935. 


3. Percentage change in dollar 
sales from 1935 to 1939. 
4. Gasoline consumption in 1939 


and 1935. 

5. Percentage change in gasoline 
consumption from 1935 to 1939. 

6. The difference between the per- 
centage change in dollar sales from 
1935 to 1939, and the percentage 
change in gasoline consumption com- 
paring the 2 years. 

If, as in Florida, 
through bulk plants increased 51.7% 
from 1935 to 1939 and gasoline con- 
sumption increased only 22.5% in the 
same period, the difference between 
these 2 percentages, 29.2 percentage 
points, (when compared with the same 
differences in other states) gives a 
measure of how Florida bulk plants are 
adding non-petroleum lines. 

Dollar sales volume increased faster 
than gasoline gallonage in 39 states. 
The “plus” percentage differences 
range from 1.7 in Texas to 49.2 in 


dollar volume 





Rhode Island. 
ference is 15.3. 


The country-wide dif- 


Even in the 9 states where the dif- 
ference for this period (1935-1939) fav- 
ors gasoline consumption, the differ- 
ence was in favor of dollar sales for 
the preceding period of 1929 to 1935, 
in 7 of those states. The states and 
the comparative differences for the 2 
periods are: 


Difference Between Percentage Increase in 
Bulk Plant Dollar Sales And Percentage 
Increase in Gasoline Consumption in 9 States 
State 1935-1939 1929-1935 
Alabama ; — 5.3 36.7 
Idaho .. ‘ — 3.5 59.0 
Massachusetts — 4.8 9.6 
Michigan 4.1 30.1 
Montana 22.0 20.8 
Oklahoma 13 32.3 
South Carolina 2.3 8.4 
Utah* 57.8 213.0 
Washington — 0.8 8.6 


The 1929-1935 period increase in Utah 
comes in part from a reclassification of chain 
bulk plants in Utah made by the Bureau 0: 
Census when the 1935 wholesale census was 
taken. 

In the 39 states which show bulk 
plants taking on more and more non- 
petroleum lines of merchandise to sell 
in the period 1935-1939, the group of 
states that show the heaviest trend are 
the northwestern states of North 
Dakota, South Dakota, Minnesota and 
Wisconsin. 

The next highest group are the corn- 
belt states of Nebraska, Iowa, Kansas 
and Missouri. 


Bulk Plant Dollar Sales and Gasoline Consumption by States 


Number of Establishments 


1939 
Alabama 443 
Arizona 221 
Arkansas ...... rae Se a oe 515 
Camrormia ........ ; sascce ere 
Colorado Reaetiat ais (is seael are 560 
Connecticut etn gee ae 145 
So a ee ora 37 
District of Columbia eee ee ee 10 
a... eee : eee 533 
Georgia Sone oats ute wee a 540 
Idaho act 333 
Illinois 1,836 
ENGIOQMNA ..... 1,134 
Iowa ? 1,778 
Kansas .. 1,677 
Kentucky ; , as 372 
Louisiana ie vase : ; 503 
Maine , 170 
Maryland enya . 170 
Massachusetts ; sat 
Michigan 1,067 
Minnesota ean , ( 1,560 
Mississippi : 452 
Missouri oAa8 P 1,295 
Montana 481 
INGUTOGBERE 2 6icices : ae re 821 
PN ites 20 Ak 5 oa c a. 90 
New Hampshire 105 
New Jersey ; 237 
ae 256 
NOW ZTGTE ..4s.. 835 
North Carolina 592 
North Dakota ? ; 744 
Ohio : ; 945 
Oklahoma 1,062 
Oregon . ; 416 
Pennsylvania ; P P , 721 
Rhode Island ... : , a 34 
South Carolina 324 
South Dakota 633 
Tennessee 334 
(io ee 2,354 
Utah poprans : : ‘ 166 
Vermont ..... ; Sonate teow Gee 92 
Virginia ae 423 
Washington 592 
West Virginia 183 
Wisconsin 1.135 
Wyoming P 177 
United States ... 30,785 


*American Petroleum Institute. 
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(1935 and 1939) 


Net Dollar Sales 


*Gasoline Consumption 





1939 1935 Y% Change 1939 1935 % Change Col. A 

1935 (000) (000) (A) (000 gals.) (000 gals.) (B) Less Col. B 
435 46,743 33,958 +37.6 246,507 172,446 42.9 — 5.3 
188 21,747 14,725 +47.7 107,114 80,994 +-32.2 + 15.5 
518 34,185 23,163 + 47.6 181,921 143,379 26.9 + 20.7 
1,346 306,860 230,243 +33.3 1,837,912 1,508,209 21.9 + 11.4 
482 39,357 25,659 53.4 237,669 182,367 30.3 + 23.1 
120 62,234 41,691 +49.3 352,525 269,871 30.6 +18.7 
36 9,271 6,879 + 34.8 58,428 45,398 + 28.7 6.1 
8 12,090 10,251 +17.9 149,978 116,274 +29.0 —11.1 
495 70,499 46,475 1-51.7 365,830 298,696 +-22.5 29.2 
529 67,141 43,278 +-§5.1 358,292 268,530 33.4 + 21.7 
282 22,105 16,441 +-34.5 100,270 72,635 +38.0 ~ Sa 
1,415 214,854 158,473 +35.6 1,419,723 1,069,243 32.8 + 2.8 
943 113,461 64,874 +74.9 650,824 496,835 +31.0 +-43.9 
1,487 87,127 56,293 + 54.8 550,333 421,152 30.7 +24.1 
1,473 56,455 43,370 +30.2 476,833 408,707 16.7 +13.5 
306 49,056 29,991 +63.6 274,901 201,325 36.5 +- 27.1 
476 56,044 31,247 +79.4 261,240 189,502 37.9 +41.5 
157 29,960 21,050 +423 150,137 121,109 24.0 +18.3 
148 58,013 40,808 +42.2 291,666 217,665 34.0 + 8.2 
236 125,990 111,206 +13.3 721,115 610,797 +18.1 4.8 
905 156,407 123,894 26.2 1,153,117 885,244 + 30.3 4.1 
1,252 103,752 61,476 68.8 550,677 442,769 24.4 +-44.4 
425 37,579 23,479 60.1 209,493 145,120 44.4 +-15.7 
1,173 94,405 65,131 44.9 654,770 511,835 127.9 +17.0 
442 18,860 17,252 9.3 126,521 96,326 +-31.3 —22.0 
733 38,201 25,526 49.7 235,489 231,602 + 1.7 +48.0 
73 8,713 5,698 +-52.9 43,880 30,164 + 45.5 + 7.4 
94 17,636 12,234 + 44,2 92,578 73,904 +-25.3 +18.9 
223 156,275 108,658 43.8 872,656 695,772 + 25.4 +18.4 
194 15,729 8,781 +-79.1 101,946 62,340 +63.5 +15.6 
20 334,932 237,665 + 40.9 1,900,716 1,610,544 +18.0 +-22.9 
540 85,900 52,277 +-64.3 429,606 309,800 +-38.7 +25.6 
634 24,906 16,685 + 49.3 131,739 120,077 +. 9.7 +39.6 
808 201,619 134,910 +49.4 1,371,266 1,044,529 31.3 +18.1 
1,004 49,557 38,781 27.8 426,667 330,507 29.1 > Lo 
364 60,907 414,584 36.6 244,677 186,022 31.5 + §.1 
756 240,690 162,327 48.3 1,482,428 1,177,719 25.9 + 22.4 
37 33,513 19,92 67.9 129,878 109,408 18.7 + 49.2 
298 40,599 28,124 44.4 212,325 144,729 46.7 2.30 
526 25,701 16,253 +-58.1 133,292 118,967 12.0 +46.1 
305 60,209 39,397 +52.8 288,737 224,355 +28.7 +24.1 
2,161 172,866 122,274 + 41.4 1,340,893 959,549 39.7 By 
155 16,514 19,993 -17. 99,746 71,065 +40.4 —57.8 
94 12,814 9,749 +31.4 68,018 52,604 + 29.3 6 Se 
394 83,647 51,347 62.9 382,097 282,413 +-35.3 27.6 
535 88,175 70,761 24.6 349,454 278,672 + 25.4 — 0.8 
188 36,096 23,657 52.6 204,917 159,090 + 28.8 +-23.8 
957 97,604 65,037 +-50.1 566,724 442,444 +-28,.1 +22.0 
152 10,912 7,189 51.8 68,011 49,498 +37.4 14.4 
27,329 3,807,908 2,663,177 +43.0 22,665,536 17,742,202 +27.7 15.3 
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GWG OUIPULLS 


ANY TRUCK ON WHEELS 


AND GMC PRICES ARE LOW! 


Now, two sizes of GMC Super-Duty Engines are 
offered to 142-ton truck users. GMC’s regular 228 cu. 
in. engine has proved gas savings of 15% to 40% over 









comparable trucks, according to owners’ own state- 
ments. GMC’s new 236 cu. in. engine is the strongest 
puller available in any 1%4-ton truck. GMC’s revolu- 
tionary combustion chambers and Turbo-Top Pistons 
give you greatest pulling power and outstanding 
economy in every engine size in General Motors Trucks. 





Our own YMAC Time Payment Plan assures you of lowest available rates 


tgp Pon sca 2 POWERFUL ENGINES for 1/2-TON GMCs 
GMC TRUCKS @ 93 Horsepower ‘’228’’ — 183.5 ft.- ibs. Maximum Torque 


@ 97 Horsepower “’236’’ — 192.5 ft.-ibs. Maximum Torque 
GASOLINE— DIESEL 








te hal ea eens ; 
This is the famous 2\4-ton 6-Wheel- 
Drive GMC so widely used by the Army. 
Its design is basically the same as regular 
6-Wheel-Drive GMCs. 
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Oil Marketer Finds a Cure 
For ‘Sick’ Service Stations 


“Turnoveritis” is a malady affecting many service stations. 

When one large progressive oil company found the extent of 
this profit-killer, it inaugurated an educational campaign, starting 
with its top field executives, on how to diagnose, prescribe for and 
treat ailing service stations. This article gives some of the high 


lights of the program. 


This article contains slants on turnover, both personnel and mer- 
chandise, gross profits and other retail operations that marketers 
will find helpful in their own retail operations. 


H ERE is an example of how 
oil company management is function- 
ing these “war days” by collecting 
facts, analyzing and interpreting them 
and then applying corrective measures. 

One smart sales promotion manager, 
who was a pioneer in taking the per- 
sonnel turnover problem seriously, de- 
cided to make a survey of one of the 
operating zones of his company. 


In that zone there were 184 leased 
stations. In 1940 there were 106 em- 
ploye changes in these stations. Sev- 
enty-one of the stations, or 40%, had 
changes. Out of the 71 stations, 24 
had 2 or more changes. The entire 
zone had a gallonage increase of 13.9%. 
But some of these 24 stations had loss- 
es as high as 35%. As a result, the 
average gallonage increase in these 24 
stations was 2.1%, against the zone in- 
crease of 13.9%. 

Looking at this zone as a whole, it 
did a nice job. Any marketer would 
be proud of an almost 14% gain. But 
suppose all the stations had shown a 
turnover such as these “sick babies’? 

Application of corrective measures 
started with an intensive educational 
program on successful retail petroleum 
operation to meet today’s conditions. 


The 


program began with the com- 
pany’s field managers. They gave it to 
field representatives, who in turn 


passed it on to dealers. 
aimed at 5 objectives: 


This program 


1st. To help make sales objectives. 
2nd. To bring the company adequate 
rent returns for its properties. 
3rd. To cut down on turnover in 
personnel and to save business. 
4th. To educate dealers who think 
they are not making an ade- 
quate living. 
oth. Get new dealers started right. 
The keystone of the entire program 
could be summed up in the question: 
Once a basically sound operator is 
started right, what is necessary to 
keep him in business? 
The answer could be summed up as 
follows: 
lst. Good management. 
2nd. A gross profit of at least 4c a 
gal. outside of gasoline. 


Studies Marketing Outlook 


First, this oil company’s educational 
program starts with a study of the 
market characteristics of various types 
of locations as that company has found 
them. (Chart “A’). The first basic 





consideration is sufficient capital to 
completely stock and equip the place 
of business and provide adequate 
working capital. 

One of the objectives of the course 
is to cut down on personnel turnover. 
In addition, “students” are shown that 
a lack of knowledge of merchandising 
turnover will result in personnel turn- 
over. It is pointed out that profits can 
soon be dissipated by having a lot of 
money tied up in merchandise that 
cannot be, or is not, moved fast enough 
to produce a satisfactory rate of turn- 
over. This is true particularly on 
tires, batteries and accessories, as gas- 
oline and oil are naturally fast turn- 
over items. It is shown that poor rate 
of merchandise turnover is due either 
to having large quantities of obsolete 
stocks, or a lack of selling effort. 


Figuring Turnover 


Even though the principles of mer- 
chandise turnover may be understood, 
it is sometimes easy to be confused. 
But with the simple formula given, 
and with these examples, there is lit- 
tle chance of wrong figuring: 


On a unit basis: Divide the number 
of products on hand into the number 
sold during the year. For instance: 
If inventory shows that there are 120 
spark plugs on hand, and sales records 
show 1100 sold during the year, the 
turnover rate would be 1100 divided by 
120, or 9.2; that is, the stock turned 
over 9.2 times a year. The turnover 
per month could be figured in the same 
way. 

On a dollar basis: In figuring turn- 
over rate for all products sold, dollars 
would be used rather than units. For 
example: If inventory cost is $800 and 
sales at cost (sales prices minus mar- 
gins of profit) for a month amounted 
to $1200, the turnover would be $1200 


CHART “A”—MARKET CHARACTERISTICS 


Sales devel- 


Potential opment pos- Hours of Profit pos- 
Class of trade Average size Rentals sales ratios sibilities operation sibilities 
Neighborhood ...........: Substantial Usually Reasonable Excellent Excellent Average Excellent 
as neigh- above 
borhood average 
“EEOUMION didciccc csc taacd Good Small Low Poor Poor Long Poor 
Daily transient . Good Average Average Poor Fair Average Fair 
Downtown or 
shopping center ........ Good Large High Excellent Good Average Good if 
to long rentals are 
reasonable 
COMMMETCIAL 46060666.455% Fair Average to Average Poor Fair Short Fair 


large 


When found in combination with other types, the transient or 
less by itself. 


daily transient market is valuable but generally profit- 


23 NATIONAL PETROLEUM NEWS J 








THE STORY OF IO YEARS 
WITH GULF 


When Claud Wallace became a Gulf 

» dealer in 1930, he had $600 and this 

location at Chamblee, Ga. His first 
month’s volume was 1,600 gallons. 














9 In May, 1940, Mr. 
» Wallace opened this 
station at 3462 Peachtree 
Road, Atlanta. He sold 
22,500 gallons in June, had 
an oil ratio of 3%, and did 
225 Gulflex lubrication jobs. 


This is the house that 
= Gulf profits built for Mr. + i 
and Mrs. Wallace on Wieuca r —— 
Road, Atlanta. Contrast this 
with the living quarters over 
the 1930 station for an idea 
of Mr.Wallace’s success with 
Gulf products. 








4 “Throughout my 10 Gulf not only makes 

good merchandise but 
» years as a Gulf deal- cafiiceasliaaillieats 
er,” says Mr. Wallace, through regular deal- 
“Gulf has consistently er training. 


helped me with practical 
plans to increase my bus- 


iness. And Gulf quality GULF OL CORPORATION 
has never let my custo- 


mene dees,” GULF REFINING COMPANY 


Pittsburgh, Pa. 
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divided by $800, or 1.5. (Dun & Brad- 
street’s report on service station oper- 
ating cost survey, shows an inventory 
turnover of 16.2 times per year for 
profitable stations, and 15.0 for unprof- 
itable stations.) 


This company uses a rate of turn- 
over on tires, batteries and accessories, 
based on its own successful operations, 
of approximately: 

Tires—3 or 4 times a year 

Batteries—7% times per year 

Accessories—over 3 times per year 

Taking a 5000 gal. per month station 
as an example, it is estimated that it 
should carry an accessory stock of 
$230 to provide proper service to its 
customers. Accessory sales in a sta- 
tion of this size should average $70 per 
month, or $840 per year. Figuring 
turnover on this basis, $840 is divided 
by $230, which gives a rate of turnover 
of 3.6 times. 


A great deal of painstaking effort is 
spent in this educational program for 
the company’s sales supervisors on the 
important subject of gross profit. It 
is pointed out that gross profit is the 
most valuable sales index that the 
dealer has, more reliable than either 
gasoline gallons or the total dollar 
sales figure. Where “plus profit” items 
are sold, the number of gallons of 
gasoline is somewhat meaningless, as 
half of the income may be derived 
from other sources. 

Marketers can readily see the advan- 
tages of having dealers think of their 
operation in terms of gross profit, 
rather than total sales. 

The chief weakness of the dollar 
sales figure as a sales index, it is point- 
ed out, lies in the fact that gasoline 
prices vary considerably over a period 
of time, and often the fluctuation can 
be great without actually affecting the 
profits. Therefore, in retail petroleum 
operations, gross profit figures lend 
themselves more reliably to use than 
do either unit or dollar sales figures. 

In its dealer educational program, 
it is shown that in some cases a 
“ready-made” accounting system, 
which would be satisfactory in a lot 
of businesses would not fit a retail serv- 
ice station operation, so far at least 
as gross profit is concerned. Gross 
profit is used as a divisor rather than 
net sales. This company has found 
that, since nearly every item handled 
in a retail operation carries an estab- 
lished margin of profit, it is not neces- 
sary to show cost value on merchan- 
dise sold, as is done in most busi- 
nesses. 

Gross profit is arrived at in a simple 
manner by multiplying the sales quan- 
tities by proper margins. Most impor- 
tant cost figures are: 


Labor, rent, light, heat and 
power, miscellaneous expense - 
rags, washroom supplies, advertis- 
ing and others depreciation, 
taxes, interest on investment—if 
location is owned. 


In showing dealers the fundamen- 
tals of profit records, the gross profit 
is arrived at by multiplying the gross 
sales of various products by the cor- 


rect margin of profit. For example: 
gallons of gasoline by ....c per gal- 
lon; dollar tire sales by ....% (mak- 
ing allowance for trade ins and the 
like). 

Very simple methods of figuring the 
more common expense percentages fol- 
low the instruction devoted to gross 
profits. The more common expense 
percentages and the method of figur- 
ing them are as follows: 

Labor percentage to gross profit. 
Divide gross profit into the money paid 
out for salaries and commissions. For 
example: If gross profit is $300 and 
labor expense is $180 then 60% of 
gross profit is being spent for labor 
services. 

Rent percentage to gross profit. Di- 
vide the gross profit into the amount 
of money paid out for rent. 

Miscellaneous expense to gross 
profit. Divide the gross profit into 
amount of money paid out for mis- 
cellaneous expenses. (All other than 
labor and rent.) 

Other interesting and valuable sta- 
tistics are: 

1. Amount of gross profit per 
man. Divide the number of men 
into the total gross profit. For ex- 
ample: if a 3'2-man station takes 
in a $525 gross profit for the 
month, it does $150 gross profit per 


man. This figure indicates wheth- 
er a station is over or under- 
manned. 


2. Amount of gross profit per 
1000 gals. of gasoline. Divide the 
total gallons of gasoline into the 
total gross profit and point off 3 
places. For example: If the gaso- 
line gallonage is 5000 and the 
gross profit is $300, there is $60 





Gasoline 
Premium Oil (gals.) 
Regular Oil (gals.) 


3rd Grade Oil (gals.) 
Lubrications 

Tires & Tubes 
Batteries 
Accessories 
Miscellaneous 

Total 


See page 32 for explanation of ratios 





gross profit being taken in to ev- 
ery 1000 gals. of gasoline sold. 
This figure indicates what kind of 
job is being done in the sale of 
“plus” items and services as the 
gross profit per 1000 gals. of gaso- 
line remains constant as the deal- 
er’s margin. 

Here is one of the simple examples 





used in the elementary accounting 
steps necessary to the arrival of a net 
profit figure, which really is the op- 
erator’s reason for being in business. 
These figures show the steps used in 
figuring net profit or net loss: 


Sales (What your customers 


paid you) ; $1000 
Cost of merchandise to you 700 
Gross profit ; ; $ 300 
Expenses—consisting of 
Labor (including 
your salary) $165.00 
Rent or depreciation 60.00 
Other expenses (such 
as utilities, insur- 
ance, supplies) 40.00 
Total expenses $265.00 
Net profit (after deduc- 
tion of proprietor’s 
salary) $35.00 
With this elementary accounting 


knowledge, actual examples are given 
so that the manager or salesman can 
analyze a station and prescribe the 
remedy for an unprofitable operation. 
Here is a typical example of a case 


problem: 
Typical Sales Job 
% ot 
expense to 
Gross Profit 
Gross profit $290 
Salaries: 
Proprietor $100 
lst salesman $ 75 
2nd saiesman $ 75 
TOTAL $250 81% 
Rent $ 75 26% 
Miscellaneous 
expense $ 40 14% 
Total expenses $365 
Net Loss $ 75 


There is no doubt 


but that this is a 


“sick station”. Let’s look at the sell- 
ing job being done by the following 
examples: 
Dealers Sales 
Sales Margins Gross Profit Ratio* 
5000 $0.035 $175.00 
Th) 50 20.00 7 
25 50 12.50 | 
10 30 3.00 
30 75 22.50 60 
5 2.00 30.00 3.0 
5 3.00 15.00 1.1 
$20 10 < 8.00 4.1 
$ 4 100 4.00 
$290.00 


A study of this case problem readily 
showed that the weakness was in sales 
of motor oil, 


sories 


lubrication 


and acces- 
. The excellent job being done 
on tires and batteries indicated selling 
ability. By getting the 


operator to 


concentrate on selling of oil, lubrica- 


tion and 


accessories, 


the sales were 


brought up to a gross profit of $365.83. 
This gave the following picture: 





Gasoline (gals.) 
Premium Oil (gals.) 
Regular Oil (gals.) 
3rd Grade Oil (gals.) 
Lubrications 

Tires & Tubes 
Batteries 
Accessories 
Miscellaneous 


TOTAL 


Examples only 


Dealers Sales 
Sales Margins* Gross Profit Ratio 
5000 $0.035 $175.00 
75 00 37.50 ; 
50 50 20.83 2.5 
25 30 7.50 : 
75 to 56.25 is 
15 2.00 30.00 3. 
5 3.00 15.00 a 
$50.00 40% 20.00 10 
$3.75 100% 3.735 
$365.83 
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PROTECT 


YOUR LINES AGAINST 
SUMMER LEAKS 


ith MCDONALD EXPANSION 
RELIEF GATE VALVES 


This year as in previous years, the hot summer sun 
beats down on oil-company lines. The resultant expan- 
sion creates excessive pressure which, in turn, brings about 
costly leaks at gaskets and joints. 


So that this won't happen to you, McDonald engineers 


suggest that you plan now to protect your lines with the 
industry's standard method of preventing leaks due to 





Plate 860-N 
Patented 


excessive pressure—patented McDonald Expansion Relief 
Gate Valves. 

Installed at the tanks, they provide sure and constant 
protection—without the use of unsightly overhead expan- 
sion lines and other crude arrangements often resorted to. 
As pressure builds up in the line, the disc in the by-pass 
of the gate valve opens, permitting the pressure in the line 


McDONALD EXPANSION 
RELIEF GATE VALVE 


4-inch Flanged Type Rising 
Stem O. S. & Y., or Non-Rising 
Stem. 

Furnished flanged only. Iron 
body — bronze faced — guided 
both sides. Bronze seats. Bronze 
stem. 


to equalize itself with that of the tank. 


Profitable in any season, McDonald Expansion Relief 
Gate Valves will pay extra dividends in the months just 
ahead. Details on request. 


A.Y. MCDONALD MFG. CO. 


‘“*The Home of the Swing Joint’’ 


DUBUQUE, IOWA 


There’s a McDonald Branch or Distributor Near You 


NEW and IMPORTANT 


McDONALD VACUUM BREAKER 


The answer to the demand for a Vacuum 
Breaker for loading lines which will allow 


For Rising Stem Type. O. S. 
& Y., specify Plate 860-R. 

For Non-Rising Stem (illus- 
trated) specify Plate 860-N. 





ms DONALD q fill pipes to be automatically and instantly 
pYBU F drained when loading valve is closed and Plate 858 
at the same time be leak-proof. Al! bronze Patented 


construction with exception of composition 
disc. — — screens offer oy neo RELIEF GATE VALVE 
against fire and prevent entrance of foreign : “ 

matter into valve. Lower casting, serving as Furnished in Standard Type 
seat for composition disc, is specially treat- (2 - a2". 3 ): Lock Type (2", 
ed to prevent disc from “sticking” to seat. 22", 3 Le Flanged Standard 
Ask for particulars. Type (2'/2" 3"). . Flanged 
Lock Type (21/2, 


MS DONALD 


McDONALD EXPANSION 





Plate 988 
Size, 3%" 
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This looks much better. Here is an- 
other comparison between expense and 
net profit. 


Percentage 
of 

Expense To 

Gross Profit 


Gross profit ....... $365.83 
Salaries: 

Proprietor ....... $100 

lst salesman.... ao 

2nd salesman.... 75 

Total salaries.. $250.00 68% 

TO aS 75 20% 
Miscellaneous 

CEPONSS ... 1... 50 13% 

Total expense.... ae 375.00 

Net loss rae : $ 9.17 


This indicates that the station in 
spite of doing an excellent selling job, 
is still losing money. A comparison of 
expense percentages shows that by in- 
creasing sales labor expense was cut 
to 68%, the rent expense to 20% and 
the miscellaneous expense to 13%. 


Experience has shown that the aver- 
age operation will run 60% for labor, 
20° for rent, 15% for other expenses, 
leaving 5% for net profit. 


Therefore, it was known that the 
rent and miscellaneous expenses were 
in line, but that labor expense was 
too high to permit a profit. Figuring 
the gross profit per man, it was found 
to be $121.94 (3 men). 


Again, experience has shown that a 
station should operate at about $150 
gross profit per man. 


Here the recommendation was made 
that the outlet be operated with 2% 
men. By rearranging shifts there was 
no difficulty in handling the $370 busi- 
ness with 2% men. This changed the 
picture materially: 


Gross profit per man ; $146.33 
Labor expense ..... ee 212.50 
Labor expense .. ; 57% 
Net profit (after operator 

COGN OOIATY) ....%...5.5; $32.50 


Another idea being used, new to 
many marketers, is training dealers to 
think of business in terms of transpor- 
tation, in addition to gallonage. It is 
another means of getting the operator 
to look on plus sales items as the big 
end of his business, rather than a side 
line. It really amounts to a mental 
process of looking at a given number 
of gallons of gasoline as so many 
miles of transportation. And then 
looking on so many miles of driving 
as ereating the need for a_ given 
amount of merchandise other than 
gasoline. 

For instance, a 5000-gal. station rep- 
resents 75,000 miles of transportation. 
That is figured by multiplying the gal- 
lonage by 15 miles per gal. Thus, the 
driver is really selling 75,000 miles of 
transportation. In traveling 75,000 
miles, cars need approximately the 
following: 


150 gals. of motor oil 
75 lubrication jobs 

15 tires and tubes 

5 batteries 

7 sets of spark plugs 
10 fan belts 


3b. 


20 radiator hoses 

10 wiper blades 

20 transmission and differential 
changes 

$50 in miscellaneous accessory 
items. 


In its educational program on suc- 
cessful retail petroleum operation, the 
company devoted considerable time to 
sales statistics, or ratios. Some of the 
common ratios and their method of 
figuring are: 

MOTOR OIL RATIO. Divide the to- 
tal gallons of gasoline sold into the to- 
tal gallons of motor oil sold and point 
off 2 places. This gives the number of 
gallons of motor oil sold to every 100 
gals. of gasoline sold. For example: 
12,000 gals. of gasoline divided into 300 
gals. of motor oil equals a 2.5 motor 
oil ratio. 


LUBRICATION JOB RATIO: Divide 
the total gallons of gasoline sold into 
the total number of lubrication jobs 
and point off 2 places to get the num- 
ber of lubrication jobs per 100 gals. of 
gasoline. 


TIRE RATIO: Divide the total gal- 
lons of gasoline into the total number 
of tires sold and point off 3 places. 
This will show the number of tires sold 
per 1000 gals. of gasoline. This can 
also be figured on a dollar basis. 


ACCESSORIES RATIO. Divide the 
total gallons of gasoline sold into the 
gross profit and point off 3 places in 
order to get the ratio per 1000 gals. of 
gasoline sold. 

There is no denying that losing good 
men to defense jobs, as well as to the 
Army, is a serious problem for oil com- 
pany management. But the challenge 
is being met by management in sev- 
eral ways. This is one example of how 
a company is doing a “bang-up” field 
educational job. And when all this 
business is over, many oil men are go- 
ing to know a lot more about their 
business than seemed necessary to 
know before this war. 

So, “ill blows the wind that profits 
nobody.” 


Six Brothers Have Worked 
224 Years for Same Plant 


J. T. Parker, chief clerk of construc- 
tion at the Whiting refinery of Indiana 
Standard, was feted by the company 
earlier this month upon completion of 


50 years of service with the company. 


Mr. Parker is one of 6 brothers who 
have accumulated a total of 224 years 
of service in the Whiting plant. 
Father of the 6 brothers, Obadiah F 
Parker, started the ball rolling when 
he arrived in the U. S. from Nova 
Scotia in 1885 and took a job in the 
Pratt plant of Standard of New Jersey 
in Brooklyn, N. Y. Not only have his 
6 sons followed his footsteps to jobs 
with Standard, but a grandson and a 
grandson-in-law have also chosen jobs 
with Indiana Standard and are now 
working in the Whiting plant. 











Equipment 
Personals 





A. R. Tuttle, Lincoln, Nebr., an- 
nounces opening of the Tuttle Equip- 
ment and Service Cn. at 226 N. 10th 
St. The company will handle and serv- 
ice oil equipment. 

= * - 

George H. Faux, who has been in 
charge of the credit department of 
National Oil Products Co., Harrison, 
N. J., for the past 14 years, has been 
appointed assistant secretary of the 
company. In his new position, a new- 
ly-created post, Mr. Faux will serve 
directly under Albert A. Vetter, sec- 
retary. 

* ok * 

Dr. Donald Price, technical director 
of Organic Research Laboratory, Na- 
tional Oil Products Co., has_ been 
elected chairman of New York chap- 
ter of American Institute of Chemists 
for 1941-42. Dr. Elmore Northey, Calco 
Chemical Co., Boundbrolok, N. J., was 
elected vice-chairman. 

* cs ok 

Irving C. Tarler is now connected 
with the National Seal Corporation, 
Brooklyn, N. Y., aS special sales rep- 
resentative. Mr. Tarler has been as- 
sociated with the oil industry since 
1915. 

- - * 

J. B. Trotman, General Sales Man- 
ager of Blackmer Pump Co., Grand 
Rapids, Mich., has announced the fol- 
lowing changes and additions in sales 
organization: 

A. E. Woollam and C, F. Harper 
have been appointed district represen- 
tatives in western Michigan and north- 
ern Indiana. J. B. Foley will cover 
greater part of New York State. W. A. 
Dunean has been transferred to south- 
eastern division headquarters in At 
lanta, Ga. Henry G. Carter will cover 
most of Florida. Paul Brenner has 
been appointed to the Youngstown 
area. J. H, Sprenger has been appoint 
ed to take charge of the western Ten 
nessee and eastern Arkansas territory. 

* * * 

E. S. Bissell has been named vice 
president of Mixing Equipment Co., 
Inc., Rochester, N. Y. Mr. Bissell 
joined the company in 1937 as sales 
manager. 

* * * 

Loris R. Anderson, formerly auto- 
motive technical committee chairman 
for Standard Oil Co. of New York and 
later equipment committee chairman 
for Socony-Vacuum, has been made 
a director of the newly-organized On 
ondaga Marketers, Ine., acting as 
eastern marketers for General Filters, 
Inc., Detroit, Mich. On July 1, Mr. An 
derson took charge of automotive en 
gineering and sales for Onondaga in 
the south Atlantic states. 

Henry T. Atno, who heads Onondaga 
Marketers at Woodhaven, N. Y., was 
also for several years associated with 
Socony-Vacuum at 26 Broadway. 
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IT’S EASY to find bottlenecks these days .. . 
but there isn’t one in a carload of Stream-flo 
Couplings! These gasoline hose couplings are de- 
signed for fast, efficient fueling . . . with no 
obstructions. 


CROSS-SECTION VIEW tells the story. 
Notice full, smooth bore. Notice, too, 
how the Stream-flo Coupling gets a 
bull-dog grip on hose. All one piece of 
drop forged brass . . . no porosity, no 
seepage, no leaks! 


Both Stream-flo and Uni-flo 
are available with or without 
wire cuff guards. Order 
them by name from your 
hose manufacturer or 
jobber. 





Uni-flo... 


a worthy companion to Stream-flo. Uni-flo has 
the added advantage of being a universal coupling 
.. . detachable and re-attachable. Like Stream- 
flo, itis a hard, dense forging that withstands high 


pressure and rough abuse. 


THE INTERNATIONAL METAL HOSE CO. we. S22wzce"su 
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Farish, Pew Reply to Charges 


That Majors Control Industry 


. In a 73-page statement, President 
Farish of Jersey Standard and Presi- 
dent Pew of Sun reply to monopoly 
charges by Roy C. Cook, Justice De- 
partment. Report on his monograph, 
“Control of the Petroleum Industry by 
Major Oil Companies,” prepared for 
TNEC, was published in NPN March 
12, 1941, p. 11. 


NPN News Bureau 
WASHINGTON—Roy C. Cook, De- 
partment of Justice, undertook to 
speak for the independents in his 
monograph “Control of the Petroleum 
Industry by Major Oil Companies,” but 
wound up by abandoning the view- 
point of the independent oil man when 
he finally concluded that regulation 
of the oil industry on a public utility 
basis may be necessary. 

Thus have W. S. Farish and J. How- 
ard Pew, presidents, respectively, of 
Standard Oil Co. (N. J.) and Sun Oil 
Co., replied to Cook’s contentions of 
major company control of the oil in- 
dustry. Reply of Messrs. Farish and 
Pew has just been published by Tem- 
porary National Economic (Monopoly) 
Committee as supplement to the Cook 
monograph. (Conclusions reached by 
Mr. Cook in “Control of the Petro- 
leum Industry by Major Oil Companies” 
were reported in full in NPN for 
March 12. See Page 11.) 


Views Are ‘His Own’ 


Declaring no independent oil man 
wishes to become a part of a public 
utility, the 2 oil company presidents 
state, in their reply, that Mr. Cook’s 
contentions are his own, since he, in 
reality, is not a spokesman for any 
group of independents, much less all 
independents, nor for any _ official 
agency. 


Mr. Cook, in trying to speak for all 
the different sorts of independents, has 
undertaken a most difficult role, and, 
furthermore, has failed to appreciate 
the difticulties of this self-constituted 
role, Messrs. Farish and Pew state in 
their 73-page reply, which was _for- 
warded to TNEC Chairman O'Ma- 
honey under date of June 2. 


Contentions Held ‘False’ 


Principal contentions advanced by 
Mr. Cook in his monograph are 3 in 
number, and all of them false, accordad- 
ing to the 2 oil company executives, 
who in their reply have answered 
Mr. Cook’s first contention that control 
is as complete today in the oil indus- 
try as in the days of the old “oil trust” 
by saying: 

“Control cannot be so complete to- 
day as in the days of the old ‘oil 
trust’, for no one company has any- 
thing but a small fraction of the share 


of the business that the oil trust had, 
and many companies, large and small, 
are now in vigorous competition with 
one another.” 


This contention, like Mr. Cook’s sec- 
ond, amounts to a denial that compe- 
tition exists, Messrs. Farish and Pew 
declared. Mr. Cook’s second conten- 
tion was that “there is definite evi- 
dence of co-operation and uniform con- 
certed action by the adoption of iden- 
tical business policies by major com- 
panies.” 


Score Cook's Charge 


Taking issue with Mr. Cook’s con- 
tentions regarding a lack of competi- 
tion in the oil industry, Messrs. Farish 
and Pew stated definite evidence of 
competition in the oil industry is con- 
tained in the record of the TNEC oil 
hearing. “In every market area and 
from many radio stations, the public 
is familiar with the efforts of rival 
oil companies to win and retain their 
patronage,” they declared. 


To Mr. Cook’s third contention that 
the independent has become weaker, 
the 2 oil company heads have replied 
that the TNEC record reveals that the 
number of independent producers is 
increasing, and that the independent 
refiner can retain his position if his 
refinery is modern and well located. 
tecord also shows Messrs. Farish and 
Pew continued, that the truck has 
opened up new fields for small inde- 
pendent enterprise and that the inde- 
pendents now occupy most of the field. 
The oil industry is not highly con- 
centrated and this concentration is not 
increasing, they said, despite Mr. 
Cook’s contentions to the contrary. 


Discussing Mr. Cook in the role of 
“spokesman” for the independent, 
Messrs. Farish and Pew declared: 


Complaints Contradictory 


“By failing to recognize frankly and 
fully the differences of interest among 
the independents, he (Cook) has been 
led to accept contradictory complaints. 
All of the complaints of all the in- 
dependents cannot be added togethe) 
to make an impressive total, for some 
complaints cancel out. 


“The most common complaint in the 
oil industry, and perhaps, indeed, in 
any industry, is about prices,” Messrs. 
Farish and Pew then said. “The pro 
ducers of crude oil quite commonly 
would wish that its price might be 
higher, while the refiners, on the other 
hand, would like to get their raw ma 
terial cheaper. Either group may 
sometimes wish to fix personal respon- 
sibility for their unsatisfied wishes and 
blame it all on a group of companies 
or on another branch of the industry. 


“But obviously even the majors 
cannot at one and the same time push 





crude prices down to oppress the in- 
dependent producer and push them up 
to squeeze the independent refiner. To 
give another example, the major com- 
panies cannot simultaneously push 
products prices down to hurt the in- 
dependent refiner and keep them up 
to put pressure on the independent 
jobber. To examine all possible com- 
plaints and to select the more im- 
portant ones (among the contradictory 
claims) calls for clear, unbiased dis- 
crimination and intimate acquaintance 
with the facts of the industry. Mr. 
Cook has failed to appreciate the diffi 
culties of his self-constituted role.” 

Farish-Pew reply, after commenting 
in detail on Mr. Cook's various con 
clusions respecting major oil company 
control in production, refining, trans- 
portation and marketing, concluded 
with this statement: 


Monopoly Charge Scored 


“The achievements of the industry 
are not the sort of things the American 
public expects of group monopoly. 
They are, in fact, not the results of 
monopoly. They are the results of 
vigorous competition in which both 
majors and independents take part 
and in which efficient business units 
of either sort can survive and pros 
per.” 

These achievements were listed by 
Messrs. Farish and Pew as including 
improvements in all branches of the 
industry which has given the public 
a wide variety of petroleum products 
in increased quantities, in improved 
quality and at lower prices; good 
wages accompanied a_ reduction in 
hours for employes; and modest earn 
ings for investors, which, however, 
have been sufficient to attract new 
capital. 


Cook Replies to Criticism 
Of His ‘Monopoly’ Charge 


WASHINGTON Criticism leveled 
at TNEC monograph “Control of the 
Oil Industry by Major Companies” bys 
President Farish of Jersey Standard 
and President Pew of Sun has brought 
a 32-page rejoinder from Author Roy 
C. Cook, Department of Justice. 

This rejoinder, published by Tempo 
rary National Economic (Monopoly 
Committee in conjunction with the re 
ply of Messrs. Farish and Pew to Mr. 
Cook’s views on major company con 
trol of the oil industry as set forth in 
his monograph was transmitted to 
TNEC Chairman O’Mahoney_ unde! 
date of June 30. 

Mr. Cook, in his rejoinder, declared 
that a publication such as his mono- 
graph should be allowed to stand on 
its merits, and not evaluated on the 
fact it “is written by a single individ- 
ual, or a staff of individuals.” 

Parish-Pew reply has not offered any 
proof of the inaccuracy of the basic 
considerations advanced in his mono- 
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vownoen aw ware  ROWN CAN 


r ao 


Crown “convoys” the 100% 
Pure Pennsylvania product of 
Pittsburgh Penn Oil Co. into 
hundreds of home garages... 
in sturdy two-gallon containers. 


Men who take care of their own 
cars are notoriously “finicky” 
about the oil they choose...the 
ease with which it can be used 
...and the way it is packed. So 
the growing sales of Pittsburgh 
Penn Oil in auto supply and 


1941 


Oil for the home front 


accessory stores is a dual com- 
pliment...to the manufacturer 
...and to Crown Can. 


Whether your product calls for 
two-gallon cans, a container for 
just a few ounces, or a durable 
drum for bulk shipments. ..it will 
pay you to consult Crown Can. 


CROWN CAN COMPANY, PHILA- 
DELPHIA, PA., Division of Crown 
Cork and Seal Company, Balti- 
more « St. Louis « Houston » Madison + 


Orlando « Fort Wayne « Nebraska City 








FREEDOM OIL COMPANY 
FREEDOM, PA. 


Pacific Coast Bulk Plant and 
Warehouse: Los Angeles, Calif 





] (] 


The market for this top quality 100% Pure Pennsylvania motor oil is 
YOURS EXCLUSIVELY when you operate under our exclusive territory 
franchise. No one else can “horn in” on the profitable business you 


create for yourself. Write today for information about territory available 





for the sale of Four-State, Fort Pitt, Penn Trump, or Beaver-Penn — four 


MOTOR Oba 


popular brands made by a famous refinery. 


FREEDOM 






1007 PURE 
NNSYLVANIA 




















Demand 
these labels when 







buying uniforms 


BUILD BIGGER SALES WITH REEVES ARMY TWILL § / (=> 


Service men whose uniforms always look 








meat and trim get more sales, build 
greater good will. So specify Reeves 
fabrics—not only for appearance sake but 
because they wear long and well for ut- 
most economy. 


Uniforms made of Reeves Army Twill meet 
exacting U. S. Government Tests for 
better wear, longer life, and color-fastness. 
Its fabric vitality keeps it “in shape” 
under trying conditions. 


For matching shirts specify GLENGARRIE 
POPLIN, a durable, stylish fabric that 
comes in a wide range of colors. Both 
fabrics are Sanforized* against shrinking. 


*Fabric shrinkage not more than 1°%. 
(U.S. Government Test CCC-T-191-a 


See your nearest dealer for uniforms, sport and 
work clothes made from these famous fabrics, 
or write for colorful leaflet to: 





OTHERS, IN&. 


NEW Tore erry 








graph to show the control of the petro- 
leum industry by major oil companies, 
Mr. Cook further declared. 

Contention of Messrs. Farish and 
Pew that no independent wishes to be- 
come a part of a public utility does 
not provide a denial of his contention 
that the continuance of “present prac- 
tices and conditions” in the petroleum 
industry may lead to regulation on 
public utility principles, Mr. Cook as- 
serted. 


WHAT BECOMES 
OF THE COMPANY’S 
DOLLAR? 





] 46¢ of each dollar received by 
the Company goes to purchase 
of crude petroleum products, mer- 
chandise; materials, freight, etc. 


y) 23¢ goes into the operating pay- 
roll, including health, accident 
and retirement benefits. 


3 I5¢ provides for development 
costs (it’s a fast-moving, fast- 
growing industry) and the replace- 
ment of properties as they depreciate 
or become depleted. 


4 6¢ is needed to pay federal and 
state taxes (but not including 


consumers’ taxes which last year 
amounted to $30,269,967). 


5 8¢ goes into dividends. 


45 2¢ is carried to surplus. 


Cut courtesy Standard Oil Co. of California 


In above illustration, Standard Oil Co. of 
California shows ‘What Becomes of the 
Company's Dollar?” Ratio changes from 


time-to-time, but these proportions—based 
on 1939 income—are representative, says 
California Standard 


ves 
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Operates a Successful 
Tire Renewal Business 


(Continued from page 22) 
connected with picking up tires at a 
dealer location than is the case with 
leased stations which the drivers visit 
almost daily. 

In working out this schedule of 
prices, Mr. Harlin considered several 
factors. Among them were: 

Prices charged by competition; 

Labor costs (These are lower in 
this southern Kentucky area than 
in the East and North); 

Investment; 

Utility rates. 

Mr. Harlin advises other marketers 
to get in the tire renewal business. 
And he should be in position to know 
the jobber’s problems. For he has 
made an outstanding success with his 
own marketing operations, and for 
many years has been active in the 
Kentucky Petroleum Marketers Assn., 
serving 2 terms as president. He is 
now a director and a member of a 
number of important committees. 

Mr. Harlin believes it would per- 
haps be better to have a tire renewal 
shop at a central service station rather 
than at a bulk plant. He points out 
that where the facilities are available, 
the shop can be set up in the front 
part of a station and a great deal of 
advertising value received from doing 
the work where the general public 
can see it carried on. 

However, in his particular set-up, 
it is more practical to have the plant 
at the bulk plant. This is because 
his transport and other trucks, sever- 
al of which run on a 24-hour schedule, 
are maintained at the bulk plant. 

The factors Mr. Harlin thinks most 
important for the successful opera- 
tion of a tire renewal shop are: 

1. A properly equipped shop; 

2. Use of only the best materials 
available; 

3. An honest and thorough in- 
spection of every tire; honest re- 
jection of those not worth repairing; 

1. Employment of competent help; 

.. Prices for the work that per- 
mit all of the above. 


Tire Vulcanizing Price Schedule 


Retail Price charged 
price tire dealers 
i Ply Passenger 
1440 x 45 $1.75 $1.00 
175 x 5OO 2.40 1.10 
925 x 550 2.60 1.25 
600 xk 625 3.00 is) 
650 3.95 2.00 
TOO L.05 y Lipl -s* 
6 Ply Passenger 
140 x 450 2.35 1.15 
75 x 500 2 60 1.30 
925 x BSO 3.05 1.45 
600 x 625 3.85 1.85 
650 1.30 2.20 
TOO 1.35 2.50 
750 5.70 2.75 
Regular 3%" hi- 
pressure 1.75 1.00 
oy es 1.20 2.50 
5 HD 4.75 2.50 
6” TT 7.00 2.65 
6 HD 8.80 3.75 
7 HD 11.80 5.00 
Truck and Bus Balloon 
5950 x 600 1.20 2.00 
650 5.80 2.30 
700 8.30 3.50 
750 B.R5 4.50 
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Aim..shoot..kill the fire! 


WITH ANOTHER TRIGGER-CONTROL EXTINGUISHER 























ei, @ Kidde-LUX Model 4 

















IS Qa 


smaller edition of the more 
powerful LUX portable ex 
tinguishers. This is a 75 
pound wheeled unit. 











® The new Kidde-LUX Model 4 
goes into action 





HAT are you doing about your 

smaller fire hazards? You cer- 
tainly don’t neglect them completely. 
Here's a fast-moving medium size fire 
extinguisher that's engineered for 
small-hazard protection. 

It's the Kidde-LUX Model 4—-capac- 
ity four pounds of carbon dioxide gas. 
It's equipped with the new trigger- 
control action and handy pistol grip. 
This new Kidde-LUX hits fire hard 
with a blaze-killing blast of carbon 
dioxide snow-and-gas. It smothers fire 
in a hurry. 

The way we figure it, the Kidde-LUX 
Model 4 is the extinguisher you'll 
want for laboratories and test benches, 
(LUX gas is clean, non-contaminating) 
for trucks and garages (Works as 
easy as pointing your finger); and 
for all small electrical or flammable 
liquid fire hazards. 

Send in the coupon for facts on the 
new Kidde-LUX Model 4. 


Walter Kidde & Company, Inc. 
729 West Street 





Send me a free 
copy of ‘’Don't 
Play With Fire,” 
which describes 
this new Kidde- 
LUX Model 4. 


NAME 


COMPANY 


ADDRESS 


Bloomfield, N. J. 


37 








The 


HELPING HAND 


for 


INDEPENDENT 


FUEL OIL 


DISTRIBUTORS 


You can make an 
added profit over 
and above all costs 


The complete cost of ‘Tidewater 
Method”’ warehousing and loans, 
from your own bank will amount 
to about 11 to 18 cents per 1,000 gal- 
lons. These costs may vary slightly 
depending upon the volume of oil or 
gas warehoused and your average 
bank loan during any one season. 
With the ability to make quantity 
purchases while prices are still 
below the peak, and with ample 
stocks to sell when prices do go 
higher, your added earnings will 
quickly wipe out all costs and make 
you a substantial profit. 


Lack of working capital 
Increase in prices 


There’s One Best Way 
to Solve These Problems... 
















7 Inventory Loans 


trom your 


Bank 





Apportionment by Government regulation 
Increased demands by industry, army and navy 


Unsteady labor conditions 


Constant service to small users 
_ Shortage of transportation facilities 


This seems to be a formidable list of 
handicaps. But to the independent 
fuel oil, gasoline and kerosene dis- 
tributor they really present a once- 
in-a-lifetime opportunity. Make prep- 
arations to meet them and you'll 
be on the way to bigger profits than 
you have enjoyed in years. 


This year prices will be higher. The 
Government has issued repeated 
warnings of expected shortage. Dis- 
tributors with empty tanks and ware- 
houses will be in tough luck. Those 
with sufficient supplies to meet a// 
demands should reap a harvest. 


Good judgment says, ‘Buy now!” 
Fill storage capacity to the limit. 
Many distributors may not have the 
needed working capital. But ample 


credit from your own local bank is 
just as good. You can get that extra 
credit, to an amount equaling 80% 
to 85% of the laid down cost, when 
you employ the ‘‘Tidewater Method”’ 
of Field Warehousing. 


This modern method of inventory 
financing brings benefits to the oil 
and gas distributor that are rea: 
and tangible. There is nothing com- 
plicated about it. There is no incon- 
venience. Your dealings will be 
with your own bank. Their terms 
are liberal. Costs are low. 


Learn all the facts about the ‘‘Tide- 
water Method’’ at once. You can’t 
afford to wait. Write, ‘phone or wire 
today. Full particulars will be sent 
to you at once. 


TIDEWATER FIELD WAREHOUSES, INC. 





17 STATE STREET ¢ NEW YORK CITY ¢ Joseph E. Lowe * Vice President 


76 Sunapee St., Springfield, Mass....... 453 Commercial St., Boston, Mass....... 1423 Genesee St., Utica, N. Y. 


Other offices at, and associated with, the Chain of Tidewater Terminals and Inland Warehouses; Boston Tidewater 
Terminal, BOSTON. Merchants Warehouse Co., BOSTON. Keystone Warehouse Co., BUFFALO. Bayway Terminal 
Corporation, ELIZABETH. Newark Tidewater Terminal, Inc.. NEWARK. Norfolk Tidewater Terminals, NORFOLK. 
Merchants Warehouse Co., PHILADELPHIA. Executive Offices, 1367 Broad Street Station Building, PHILADELPHIA. 


THE “TIDEWATER METHOD” OF FIELD WAREHOUSING MOVES THE WAREHOUSE TO THE GOODS 


NATIONAL PETROLEUM 





MARKETS 


Mid-Westen 


CHICAGO, July 26.—Gasoline con 
tinued in heavy demand throughout the 
past week, although most refiners and 
tank car marketers in Chicago said 
the market was “exceptionally tight.” 
Several refiners said jobbers were tak 
ing the maximums permitted under 
their contracts. 

Industrial fuels also were reported 
in good demand by most sellers. Sev- 
eral suppliers said demand was un 
usually good for this time of year. 


Quotations reported by refiners and 
marketers were generally unchanged 
throughout the week. 


Open spot sales reported by 3 mar- 
keters were: 3 cars 80-82 oct. Ethyl 
gasoline at 6.375c; 22 cars 72-74 oct., 2 
cars at 5.75c, and 20 cars at 5.875c; and 
1 cars 60 oct. & beiow at 5.125c, FOB 
Group 3. 


One refiner reported quoting 7.3c for 
80-82 oct., and refiners reported quota- 
tions ranging from 6 to 6.375c for 72- 
74 oct., 5.2 to 5.625c for 60 oct. & be- 
low, FOB Group 3. Group 3 quotations 
reported by marketers ranged from 
6.125 to 6.5c, 5.75 to 6c, and 4.625 to 
9.125c, for the 3 products, respectively. 


Atlantic Coast 


NEW YORK, July 26.-Heavy de- 
mand for refined products along At 
lantic Coast continued unabated the 


past week, according to suppliers’ re- 
with local oil men expressing 
concern over supplies as result of 
further government requisitioning of 
tankers. Most sources seemed to fee! 
that taking of additional boats from 
Gulf-Atlantic Coast runs would remove 
probability of rumored price “ceiling” 
being set for gasoline at New York. 
‘There’s no need for a ceiling over an 
mpty house,” one commented. 


ports, 


Gasoline was priced higher at south- 
rn seaboard points, with min. 80 oct. 
research) reported up 0.25¢c to 6.87c 
it Mobile, 7.25¢c at Tampa and Jackson 
ville, and 7.37c at Miami and Savannah. 

quotations for 72-74 oct. at Jack- 
onville and Tampa also were reported 
.25¢e nigher at 7c, while 68-70 oct. at 
1th points and Miami was reported 
t1e, up 0.1 to 0.3e. 


Low 


One suppliers who had been out of 
pot tank car market for gasoline re 
orted he now offering min. 80 
at New York, Albany, Providence 
Philadelphia, Baltimore, Norfolk, 
Wilmington, Charleston, Savannah, 


Was 


Jacksonville, and Mobile. 
Buyer offers of 5.25¢c for No. 2 fuel 
New York were said to be in the 
Y (0, 1941 


market, but quotations reported by 
most suppliers were unchanged at 4.9c 
tank cars; 4.8c barges. Sales at those 
prices, however, were said to be 
limited to old and regular customers 
only. 


Mid-Continent 


TULSA, July 26.—-Advances in their 
quotations of 0.5 to le for bright stock 
and 0.25 to lc for neutrals were re- 
ported by several Mid-Continent re- 
finers the past week. Advances were 


said to reflect increasing “tightness” 
of supplies and continued heavy de- 
mand. 


Quotations reported for 150-160 vis. 
D bright ranged from 20 to 22c for 
0-10 pour, 20.5 to 21.5¢ for 10-25 pour, 
20c for 25-40 pour; 20c for 150-160 E, 
and 19 to 20.5¢c for 120 D, 0.10 pour; 
for No. 3 color neutrals, 11.5 to 12.5c 
for 150, 12 to 13c for 180, 12 to 13.5c 
for 200, 13.5 to 14.5¢ for 250, 14.5 to 
15.5e for 280 and 15.75 to 16.5¢c for 
300. Quotations for most part were re- 
ported for limited quantities to reg- 
ular customers only. 


Demand for gasoline continued heavy 
with quotations for most part  un- 
changed, according to reports. Sev- 
eral refiners said they had _ turned 
down inquiries from ‘casual’ open 
spot buyers and from other refiners, 
but reported continuing to supply reg- 
ular customers. Some refiners said 
they were prorating shipments to reg- 
ular customers and were shipping 
daily production while an Oklahoma 
refiner who reported he was 5 to 6 
days behind on orders said he was 
buving daily “to keep from getting 
behind any more.” 

72-74 oct. 
y an 


Sale of 1 car gasoline at 
6c was reported | Oklahoma re 
finer with quotations reported by oth- 
ers ranging from 6 to 6.375c. 


) 
) 


‘biborni 


LOS 
Coast 
past 


ANGELES, July 26. Pacific 
export markets were quiet the 
week and no changes were re- 
ported in cargo prices of gasoline. 


Rack prices of third grade gasoline 
at independent plants in the Los An 
geles Basin were reported 0.125 to 0.25¢ 
per gal. lower than the previous week. 
At most of these plants, the range was 
said to be 5.25 to 5.5¢, although 1 re 


finer was reported quoting 5c. Tank 
truck and trailer deliveries of inde 
pendent leaded gasoline ranged from 
6.5 to 7c, according to reports. 


Culf 


NEW YORK, July 26.—-Inactivity 
characterized the Gulf market the 
week ended July 26, according to re- 
ports here and from the Southwest, 
pending outcome of gasoline price ceil- 
ing controversy. 

Refiners said they would sell at un- 
changed prices, some subject to ap 
proval by OPACS, one “with or with- 
out it’; but buyers were said to be 
holding off in hope of buying at lower 
prices. One refiner said he hadn’t made 
a sale “since Henderson’s telegram 
went out last week,” adding that he 
wouldn’t sell below his current post- 
ings. Another said he didn’t think any- 
one would sell “until a showdown oc- 
curs or until they have to.” 

Requests for his price on min. 80 oct. 
(research) for August lifting were re 
ported by refiner who said he would 
not quote “less than 6.25c”’ and could 
not sell for that “without OPACS’ per- 
mission.” 

Navy Department, meanwhile, was 
said to have approved first awards to 


supply British oil requirements pur- 
chased under lease-lend act, paying 
more than 6c a gal. for min. 68 oct. 


unleaded gasoline. 

Several inquiries for cargoes of No. 
2 fuel were reported. One refiner said 
he had quoted 3.625c on 2 cargoes for 
August lifting and another that he had 
turned offer to 3.25¢c for “reasonably 
prompt” lifting. Quotation of 3.875c 
was reported for this grade, but 
quotations were reported 
at 3.5c. 


Pennsylvania 


CLEVELAND, July = 26..-Upward 
trend of lube prices continued in west 
ern Penna. the past week, with bright 
stock and neutral oil quotations up lec, 
according to reports from the field. 
Kerosine was up 0.125c in lower field, 
but prices for other light products 
were reported unchanged. 


low 
unchanged 


Demand continued heavy for all 
products with lube shipments in large 
volume to both large and small buyers, 
refiners said. “Our tanks are practical 
ly empty, and it keeps us busy making 
excuses,” one refiner commented. 

Quotations reported by refiners at 
end of week for 25 p.t. bright stock 
ranged from 25 to 26c, with two quot 
ing 25c, and four 26c. 

A refiner 
200 vis. 


reported paying 38c foi 
neutral, but added that he was 
offering to his regular jobber and com 
pounder customers at 33c. Quotations 
reported by other refiners for 25 poul 
200 vis. neutral, limited 
to regular jobber and compounder cus 
tomers, ranged from 33 to 40c 


also for sale 


bY 




















REFINERY and SEABOARD PRICES 


In bulk lots by Motor Transport, Tank Car, Barge or Tanker as shown 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three 


HOW PRICES ARE REPORTED— 


Refinery and Seaboard prices in National Petroleum News are gathered by PLATT’S 
OULGRAM and are as published in the Monday issue of the OLLGRAM. 

PLATT’S OILGRAM is a reporting service issued in three identical editions daily 
from News Bureaus at New York, Cleveland, and Tulsa, Okla. PLATT’S OIL 
GRAM gathers and publishes what its publisher and representatives believe to be 
accurate news of sales, prices and current happenings affecting the oil industry 
and that will be of interest to its subscribers. As this information is usually private 
OILGRAM reports it according to what it is able to obtain from sources deemed 
reliable. 

All information is supplied without guarantee as to its completeness, accuracy 
time of transmission or promptness of delivery. 
The subscriber receives this information for his private use and not for resale or 
further distribution. 

Publisher reserves the right to change the extent, 


nature and form of showing this 
information at any time 


Prices shown in the tables are quotations (meaning sellers’ general offers or posted 
prices), or actual sales prices, reported to OLLGRAM by refiners for * 
transactions, except as otherwise specified. 

Prices arrived at by discounts off a specified price or “market date of shipment,” 
prices named in contracts or prices arrived at in accord: ance with any arrangement 
made prior to date of sale, are not for “open spot” transactions and therefore are 
not considered in making the price tables. Prices made to brokers and prices in 
“Inter-refinery” transactions are also not considered except as may be noted 

All prices are for “immediate” bulk 


open spot” 


shipment except in Gulf Coast tions 


SPECIAL CONDITIONS ON PRICES 


transac 


companies are quoting.) 
where shipment is generally to be made in ninety days. 


Prices are FOB refineries, 
pipelines, or tanker terminals in districts designated. 


Prices shown are for quantities in bulk such as tank car lots, motor transport lots 

or barge lots; and in cents per gallon; heavy fuel oils are in dollars per barrel of 42 
.S. gallons; wax and petrolatums are in cents per pound. Prices applying to barges 

or cargoes only are so designated. 

Prices do not include taxes or inspection fees 


Prices are published at the close of 
the business day. 


Mid-Western prices in the tables were gathered from refiners with offices located 
in Chicago and the surrounding territory. While the prices are quoted on a Group 3 
(Oklahoma) freight basis, this is in accordance with the custom of the oil industry 
which uses Group 3 as a price basis for the ease of comparing prices even when the 
material originates in another refining district. Other refinery prices are given 
by and for the particular refining district where the material is made and from which 
it is shipped. 

When prices obtained by OILGRAM do not conform to these conditions the ex- 
ception and the new conditions are noted in the news lead or in conjunction with 
the price table by footnote or otherwise, for the particular refinery or sales district 
involved 

Crude oil and products covered by OILGRAM’S news and price service, except 
where noted, have been represented to the publisher as fully up to the customary 
trade specifications indicated and according to the generally accepted methods of 
test: and all crude oil and all products thereof as having been lawfully produced 
and transported. 

Any apparent error should be reported to the nearest OILGRAM or National 
Petroleum News office at once as no correction will be made after the second issue 


of the OILGRAM or National Petroleum News following its publication. 


and limiting sales to regular customers only, with varying definitions for such customers. 


new and casual customers. 


sales, are, when 


learned, 


OILGRAM in its tables is showing only actual sates prices and prices asked by refiners. 
reported in the news leads. 


—Due to great demand, refiners in nearly all territories and on the most desired products are quoting prices 


Refiners report refusing to accept higher prices bid by 


Bid prices, that do not become 





Summary of Daily Gasoline Prices (July 22 to July 28) 




















U. S. Motor, (ASTM octane Monday Frid ay Thursday Wednesday Tuesday 
80-82 octane Ethyl: July 28 July 25 July 24 July 23 July 22 
Oklahoma....... ieseheskeste@ 6.5-— 7.25 6.5 7.2 6.5 1:23 6.5 7.25 6.5 7.25 
id-Western (Group 3 basis). . prsheses 7.3] 7.3(1 7.30 1.303 7.0) 
N. Tex. (For shpt. to Tex. & N. M. dest’ns. 7 (2 7(2 7(2 HE 2@ 
W. Tex. (For shpt. to Tex. & N. M. dest’ns 7. 425:0 7.125 (1 7.125 (1 7.125 (1 7.125 0 
72-74 octane: 
No accata ces an ik bic mee oie Oo beet 6 6.375 6 6.375 6 6.375 6 6.375 6 6.375 
Mid-Western (Group 3 basis)...... ; 6 6.375 6 6.375 6 6.375 6 6.375 6 6.375 
N. Tex. (For shpt. to Tex. & N. M. dest'ns. 6 6.5 6 6.5 6 6.5 6 6.5 6 6.5 
W. Tex. (For shpt. to Tex. & N. M. dest'ns.) 6 -6.125 (2 6 -6.125 (2 6 -6.125 (2 6 -6.125 (2 6 -6.125 (2 
63-66 octane: 
Ee ee ee ». 6. 6 ».625- 6 5.625- 6 » 625- 6 5.625- 6 
Mid-Western (Group 3 basis). . aes 6 6 6 6 5.6 6 6 6 5.6 6 
N. Tex. (For shpt. to Tex. & N. M. dest'ns. >.625- 6.125 5.625- 6.125 5.625—- 6.125 5.625- 6.125 5.625- 6.125 
W. Tex. (For shpt. to Tex. & N. M. dest’ns > .629-5. 73 (2 ».625-5 . 75 (2 9.625-5 .75 (2 ».625-5.75 (2 5 .625-5.75 (2 
60 octane & below: 
A ek Be hoe ones kena a ik ace 1k dnd“ 5.25 >. 625 5.25 ».625 5.25 >. 625 5.25 >. 625 
id-Western (Group 3 basis).......... §.2 5.625 5.2 5.625 5.2 5.625 5.2 5.625 
N. Tex. (For shpt. to Tex. & N. M. dest'ns. a. 20 ag >. 20 *. ta S40 5.25 a.40 
W. Tex. (For shpt. to Tex. & N. M. dest'ns. 5. 25-5.375(2 5 25-5 .375 (2 375 (2 5. 25-5 .375 (2 
Motor Gasoline, 72-74 octane (ASTM 
New York harbor ‘eis ; 8 8.5 8 8.5 8 8.5 8 8.5 8 5 
New York harbor, barges............... 7.735 8.5 7.75 8.5 7.75 8.5 7.75 8.5 7.75 8.5 
Philadelphia district...............0.... 8 8 8 8 8 
Baltimore district..................... 8 (1 8 (1 81 81 3 (1 
Motor Gasoline: 
Western Penna. Bradford-Warren: 
Min. 80 Oct. ("39 Research) .......... 8 (2 8 (2 8 (2 8 (2 8 (2 
74-76 Oct. (ASTM)........ 7.75 (1 7.75 (1 7.75 01 7.75 (1 7.75 (1 
74-76 Oct. (L-3) - 4.0-4, 42 7.a-4.t4a le 7.5 -7.735 (2 ace ~¥.8o Ce 4 .O~t ta 
Western Penna. Other Districts: 
Min. 80 Oct. ('39 Research)... ... : 8 (1 8 (1 8 (1 + re | 8 (1 
74-76 Oct. (ASTM) ‘ er 1,20 7.75 7.23 gee 1.2 Tee 1.25 7% 7.25 7.% 
74-76 Oct. (L-3)... , 7.23-7 7.23-7.5 (2 7.23-7.5 (2 2a-7 .5 (2 7.23-7.5 (2 





REFINERY PRICES 


Gasoline—u. S. 








Prices Effective July 28 July 21 Prices Effective July 28 July 21 I 4 x ‘ ‘ > . ° 
—* oe 2 : _ Xerosine, Gas & Fuel Oils 
OKLAHOMA KANSAS For Kansas destinations only _ I l I 
80-82 oct. Ethyl. . 65 eee 6.5 1.280 80-82 oct. Ethyl 7.4(1 7.4(1 Prices Effective July 28 July 21 
72- 74 oct. eer intern & 6 6.375 6 6.375 72-74 oct 6.2 6.375 6.2 6.3 OKRLATIOVMEA 
63- ee >. 625- 6 5.625- 6 63-66 oct >.8 6 ».8 2.9 11-43 grav. wow 4.375- 4.7 4.3735- 4.75 
60 oct. & below 5.25 +.625 5.25 5.625 60 oct. & below 1 >.625 5.4 >.5 S04 aeay. (w 15 Li 15 1 87 
60-62 400 e.p.... 9.379 (1 5.25 (1 ARR. For shipment to Ark. & La Range Oil 1 1 1 4.375 
=9_74 oct 6(1 6(1 No. | PW $875 1 3 875 4.125 
' 70-72 ont 5 B73 (1 5 873 (1 No. 1 straw 8.54.25 (2 54.25 (2 
MID-WESTERN (Group 3 basis 60 « ~® bel “4 ret se) No. 2 straw 35 3.75 3.5 3.75 
Ww oct, ¢ CLOW ’ ’ ’ ’ « 
80-82 oct. Ethyl... . 1.3 7.02 UG. gas oil B51 ..9 (1 
72-74 oct..... 6 6.375 6 6.375 WESTERN PENNA. (Motor gasoline No. 3 fuel 3. 375~. 3.625. 3:375- 3.62 
63-66 oct 5 6 6 5.6 6 Brad ford-Warren No. 6 fuel $9 8) $9) 8512 $9. 8)9-$9 B52 
60 oct. & below 5.2 5.625 5.2 5.625 Min 80 cnt IO or 14-16 fuel $0.95 (2 $9.95 (2 
search 2 8(2 
eo : = ; 74-76 oct. (ASTM 75 (1 7.75 (1 
N. TEX. (For shpt. to Tex. & N. M. dest’ns 74.76 oct ; 7 75 (2 7 £9 92 (9 MID-WESTERN Group 3 basis 
80-82 oct. Ethyl 7(2 72 Other districts 11-43 grav. wow 1.375- 4.75 4.373- 4.75 
ye 2 re 6 6.5 6 6.375 \ m : tes 12-44 grav. w.w 15 1 875 ..5 41.875 
65-66 oct... 0.0... . §.625- 6.125 5 6 lin. 89 oct. (39 re _ Range Oil wa 1 
60 oct. & below 5.295 -5.75 5 5.625 _ searel sa BCD _ oP _. No. | p.w 3.75 — 4.125 3.75 — 4.125 
60-62, 400 e.p. 5.875-5.5(1) 5 5.5 (1 74-76 oct, (ASTM SDS O52. Shee SL ceo No. 2 straw 3. 375-— 3.6 3.375- 3.6 
74-76 oct. (L-3 25-7 .5(2 r 7.5 (2 No. 3 , 25 , 595 2 5 
ast ‘ ” CENTRAL MICHIGAN (FOB Central Mich. re No. 5 $0.85) 90.85 (1) | 
- TEX. (For shpt. to Tex. & N. M. dest’ns finery group basis for shpt. within Mich.; shpts. may No. 6 $9.85-$0.875 (2.$9.85-$0.875 (2 
80-82 oct. Ethyl originate at plants outside Central group 
72-74 oct...... 2 " . , 
63-66 pee > t 5 _— Oct. L-3 4 ai ms Tem. For shpt. to Tex. & N. M. dest'ns 
« pie, a8 . - 12-74 oct ee oo Ne “ 
60 oct. & below b 67-69 oct - 2 76 7” - =e 11-43 grav. wow 1 ? 18 ) 1 7 4.8 > 
Str. run gasoline, ex : No. L PW 4. 125-4.375 (1)4.125-4.375 (1 
CENT. W. TEX " ad kt cluding Detroit shpt 6 6.25 6 6.25 
eee ee ae eee ee : OHIO (S. O. Ohio quotations for statewide delivery AMARILLO, TEX. (For shpt. to W. Okla. & Tex 
80 oct. & above ~ and subject to exceptions for local price disturbances differential territory 
Ce 2 Lagtlegts os evel a eee ‘ —— dedi 
67-69 oct..... 2 (2-74 oct 8 305 8.375 11-43 grav. wow 1 (2 1 > (2 
62 oct. & below 2 CALIFORNIA U.S. Motor No. 1 straw P31 131 
58-6 g 375-400 
eh a & 2 Mngt 7 95 5 - oe KANSAS For Kansas destinations only 
AMARILLO, TEX. (For shpt. to W. Okla. & Tex »4-58 grav., for outside 1-43 grav. w.w 1 6 (1 1 6(1 
differential territory. state shipment 6 6.75 6 6.75 12-44 gravity w.w 1.7 1.875 4.7 1 875 
60 oct. & below fs) $e 5.5.2 >.29-9.5 (2 94-58 grav., for instat . a” No. L pow 11 1.3(2 4 $.3(2 
60-62, 400 Cp... 5 .373-5 .625 (1)5.375-5. 625 (1 shipment 9 605 o.ia O40 No. 6 fuel $0.85-$9.925 (2) $0.85-$9.925 (2 





Motor (ASTM Octane) except where otherwise specified 
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REFINERY PRICES (Continued) 


NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting. 


SPECIAL CONDITIONS ON PRICES—Due to great demand, refiners in nearly all territories and on the most desired products are quoting prices 


and limiting sales to regular customers only, with varying definitions for such customers. 


Refiners report refusing to accept higher prices bid by 


new and casual customers. OILGRAM in its tables is showing only actual sales prices and prices asked by refiners. Bid prices, that do not become 











sales, are, when learned, reported in the news leads. 
, 2 a 4 ~ . . e 7 ™~ 7 T NI . 
Kerosine, Gas & Fuel Oil Lubricating Oils (Cont’d) Naphtha and Solvent 
(Continued) — / P ; 
Prices Effective July 28 July 21 aye Effective July 28 July 21 Prices Effective July 28 July 21 
ARK. (For shipment to Ark. and La.) we ils: : (FOB Group 3 ; . 
Se eee 1 625 (1) 1 625 (1) 180 No. 5 ; 13 1) . i? 1) a Stoddard solvent 6 625 6 625 
No. I 1 1) 200—No. 5 13—13.5 (2) 12-12.5 (2) Cleaners’ naphtha 7.125 7.125 
No 2 3 375 3 375 (1) 280—No. 5 15.5 (1 14.5 (1) V. M. & P. naphtha 7.125 7.125 
No. 3 fuel 3 B7E 1 3 375 | 1) 300—No. 5 15.5-16.5 14.5-15.5 Mineral spirits. . 6.125 6.125 
Tractor fuel, for shpt ey Viscous Neutrals, 15-25 p.p. generally are — ovens. ei zs —— at l 2s - 
20 5 125 , = 195 ted 0.5c “r 0-10 p.p. oils. -viscous ils, aacquer diluen 7 ris) 25 7.375 25 
to Ark. points only 5.125 (1 5 195 (1 quotec yc under 10 p.p. oils Non viscous oils Manned Oiieent - 875-8 625 7 B75- 8 625 


WESTERN PENNA. 


Bradford-Warren 





45 grav. w.w 6 6.25 6 6.25 
46 grav. w.w 6.125 (1 6.125 (1) 
No. 1 fuel 6.25 (1) 6.25 (1 
ne 3 ” 5.875-6.25 (2) 5.875-6.25 (2 
No.3 ” 6.25 (1 6.25 (1 
36-40 gravity 6.25 (1 6.25 (1) 
Other districts 
15 grav. w.w 5.875 6 
46 grav. w.w 5.875 6.125 
7 grav. w.w 6 6.25 
No. 1 fuel 5.7% 6 
—_—s™ 5.75 6 
No. 3 si 5.7% 6 
36-40 grav., Pittsburgh 
dist. prices excluded 5.75 6 5.73 6 


CENTRAL MICHIGAN FOB Central Mich. re- 
finery group basis for shpt. within Mich.; shpts. may 
originate at plants outside Central group. 


47-49 gravity w.w 6 6.375 6 6.375 
P.W. Distillate 2.5 6 >.> 6 
No. 3 gas oil, Straw 5 5.8 5 5.8 
U.G.1. gas oil 5:3 1.875 ‘3 1.875 
Fuel Oils (Vis. at 100 
300-500 Vis 1 4.25 (2 1 ’.23(2 
100-300 Vis 151 £51 
OHIO (S. O. Ohio quotations for statewide delivery 
Kerosine 6.5 6.5 
CALIFORNIA 
10-43 grav. w.w 4.5 6 15 6 


San Joaquin Valley 


Heavy fuel $0.75 -$0.835 $0.75 -$0.85 
Light fuel $0.75 -$0.85 $9.75 -$0.85 
Diesel fuel 2: te 1 2.75 1 
Stove dist 2.4 1 2.75 4 
Los Angeles 
Heavy fuel $0.60 -$0.75 $0.65 -$0.75 
Light fuel $0.75 -$0.85 $0.75 —-$0.85 
Diesel fuel 2. oe 1 2.75 1 
Stove dist 2.75 1 2.73 1 
San Francisco 
Heavy fuel $0 85 $9 85 
Light fuel $0 90 $0 90 
Diesel fuel ‘.S ‘4.5 
Stove dist $.5 15 


Vole: All above heavy fuels meet Pacific specifica 
tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; 
ind stove distillate, spec. 100 


Lubricating Oils 
WESTERN PENNA, 


Price ere given by Penna. refiners as their quota 
to jobbers & compounders only. Neutral prices 
reported by refiners as for limited sales to their 

I lar customers only 
Neulrals—No. 3 col. Vis. at 70°F 

1 Vi 180 at 100 4120-425 fi 

0 p.t 91 001 

10 p.t od BOI 

15 p.t 7 5 (I 57.5. (1 

pt 3 0 33-40 

0 Vi 143 at 100) 400-105 fl 

0 p.t 7.5 (1 37.5 (1 

10 yp.t 16 5 (1 6.5 (] 

15 p.t 5.51 551 

> p.t 31-36 1-360 
( a» & 
Brt k., 145-1 vis. at 210°, 540-550 fl., No. 8 col 

10 p.t 28.5 (1 27.5 (1 

15 p.t 97.5 (1 26.5 (1 

25 p.t 25-26 24-25 

600 SR. filterabl 13-15 13-1405 
650 SR 135-16 13 05-15 

600 fl 14-16 11-16 

630 fl 15-17 15-17 
MID-CONTINENT F. o. b. Tulsa 

Neutral Oils (Vis. at 100° F. 0 to 10 PLP 

Pale Oils 

Vis. Color 

60- 85 No. 2 7 cue 6.5 (i 
66-110 No. 2 4:82 4.4 7 4.40 
150-—No. 3 11.75 -12.5 11.5 -11.75 
80—No. 3 12-13 i2 
200-—No. 3 12.5- 13.5 i2 12.5 
250-—No. 3 13.5-14.5 13 13.5 
80—No. 3 15-155 14 15.25 
00 No. 3 15.75-16.5 15 i>.72 


15-25 p.p., generally are quoted 0.25c under 0-10 
p.p. oils. 


Bright Stock—Vis. at 210° 
200 Vis. D... ve 25 (1 24(1 


150-160 Vis. D 


0 to 10 p.p... . 21-22 20-21 

10 to 25 p.p 20 .5-21.5 19.5-20.5 

25 to 40 p.p 20 (1 19 (1 
150-160 vis. E 20 19-19.5 


120 Vis. D 


0 to 10 p.p 20-205 19-19.5 
600 S.R. Dark Green.. $.5(2 8-8.5(2 
600 S.R. Olive Green.. 9 5-10 9-10 
631 S.R. 17.5 (1 16.5 (1 
Black Oil 4-5.5(2 41-5.5(2 


SOUTH TEXAS Neutral Oils 








Vis. Color 
Pale Oils Vis. al 100°F 
100 No. 1%-2% 6.5 6.5 
200 No. 2-3 " 8.75 8.75 
300 No. 2-3 9 25 5.2 
500 No. 2%-3% 10 10 
750 No. 3-4 10.25 10 
1200 No. 3-4 10.375 
2000 No. 4 10.5 
Red Oils 
100 No 5-6 6.5(2 6.5(2 
200 No. 5-6 8 75 75 
300 No. 5-6 9 25 9 25 
500 No. 5-6 10 10 
750 No. 5-6 10.25 10.25 
1200 No. 5-6 10.375 10.375 
2000 No. 5-6 10.5-11.5 10.5-11.5 


CHICAGO (From Mid-Continent p.l. crude 
Neutral oils (Vis. at 100° F. 0 to 10 p.p 
Pale Oils 


Vis. Color 

60-85-—No. 2 8.25 (1 8.25 (1 
86-1L10-—No. 2 8.751 8.25 (1 
150—No. 3 2501 12 6(1 
180—No. 3 13 (1 12 .3$@ 
200—No. 3 1 12.501 
250 No. 3 1401 3.51 
Red Oils 

180-——No. 5 B01 12.5 (1 
200—No. 5 31 12.501 
250—No. 5 1401 o501 
280—No. 5 cl 4501 
300—No. 5 5.501 cl 


Note: Viscous oils, 15 to 30 p.p. are quoted O05 


lower: 60-85 and 86-110 No. 2 non-viscous oils, 15 
to 30 p.p., 0.25c¢ lower 


Unfiltered Steam Refined: (Viscosity at 210 


140 O50] mod 
160 1.501 MoS 
200 2.35 12.5 (1 


Bright stocks, 160 vis. at 210 No. 8 color 


0 to 10 p.p 21 21 

15 to 25 p.p 20 5 (1 20 50] 

10 to 40 p.p 18 9¢1 18 901 
E filtered Cyl. Stock 14.5 (1 14.501 


Note: To obtain prices delivered in Chicago, add 


0.25¢ per ral 


Natural Gasoline 


Group 3 & Breckenridge prices are to blenders on 
freight basis shown below Shipments may originate 
in any Mid-Continent manufacturing district 

FOB GROUP 3 

Grade 26-70 $ 625 (Sales 3.625 (Sales 
FOB BRECKENRIDGE 

Grade 26-70 $.25-3.5 (Qtns.) 3.25 (Otns 
CALIFORNIA FOB plants in Los Angeles basin 


75-85, 350-375 e.p. for 


blending 4.375-— 4.625 4.375-— 4.625 


WESTERN PENNA 

Untreated naphtha 6.5 6.75 6.5 6.75 
Stoddard solvent 6 75 7 6.75 7 
OHIO (S. O. Ohio quotations for statewide delivery) : 


V.M.&P. naphtha, D.C. naphtha, Varnelene & Sohio 
solvent 10 10 
Rubber solvent , 9 9 


Wax 


White Crude Scale 
WESTERN PENNA. Bbls. C.L., N. ¥ 


122-124 A.m p >—5 . 25 5-5 .25 
124-126 A.m.p 5-5 .25 5 .5-5 
OKLAHOMA Bbls. or burlap bags, C.L 

124-6 AMP 5.25 (1 1 
131-3 AMP 9 37501 l 





CHICAGO FOB Chicago district refinery of one 
refiner, in bags or slabs loose, carloads Melting pomts 
are EMP (ASTM) methods: add 3° F. to convert into 
AMP 


Fully refined 


122-124 (bags only 5.6 5.6 
125-127 5.6 5.6 
127-129 5.85 5.85 
130-132 6 15 6.15 
132-134 6 4 64 
135-137 7.15 7.15 


Petrolatums 


WESTERN PENNA. (Bbls., carloads; tank cars 
0.5¢ per lb. less 


Snow White 5. 625-7 5 .625-7 

Lily White 1 875-6 + 875-6 
Cream White 1125-5 4.125-5 
Light Amber $.125-3.875 3.125-3 875 
Amber 2.875-3.5 2.875-3.5 
Red 2. 875-3 .25 2 875-3. 25 


Group 3 Freight Rates 


To Division Headquarters Points of 
Standard Oil Co. of In a 
Gasoline Distillate-Gas 
Kerosine Ojl-Fuel Oil 
Cents Cents Cents Cents 
per per gal. per per gal. 


Cwt. 6.6 Ibs. Cwt. 7.4 Ube. 





Chicago, Il 16 2.376 32 2.568 
Decatur, Il 32 2.122 31 2.294 
Joliet, I hy 2.376 32 2.368 
Peoria, Tl i) 2.178 31 2.294 
Ouiney, Hl +I 2.046 29 2.146 
Indianapolis, Ind 38 2.508 39 2.886 
Evansville, Ind a 2.510 37 2.738 
South Bend, Ind 11 2.904 *e42 **3 108 
Detroit, Mich 64 1.224 I 3.774 
Grand Rapids, Mich ) 3.630 #850 ee 700 
Saginaw, Mich 66 1.356 53 3.922 
Green Bay, Wis 1! 2.706 41 b.O34 
Milwaukee, Wis 9 2.574 34.5 2.553 
LaCrosse, Wis IT 2.442 37 2.738 
Minneapolis-St. Paul 7 2.442 37 2.738 
Duluth, Minn 11 2.706 41.5 3.071 
Mankato, Minn 7 2.442 37 2.738 
Des Moines, la 29 1.914 29 2.146 
Davenport, Ta 3 2.178 31 2.294 
Mason City, Ta $4 2.244 33.5 2.479 
St. Louis, Mo 29 1.914 26.5 1.961 
Kansas City, Mo 22 1.452 22.5 1.665 
St Joseph, Mo 2h 1.650 22.5 1.665 
Fargo, N. D 51 3.366 50.5 3.737 
Huron, S. D 13 2.828 42.5 3.145 
Wichita 

From Ponca City.... 75 *0.495 7.5 0.555 

From Teulea.....2+ 12.3 *0.825 12.5 0.925 

From Cushing Ss *0).726 ll t0.814 


*This rate also includes distillate rate at 6.6 lbs. 
per gal 

**This rate applies only to residual fuel and gas oil. 

+This rate is exclusive of distillate which is based 
on 6.6 Ibs. per gal. from Ponca City, Tulsa and Cushing, 
Okla., to Wichita. Includes only gas oil and fuel oll 

NOTE: There is no Group 3 rate to Wichita, Kans. 
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SEABOARD PRICES EXPORT AND COASTWISE | 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting. 


SPECIAL CONDITIONS ON PRICES—Due to great demand, refiners in nearly all territories and on the most desired products are quoting prices 
and limiting sales to regular customers only, with varying definitions for such customers. 
new and casual customers. OILGRAM in its tables is showing only actual sales prices and prices asked by refiners. Bid prices, that do not become | 
when 


sales, are, 


learned, reported in the news leads. 


Refiners report refusing to accept higher prices bid by 





Atlantic 


Coast 


Prices are of refiners, FOB their refineries & their tanker terminals, & of tanker terminal operators, 





Tanker 


Approximate rates. 


Rates 


Cents per bbl. 






i FOB their terminals)—Prices Effective July 28 Gulf-N. Atlantic: Last Owners 
MOTOR GASOLINE not E. of Paid Ask 
Hvy. Crude & Fuel (10 to 
Min. 80 Oct. 19.9 gravity 57 
°39 Research Light Crude, 30° grav 
(Max. 2 ce. 72-74 Oct. 68-70 Oct. or Lighter 50 
District: Lead) ASTM ASTM) Gasoline 50 
N. Y. Harb 8.5 9 8 3.5 8 8.25 (2 Kerosine 53 
N. Y. Harb., barges 8.5 7.75 — 8.5 7.75- 8(2 No. 2 Fuel 37 
Albany sia 81 8.8 
Philadelphia 8 8.7 8 8 8.2 
Baltimore 7.240 8.5 8 (1 8 (1 ‘ ) 
Norfolk m5 ie 8 7.25 - 8(2 7.25 - 8 Gulf Coast 
Ww ing N.C Ye % ‘20 7.25-7.5 (2) ; . : 
jae a sg - 6 = 4 sy - + (] Prices for sales made or firm offers reliably reported 
Biecrascats 7 37 77 795 (} 71 -7.3(2) for sales pending in cargoes FOB ship at Gulf, for 
Jacksonville 7 95 ae | - = 952 (9 ~ 1 9 219 minimum of 20,000 bbls. Prices are by refiners only | 
Miami “ 87-77 (9 ome = \ 4 3 1 to other refiners, export agents, or to large tanker 
Facciie + 55 “ 7 aa = i 2 3 terminal operators at the customary trade specifica- 
seo an 7 a 7.201 6 6 6. 8 l tions noted 
Mobile. 6 87 ‘Com 6.6 -6.8(1 Prices Effective July 28 
— 3 ; 1 : 6 l . , Motor Gasoline Domestic 
Pooxidienes 8.2 9.1 8 3 i ‘ Min. 80 oct. '39 Research, max. 2ce 
i lead 6.25 6.5 
‘UEL OILS 
KEROSINE ’ 60-62, Gravity, Max. 400 e.p. 
and /or : 72-74 oct. leaded ASTM 6 6.25 
NO. 1 FUEL No. 2 No. 3 No. 5 No. 6 fur lace eae - 
= os = = ee © OC y 
N if Harb ° 2 ° 5 1.9 ? 25 19 $1.65 $l > $1.35 65 oct ’ ” 55 5.875 
N.Y. Harb., barges =a 5.5 18 5.35 1.8 . as 60 oct 5 .125- 5.625 
Albany... . - oo ae: See ree > (2 $1.95 (1 $1.55 (1 11-43 w.w. kerosine 3.5 1 
Philadelphia 5.25 - 5.8 5 - 5.25 5 $157 $1.35 No. 2 fuel 33 3.875 
Baltimore >. aod o > vi ‘ tS a - aa , 
Norfolk 5 95 55 5 5 95 7 $1.35 (1 Gas Oil—Less than \& of 1% sulfur 
Wilmington, N.C >. 20 5.5 5 $.20 Below 43 diesel index 3.5 
Charleston 5.20 5.5 5 (1 $1. 30(1 43-47 a 7 3.5 
Savannah 9.25 eS $1.30 (1 48-52 $.625 3. B75 
Jacksonville 5 5.5 5 (1 r(l $1.30 (1 53-57 3.73 
Miami § .25-5.5 (2) 58 & above diesel index 3.875 
Tampa > 5.5 (1 $1.25 (1 Diesel Oil, ships’ bunkers (ex-lighterage $1.55 
Pensacola 18 5 (1) Bunker C, ie ms $0 85 -$0.95 
Mobile 4.73 5 Bunker C, cargoes $0.85 -$0.95 
Portland 4 4 . P 4 ! $1 93 1 $1.35 $1 >d Motor Gasoline Export 
Boston ° 3 ‘.9 1.9(1 $1.65 (2 L $1 39 60-62 Gravity, Max. 100 e.p. 
Providence | 1.9 1.9(2 $1.60 -$1 65 $1.35 79.74 eI ied (ASTM P 62 
72-74 on eadec ’ ) 
Bunker C Fuel Diesel Oil Gas House TO oct tala v9 6 6 = 
Ships’ bunkers Ships’ bunkers Diesel Oil Gas Oil 68 ont 6 
Ex Lighterage) (Ex Lighterage Shore Plants 28-34 Gravity 65 ont e ¢ § 875 
N.Y. Harbor $1.35 $2.00 5 (1 5 (1 60 oct ’ - 5.125- 5.625 
Albany $1.55 (1) $2.20 (1 > (1 >.2 (1 61-63 Gravity. Max. 390 e 
Philadelphia $1.35 $2.00 -$2.10 rt ee ee “= 
Baltimore $1.35 $2.00 72-74 oct. leaded AST M o Price 
Norfolk $1.35 (2) $2.00 (2 60 oct. unleaded 
(charleston : 30 (2) = .0O-$2.10 (2 61-66 Gravity. ax. 375 e.p. 
hark $1.30 (2 $2. 00-$2.1 4 G ity. M 375 e. 
Savannah $1 30 (1 $1.99 (1 re Ge eee ee STN No Price 
Jacksonville $1.30 (2 $1.99 -$2.10 lla ge ee la 7 
Tampa $! 25 2) $1.99 -$2.10 . 11-43 w.w. kerosine $3.5 1 
Portland $1.35 -$1L.55 $2.10 (1 pete : : 5 ' 
Boston $1.35 $200 19C1 5 (1 Gas Oil-——Less than \% of 1° % sulfur 
Providence $1.35 $2.00 1911 5 (1 Below 43 diesel index 3.5 
13-47 ‘3 
bee al 2 ; 18-52 §.625-— 3.875 
New York Export Lubes Pacific Ex : 7 oo 
Penna. Products in bbls. FAS New York ACIINE sxpor 58 & above diesel index 3.875 
Prices Effective July 28 July 21 Quotations at seaboard Los Angeles, cargo lots, 
Bright slock: except where otherwise noted MID-CONTINENT LUBES 
Light, 25 p.t No price No price Prices Effective July 28 July 21 At Gulf; in packages, FAS.; in bulk, FOB terminals 
Neutral oil: p 
ss : 5S - : 375 e.p. blend, 70 oct. 6 6.37 6 6.375 July 28 
150 3 color, 25 p.t No price No price »¢ . ° toe »~ - o-- »- New 
“ “ : 90 ep blend, 68 oct > Bi5- 6.25 > 6i2- 6.25 
600 s.r., unfilt No price No price 390 e.p. blend, 66 oct , 693- 5 B77 = 695 = g75 Steel Drums Bulk 
650 s.r., untilt No price No price 400 e.p. blend. 65 oct cs ‘ re : 200 vis D 210 brt 
I 
600 fl. s.r No price No price sin ’ = 09 = = 5 695 stelle 1 53312 6 4(2 
630 f1., s.r. No price No price I S Motor under 150 vis D 210 bret 
- 65 octane 5. 25 5 Dao 5.5 stock 0-L0 p.p 27 .5-28 (2 21. 3-22 .3(2 
W ax 38-10 grav. w.w. kero 10-25 p.p 7 (1 21.8 (1 
150 fire point 15 ) 15 = 100) vis. D 210) brt 
Melting points are AMP, 3° higher than EMP 11-43 grav., w.w. kero. 4°75 y 1.75 > stock 0-10 p.p 27 (1 21.8 (1 
Export prices FAS ¢.1. Domestic prices FOB, in bags t4-grav.. w.w. kero ) 5.5 5 505 10-25 p.p 26.5 (1 oT Sl 
cl. Seale solid; fully refined slabs Diesel fuel, 24 & above $1.25 $1.30 $1.25 -$1 30 200 vis. No. 3 col. neutral 
Prices Effective July 28 Diesel fuel, under 24 $1.15 -$1.25 $1.15 -$1.25 0-10 p.p 20 (1 14 8c 
‘i 30-34 grav. diesel (gas 
New Orleans N. Y. N. ) P oil Pac Spec 200 $ | 25 $| R53 $1] 25 $I 53 
Crude Seale Export Domestic Export Geato C fuel. B SOUTH TEXAS LUBI 
irade ‘ u : S 
124-6 Yellow. 5 (1 5 (1 Spec. 400 $i) $) 90 $9 85 $0 90 XA - ; 
122-4 White.. a 2s f 5 OF Vis. at LOO?, &. t. 0, blk. exprt. shp., FOB terminals 
124-6 White. 5—-5.25 (2 3.5 2-5 .25 Unfiltered Pale Oi July 28 July 21 
Fully Retined ] F Vis. Color 
Ship srark Dp } 
123-5 6.251 6.4(1&a 6.25 (1 f 100 No. 3 6 -6.25(2 6 -6.25(2 
125 6.25 (1 6 55 (1a 6.25 (2 Diesel fuel, Pac. Spe 200 No. 3 7. 75-8 (2 7. 73-8 (2 
128-30 6.5 (1 ».6-6.6(2 6.5(2 200 $1.35 -$1.45 $1.35 -—$l.45 :00 No. 3 8. 25-9 (2 %. 25-9 (2 
130-32 6 rit 6 85 (1 6.5-6.75 (2 Grade ¢ fuel Pic 500 No. 3 9 25-10.25 9 25-10.25 (2 
133-5 Tal 6.15-7.15 (2 ate Spec. 100 $0) 85 $0 90 $0 85 $0 90 750 No. 4 9 75-11 (2 9.75-11 (2 
135-7 7.25 4-7.25 (2 1200 No. 4 10.25-11.5.(2) 10.25-11.5 (2 
108-LL White Match wax (tight bbls >.5 (1 2000 No. | 12.5 (1 2.3 (1 
# , Cased ¢ ds: (Per ca Red O 
Naphtha ) 
: ST5- 100 e.p blend Vis. Color 
Prices Effective V.M.&P. Mineral 63 oct. & above 1.50 -$1. 60 $1.50 -$1.60 100 No. 5-6 611 611 
July 28 Naphth: Spiri 
P 2 aphtha Spirits 100 e.p. blend, undes 200 No. 5-6 (19-8 (2 7. 60-8 (2 
Baltimore 1 (2 9 65 oct $1 40 $1.50 $I 40 -$1 50 100 No. 5-6 8 25-9 (2 %.25-9 (2 
New York Harbor 10(2 9-9 5 U.S. Motor $1.35 -$1.45 $1.35 -$1.45 500 No. 5-6 Q 95-10.25(2) 9.25-10.25 
Philadelphia district 10.5 (2 9.5 10-43 grav. wow. ker 790 No. 5-6 9 75-11 (2 9 75-11 (2 
Soston : 10-10.3(2 9 5-9 8 150 tire point $1 30 $! WO $1.50 -$1 40 1200 No. 5-6 10.295-11.5 10. 25-11 .5 
Providence 10 (1 9.5(2 Kero., p.w $1.25 —$1.35 $1.25 —$1.35 2000 No. 5-6 11-12.5(2 11-12 52 











a) O.be discount generally 


given for slabs loose 








IONAL PETROLEt 
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Commercial or « 
tootnote 


do not include lares 


kerosine lares where levied are indicated in footnoles 


TANK WAGON PRICES 


sumer tank car, tank wagon, dealer, and service station prices for gasoline do not include taxes; they do, however, include inspection fees as shown in general 
Gasoline taxes, shown in separate column, include 1.5c federal, and state tares; also city and county tares as indicated in footnotes 


Dealer discounts are shown in footnotes 


Kerosine tank wagon priwes also 


These prices in effect July 28, 1941 as posted by principal 


markeling companies at their headquarters offices, but subject to later correction 

































‘ T : : . ° 
S. O. New Jersey — — S. O. Ohiott 
Esso (Regular Grade sine Diesel Fuel - *Sohio X-70 Gasoline 
Consumer Gaso- Kero- New York Yard TW TC TW Yard I Regular Grade 
Tank Dealer line sine : as S re Con- **Re- Gaso- tKero- 
ae T.W. Taxes T.W. Manhat'n & Bronx ‘ 7 9 7 t . 6.7 sumer sel- » sine 
‘aeetie City N.3.... 95 98 an te | pesgem.. £475. 2b i gt wer GS sas, Tine TW. 
*Newark, N. | 8.5 9.5 4.5 7.8 Albany - 6 ° 6 52 o © 59 6 9 Ohio. Statewide 12 10 13.5 5.5 8.5 
Annapolis, Md 8.35 9.33 $.3 9.5 Binghamton = 9 i —— ¢ 6 81 Akron 12 9 11.5 5.5 8.5 
Baltimore, Md 7.40 9.23 $.S 8.5 Buffalo é 83 62 82 ‘ aa 3 Cincinnati 12 8.7 11.5 $.5 85 
Cumberland, Md 9.15 10.65 5.5 10 Sedation ‘ 6 8 é 4 ” ; 5 7 9 Cleveland 12 95 12.5 5.5 8.5 
Washington, D. ¢ 8 9.5 3.5 9 Mt Waneam 7 6 8 1 73 4 3 6 9 Columbus 12 95 12.5 5.5 8.5 
Danville, Va 8.95 10.95 6.5 10.235 Plattsburg ‘ ; 2 9 5 4 8 7 3 Dayton 12 8. 11.5 5.5 85 
Norfolk, Va 7.75 9.75 6.5 10 asdhanter 6888 6176 Marietta 12 9.5 12.5 5.5 8.5 
Petersburg, Va 8.05 10.05 6.5 11 Syracuse 6.7 8.7 é ; ~ 8 Portsmouth 12 9.5 12.5 5.5 8.5 
Richmond, Va 8.05 0.65 6.5 ii pin : " ‘ ‘ Toledo 12 8.75 11.5 5.5 8.5 
Roanoke, Va 9.25 11.25 6.5 306.5 Conn. : Youngstown 12 95 12.5 5.5 8.5 
Charleston, W. Va 9.05 56 .So 6.5 22.5 Bridgeport 2s 2m 5.4 6.7 att . ine—S “wide 
Parkersburg, W. Va 835 10.85 65 11.2 Danbury 62 82 5.7 7 Aviation Gassline=Gtatewide = 
Wheeling, W. Va 9 35 10.85 6.5 11.8 Hartford 58378 73 5.4 6.9 Consu mer Gasoline 
Charlotte, N. ¢ 9.9 11.4 7s 9 3 New Haven ee 7 es 59 68 ws laxes 
Hickory 10.45 11.95 7.5 10.3 Diaitass Sohio Aviation 14.5 5.5 
Mt. Airy, N. ¢ 10.3 mse 7.5 9.5 COE : Pe Esso Ethyl Aviation 74 Oct 15.5 5.5 
Raleigh, N. ¢ 9.65 1.15 7.5 10.3 Bangor 6 3% a4 4 Esso Ethyl Aviation 80 Oct 16.5 9.5 
Salisbury, N. ( 9.95 11.45 7.5 10.7 Portland 9.6 8 9.2 7.2 5.2 6.9 Esso Ethyl Aviation 87 Oct 17.5 5.5 
Charleston, S. ¢ 7.75 10.25 7.5 Mass. : Esso Ethyl Aviation 90 Oct 17.5 2.9 
Columbia, S. ¢ 8.6 11.1 7.5 Bost 57 79 £8373 8.3 6.9 Esso Ethyl Aviation 100 Oct 24.5 $5.5 
i ceatiecniaaale lew sali als N. H: a ° , " tNaphthas—T.W. 
Ss — sucas 
Concord 6.5 8.5 6.4 7.9 wide — y 
Mineral Spirits V.M.&P. © imate eel 7.6 96 74 89 S. R. Sclvent — 13.5 
I T anchester 66 8.9 61 7.6 . 2 a 
ere D.C. Naphtha 14.5 14.25 
Newark, N. J 12.5 4 R. I: V_M.&P. Naphtha 145 14.25 
Baltimore, Md 15 Providence 5:7 7.7 6.2 T3 $2 O68 Varnolene 14.5 14.25 
Washington, D. ¢ 15 Vesssent Sohio Solvent 14.5 14.25 
Burlington 6.2 8.2 . a = Fuel Oils—T.W. No. 1 No. 2 No.3 No. 4 
Fuel Oils—T.W. No. 1 No. 2 No. 3 Rutiond 6.4 8.4 c ” = 7.5 Ohio, Statewide 7.5 7.5 7 a 
Atlantic City, N. J 8 6.9 6 9 *Plus 2% city sales tax computed at time of each sale Cleveland 95 95 9 0 6.75 
Newark di . = 8 ; 9 6 9 tPrices apply to consumers only in quantities over *Renown (third-grade) prices are same as X-70 
A lis. Md ‘ sa 4 1000 gals annually; for quantities under 1000 gals unless otherwise noted 
peo sigh (.o0 é ally, add O.5e per gal **Except authorized agents 
Baltimore 7 ¢ - - ar eed per 6a 2 — J ' 
Wachitewtnn i). ¢ 2 » ne See Discounts: Diesel —On t.w. deliveries, 0.5c for at tKerosine prices are ex le state tax Naphtha 
eit Vea 775 ins P i least 400 gals.; le for full tank teuck prices are ex 1.5e federal & de state tax 
Petersbur . 8 oi ee ae {Prices at company operated stations 
Ric ORE 4 8 ra ttStatewide prices are subject to exceptions other 
Charlotte, N. ¢ 83 B84 ; — oe ae ee 
wey ay : ' Atlantie Refining _  ehege-og ” contract to hangar operators 
* as : : . ; : : and resellers, 2c off consumer t.w 
oe S. ( 7 Atlantic White Flash Gasoline (Regular Grade Fuel Oils—Statewide prices are for t.w. & drum 
nee aper ie 8 Ler- deliveries of 50 gals. or more; prices for deliveries of 
Rpastasmany 8.8 5 Dealer less than 50 gals. are 0.5c higher. Cleveland Nos. 1, 
‘Effective May 20, ‘41, minimum retail resale rc. T.W. 2, and 3 prices are for bulk deliveries of 5 to 99 gals.; 
price of 13c posted thru New Jersey Philadelphia, Pa 8.5 95 100 gals. and over are 2c less. Cleveland No. 4 price 
Discounts Pittsburgh 9 10 is for full compartment hose dump only 
Esso gasoline—to undivided dealers, 0.5¢ off dealer Allentown 9 10 Naphthas —to contract consumers off t.w. prices 
t.w Erie 9 10 5 Statewide: 300 to 999 gals., 0.5c; 1000 to 2499 gals 
Kerosine le off t.w. price for 25 gals. or more, Scranton 9 10 5.5 10.5 0.75c: 2500 to 4999 gals., le; 5000 or more gals., 1.5« 
under contract thru territory (Baltimore city contract Altoona 9 10 5.5 10.5 Lucas County: Less than 50 gals., tank wagon price; 
not necessary) except no discount in state of New Emporium 9 10 5.5 10.5 50 to 249 gals., 0.5c; 250 to 499 gals., le; 500 gals. or 
—— , ' ' ‘ , Indiana 9 10 5.5 10.5 over, b5« 
aphthas o buyers taking following quantities Uniontown 9 10 $.5 10.5 : , 
it one time: Newark, 2c per gal. on 200 aaah at more, Harrisburg 9 10 9.5 10.5 s QO Ken t ucky 
less than 200 gals. 0.5c¢ higher price: Baltimore, 2c off Williamsport 9 10 5.5 10.5 po ‘ : m 
m 25 to 100 gals. and 3c on over 100 gals.: Washington. Dover. Del 10 - = 10.35 Crown Gasoline (Regular 
off to contract buyers Wilmington, Del 9 5 5.5 10 Standard (Third Grade 
Boston, Mass 97 1.5 Gaso- Kero- | 
ee ee 10.6 15 8.8 tNet Dealer line sine 
. . ’ orcester ass 10.3 15 7.9 Sts i : - TW | 
Socony-Vacuum Oil Co., Ine. Fal River. Mass 0} EEL eee, “Ee ee 
_ . - > « o yton \ Boo [.a " 
Socony Mobilgas (Regular Grade + ana sa dicage a. : = 8 ~ Lexington, Ky 5 95 6 5 o 
Com.Undiv. Gaso- Providence, R 98 15 8.5 Louisville Ky > > te ig | 
Com. Cons. Dlr. line Atlantic City, N. J 95 1.5 7.8 Paducah, hy > ae 2-2 4 ; } 
rc. TW. T.W. Taxes Camden, N. J 95 5s «67.8 | {ackson. Maw se 6G _:_ «= A 
New York City Irenton, N. J 95 1.5 76 Vicksburg. Miss - ts sae m4 
Manhattan & Bronx 92 8.9 94 *5.5 Annapolis, Md 9 85 <5 8 5 Birmingham, Ala 10 ) "BS i 
Kings & Queens 92 89 9.4 45.5 Baltimore, Md as 33 ts) : ; ss «=o | 
Richmond 8.8 8.5 9 >.5 Hagerstown Mad 10 35 “o3 8 Montgomery, Ala 10 > v9 ie 
Albany, N 9 8.7 9.2 9.5 Richmond, Va 10.05 65 10 Atlanta, Ga 19.9 4 . 2 fi 
Binghamton, N. ¥ 10.1 9 8 10.3 5.5 Wilmington. N. ¢ 10 35 75 96 Augusta, Gra oS : ) 75 . ) 
suffalo, N.Y 9.3 9 9.5 2.3 Brunswick, Ga 95 7.5 a) Macon, Ga = : : : He oa | 
Jamestown, N. Y 9.0 9.2 ob 2.9 Jacksonville, Fla 9 5 B85 10 Savannah, Gia “ 4 o ; > | 
Vernon, N. Y 9 2 8.9 94 . £ Jacksonville, Fla 9 > Boo Bo & | 
Plattsburg, N.Y 10.1 9 { 10.3 5.5 Miami Fla 9.5 85 8.5 & 
Rochester, N.Y 9.9 9 6 10.1 5.5 Mineral Spirits V.M.&P. — — oe : Ms 8 | 
Syracuse, N. ¥ 9 6 9 3 98 [ s rw. rw amp i , boo % A % | 
Bridgeport, Conn 9 | 88 9 3 ae _. faxes: In tax column are included these city and 
Danbury, Con 9 6 9 3 98 es Philadelphia, Pa 10 > 12 county gasoline taxes: Mobile, 2c city; Birmingham | 
Hartford, Conn 9.7 9 4 9 9 as Lancaster, Pa 11 5 13 le city: Montgomery, le city and Le county; Pensacola 
New Haven, Co oO | 88 9 3 as Pittsburgh, Pa 145 1t5 le city Georgia and Montgomery, Ala. have le 
Bangor. Me 9 8 95 10 . = kerosine tax, Mississippi 0.5¢, mot ine luded in above 
Porthane ‘ ‘ ‘ ‘ - = prices 
a Pe 9 ; ; 4 > \ = Fuel Oils—T.W. (Consumer t.w. prices are same as net dealer prices 
(Concord, N. H 10.5 10 2 10.7 5.5 1 2 7 s 6 : . 
Lancaster, N. 11] 10 8 11.3 » > Phila.. Pa 8 7 r 150 3.75 s Q. Indiana 
Manchester, NH 10.4 10.1 10.6 2.9 Allentown, Pa :.5 ie 7.2 
Provide e, BR. | 8.8 9.3 ‘2 Wilmington, Del oo 7 7 - Red Crown (‘Regular Grade 
Burlington, \ 10 9.2 10.2 »9 Springfield Mas 8 7 9 : Standard Third Grade 
! l i, \ oO | 9 8 10.3 ‘5 amen tiem 9 > » - » Red Dealer Prices 
Hartford, Conn 7 8 6.9 6.9 Crown Caso- hero- 
*Does not include le Georgia kerosine tax Cons. Red Stano- line sine 
Mineral Spirits V.M.&P. (Mineral Spirits prices also apply to Stoddard r.W. Crown lind Taxes T.W. 
I rw Solvent: V.MLAP. price iho apply to Light Cleaners Chicago, Il 11 6 9 6 85 #5 10.5 
a 114 12 6 Naphtha Decatur, Hl 10.9 8.9 8 5 9 
\ York ¢ 1 11 Discounts Joliet, 1 11.9 9 6 85 15 100% 
! N.Y iz 3.4 Crasoline to undivided dealers O5e off dealer Peoria, Ill | Py 9 9 | ‘.2 Ot 
, 13 t.w., except Georgia & Florida dealer t.w. and un Quiney, Il 1O.4 7.4 7.4 15 10 
! vl 11 tl & divided dealer t.w. prices are same Indianapolis, End 11 6 9 9 6 » 5 9 8 
| ., 4A 1 11 Kerosine Thea Penna. & Delaware, 2c off t.w Evansville, Ind 11.4 9 9 9 4 D.- 9 6 
RI | 12% price on t.w. deliveries of 25 gals. or more at one time Continued on next page 
e 


























TANK WAGON PRICES 





Commercial or consumer tank car, tank wagon, dealer, and service station prices for gasoline do not include taxes; they do, however, include inspection fees as shown in general 


footnole. 


do not include tares; kerosine tares where levied are indicated in footnotes 


markeling companies at their headquarters offices, 


Gasoline tares, shown in separate column, include 1.5c federal, and slate tares; 


Dealer discounts are shown in footnotes 


also city and county tares as indicated in footnotes 


but subject to later correction. 


Kerosine tank wagon prices also 
These prices in effect July 28, 1941 as posted by principal 





S. O. Indiana (Cont’d) 


Red Crown 


(Regular Grade) 


Stanolind (Third Grade) 
Red Dealer Prices 


« 


‘\rown— 


—., Gaso- Kero- 


Cons. Red Stano- line sine 


South Bend, Ind 
Detroit, Mich... 
Grand Rapids, Mich 
Saginaw, Mich...... 
Green Bay, Wis. . 
Milwaukee, Wis. 

La Crosse, Wis. 
Minneapolis-St. 
Duluth, Minn.... 
Mankato, Minn. . 
Des Moines, Ia...... 
Davenport, Ia 
Mason City, la 

St. Louis, Mo..... 
Kansas City, Mo... 
St. Joseph, Mo.. 
Fargo, N. D... 
Huron, S.D... 
Wichita, Kans 





Paul. 


Stanavo A 
Chicago, Il 
Milwaukee, Wis... 
Minneapolis, Minn 
St. Louis, Mo 
Kansas City, Mo 
Fargo, N. D..... 
Huron, S. D 


SS 
<= 


See eK RK eK Ket 
<= Coot 


wocnNneS 
x 


tobe 
“wo to 
<= = 
lI m Se NS SNe eH Se eDNOO OM 


~ 
=x 


viation 


Ign 
on) 


m—-Iston 


10 
9 
9 
9 


Vow eS eS 


Vito sy 


ov 


wa 


73 Octane 


— 
** 


‘.W. Crown lind Taxes T.W. 


* * 
SUG pe ee ST ae 
munuunua 


Oleum V.M.&P. Stani- 
Spirits Naphtha 


(Prices are base prices before discounts 


Chicago......... 13.5 13.8 
| ee l¢ 15 

K. C., Mo 13.3 14.3 
St. Louis, Mo 13.7 14.7 
Milwaukee is 2S 15.4 
Minnep'Is . 14.2 S..2 


1-99 gals...... 
100-149 gals 
150 gals. & over 


Fi 
1-99 gals 
100-149 gals 
150-399 gals 
400 gals. & over 


1-99 gals 
100-399 gals 
100-749 gals 
750 gals. & over 


1-399 gals 
100-999 gals 
1000 gals. & over 
Other Points: 
Indianapolis 
-99 vals 
100 gals. & over 
Detroit 
1-99 gels 
100 gals. & over 
Milwaukee 
1-99 gals 
100 gals. & over 
Minneapolis 
99 gals 
100 gals. & over 
100-199 gals 
200 gals. & over 
St. Louis 
1-99 gals 
100 gals. & over 
Kansas City 
1-49 gals 
50 gals. & over 
1-99 gals 
100 gals. & over 


sol 


12.8 
16.5 
13.8 
13.2 
13.1 
13.5 


*Taxes 


4.5 


> 
> 


1 mt pet ab 


0 


mene 


Fuel Oils T.W 


Standard Heater 


Stanolex 


scl Oil No. 1 
8.5 


6 
Stanolex 
Fuel Oil 
8 


tony 
vu 


6 
- of 


4 et) 


Stanolex Bunker C Fue 


Stanolex 


o. 1 
9° 
2 9 
BL 
n 7 
3.2 
8 
‘.2 
8 
- © 
6.6 
° 
68 


A 


Chicago: 





8.75 
oa 
7.25 


Stanolex 
Fuel Oil B 
8% 


‘ 


6 


9- 


Stanolex 


*8 


-1 


6 


Oil 


‘ 


ete 


5:5 *10.2 
4.5 9 6 
4.5 9.6 
4.5 9.6 
5:5 30.6 
oo 36.5 
&.5 10.3 
§.5 10.3 
5.5 10.6 
$.5 280.38 
4.5 *9.8 
4.5 *10 

4.5 *10 

4.5 9% 
1.5 9 

4.5 8.9 
S.3 13.3 
5.5 36.7 
4.5 8 


Oil 


‘lL Oil 


*Taxes: In gasoline tax column are included these 
Louis, 
are ex de 


city taxes—Kansas C 
le Indiana 


kerosine 


ity, St 


and fuel ot 


rices 


state tax: Lowa kerosine prices are ex Se 
In naphtha tax column are included b.5c 


and state taxes 


>. <2, 


Standard 


Omaha 
MeCook 
Norfolk 
North Platte 
Scottsbluff, . . 


Red Crown Gasoline 
(Regular Grade) 

CGaso- 

line 

PW. Dealer Taxes 

10.5 7.9 6.5 

iZ 8.9 6.5 

11.9 10.4 665 

12.3 94 65 

11.9 9 6.5 


Nebraska 


Joseph, and St 


sti 


ite tax 
federal 


10 


tax 


S. O. Louisiana 


Esso Gasoline (Regular Grade 


Consumer Gaso- Kero- 

Tank Dealer line sine 

Car T.w. Taxes T.W. 
New Orleans, La 6.75 9.25 8.5 *9 

Baton Rouge, La 6.75 9.25 8.5 *9 5 

Alexandria, La 6.75 9.25 8.5 *9 5 
Lafayette, La 7 9.5 8.5 *9 
Lake Charles, La 7 9.5 8.5 *9 
Shreveport, La 6.5 9 8.5 *9 

Knoxville, Tenn 9.5 12 8.5 2.5 

Memphis, Tenn Pe 10.25 8.5 10.5 
Chattanooga, Tenn 9 ll 8.5 11 
Nashville, Tenn 9.25 1] B.S 10 
Bristol, Tenn S75 10.25 8.5 12 
Little Rock, Ark ta 10 8 10 


*Louisiana kerosine prices are ex lc state tax. 
Discounts 
Esso Gasoline 


t.w 


To undivided dealers, 0.5c off dealer 


Humble Oil & Refining Co. 


Motor Fuel (Regular Grade 
Third Grade 
Humble Thriftane Gaso- 


*Tank Re- *Tank Re- line 


Wagon tail Wagon tail Taxes 


Thriftane 


Dallas, Tex 7.5 11.5 6 9 5.5 
Ft. Worth, Tex to £1.52 6 9 5.5 
Houston, Tex 8 12 6 9 5.5 
San Antonio, Tex 8 12 6 6 5.5 
Kerosine 
Tank Wagon Retail 
Dallas, Tex 7 il 
Ft. Worth, Tex 7 11 
Houston, Tex % 11 
San Antonio, Tex Z 10 
74 Oct. Aviation Gasoline, Clear Tank Car 
FOB Baytown, Tex 8.5 
*To all classes of dealers & consumers 
rn ryy . 
Phe Texas Co. 
Gasoline—Dealer T.W. Gaso- 





ire-Chief Indian line 
Regular) (3rd Grade) Taxes 
Dallas, Tex 8 6 oo 
Ft. Worth, Tex 8 6 5.5 
Wichita Falls, Tex 8 6 5.5 
Amarillo, Tex 8 6 5.5 
yler, Tex 8 6 5.5 
kl Paso, Tex 10.5 9 5 5.5 
San Angelo, Tex 8 6 D.o 
Waco, Tex 8 6 2. > 
Austin, Tex 8 6 5.5 
Houston, Tex 8 6 5.5 
San Antonio, Tex % 6 9.5 
Port Arthur, Tex 8 6 5.5 
. ° e . 
Continental Oil Co. 
Conoco De- 
Bronz-z-z mand Gaso- Kero- 
(Regular) (rd Grade) line sine 
Tank Wagon Faxes T.W. 
Denver, Col 10 9 a2 11 
Grand Junction, Col 12.5 ll a - iz.o 
Pueblo, Col 9.5 8.5 5.5 9 5 
Casper Wyo ti.2 10.5 >... 12 
Cheyenne, Wyo 10.5 9.5 2.2. 7.3 
Billings, Mont ‘i .3 10.5 6.5 12.5 
Butte, Mont 10.5 9.5 605 io. 2 
Great Falls, Mont 1005 95 6.5 12.5 
Helena, Mont 10.5 9.5 6.3 13 
Salt Lake City, Utah & 12.5 Doo 14.5 
Boise, Ida 13.6 12 6 605 16.5 
Pwin Falls, Ida 14.6 13.6 6.5 17 
Albuquerque, N. M 10.5 9.5 7 10 
Roswell, N. M 8.5 roe: *7 8.5 
Santa Fe, N. M 10.5 9.5 “7.5 10 
Ft. Smith, Ark 8.5 5.75 “7 6.5 
Little Rock, Ark 9.25 6.15 8 8 
Texarkana, Ark 8.5 65 *5 5 6 
Muskogee, Okla 8.5 7.0 7 8 
Oklahoma City, Okla 8 400 7 8 
Pulsa, Okla 8 1.9 7 8 
“Taxes: In gasoline tax column are included these 
city taxes —Albuquerque, & Roswell, 0.5c; Santa Fe 


le. Texas te state tax applies within city limits of Tex 
arkana, Ark.; Okla. 5.5¢ state tax applies within city 
limits of Ft. Smith, Ark 
(To consumers & dealers 
Discounts Po dealers 
Bronz-z-z & Demand 


only-——Cheyenne 1.5c on 





S. O. California 


Standard Gasoline (Regular Grade) 


Flight 


San Francisco, Cal 
Los Angeles, Cal 
Fresno, Cal 
Phoenix, Ariz 
Reno, Nev... 
Portland, Ore 
Seattle, Wash 
Spokane, Wash 
Tacoma, Wash 


San Francisco, Cal 
Los Angeles, Cal 
Fresno, Cal 
Phoenix, Ariz 
Reno, Nev... 
Portland, Ore 
Seattle, Wash 
Spokane, Wash 
Tacoma, Wash 
Discounts 


Stanavo 


Aviation 


Gasoline (Third Grade) 
Standard Flight Gaso- 
Tank Tank line 
Truck Retail Truck Retail Taxes 

13 14 ll 12 4.5 
12.5 13.5 10.5 11.8 4.5 
14 15 12 13 4.5 
15 16 12 13 6.5 
15 16 lS 14 5.5 
13.5 14.5 11.5 13.5 6.5 
3.5 14.5 1211.5 13.5 6.5 
15 16 13 14 6.5 
3.5 14.5 11.5 12:5 6.5 


Kerosine 





Tank G Tank 
Truck Truck 
18.5 1.5 11.5 

15 4.5 10 

16.5 ‘.5 3.5 
ao 6.5 12.5 
‘ 5.5 13.5 
16 6.5 13.5 
16 6.5 13.5 
19 6.5 16.5 
16 6.5 13.5 


To Resale & Commercial Consumers 
tank truck tax included price on Standard & Stanavo 


Aviation, 2c off on 


Flight. 


to commercial consumer trade, le a gal 
tank truck tax included price, except single deliveries 
to Marine trade only which are billed at posted tank 
truck tax included price less 3c for Standard & Stanavo 


Aviation, and less 
Kerosine 


2c for Flight 


Tank car and truck & trailer deliveries, 3c 


3c off posted 


Deliveries less than 40 gals 


above posted 


2 


off posted tank truck price; plant stem deliveries to 
sted tank truck price 


jobbers, 2.5c off pe 


PRICES OF IMPERIAL OIL, 


Canada 


Per Imperial Gallon, which is 1.2 





LTD. 
S. Gallons 


3-Star Imperial Gasoline (Regular Grade 
tKero- 
+Gasoline *Gasoline sine 
v Taxes aa We 
Hamilton, Ont 16.5 11 18 
Toronto, Ont 16.5 11 18 
Brandon, Man 21 10 23 
Winnipeg, Man 20.5 10 22.5 
Regina, Sask 18 10 20 
Saskatoon, Sask 20.8 10 22.8 
Edmonton, Alta 18 10 20 9 
Calgary, Alta 16 10 18 
Vancouver, B. ¢ 15 10 24 : 
Montreal, Que 16 11 7.3 
St. John, N. B i .2 i) 19 
Halifax, N.S iS.3 13 19 
*Includes 3° Federal, and Provincial taxes. 
tTo divided & undivided dealers 
Tank Wagon Price Changes 
(These changes have been made in 
price tables) 
Atlantic Refining White Flash Gasoline 


Brunswick & 


0.25ce July 19 
S. O. Kentuck Gasoline 
Crown & Standard up 0.25 
except Covington July lf 
S oO Le isiana Esso Gasoli 
Shreveport t. c. & t. w. up 
Chattanooga t. c. price % 
June 24: Little Rock t 
0.25c July 18 


Jacksonville 


=i? 
at all 


) 


¢ 


0.6 


dealer t. w. ul 


points 


July 17 
nm and since 
& t \ up 














NatTI¢ 


INAL 


PETROLEUM 












JU 
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Prices in $ per bbl. of 42 U.S. gals. 


CRUDE OIL PRICES 


al the well. A. P. I. gravity. 


Prices are effective as of 7 a. m. of dales shown. 





EASTERN & CENTRAL STATES FIELDS 
PENNSYLVANIA GRADE 


Posted by Jos. Seep Purch. Agency (June 18, "41) 
Bradford-Allegany alee $2.7 
Southwest Penna Sere 10 
Eureka (West Va ie Sor 
Corning, O. (May 27, '41).... eee 
Posted by Tide Water Assoc. Oil Co. 


June 18, *41) 
nace acl 3.73 


Same 18, *41) 


Bradford-Allegany 
The 


Posted by Pe meena. Co. 


National Transit : .. -$2.68* 
Posted by Valvoline Pipe Lines (June 18, ‘41) 
Bradford (Elk & McKean Counties, Pa.).. $2.75 
Warren, Forest, Venango, Clarion & Butler 
Counties, Pa eer Ff 
Allegheny, Beaver, Washington & Greene 
SE ER naga anh pane ew hk S ...$2.40 
West Virginia son errr re rt $2.34 


South Eastern Ohio : , 

*Applies to Cochran, Franklin, Hamilton & Doo- 

little districts prices in other lower districts range 
jown to $2.63 per bbl. at well. 

MICHIGAN 

Posted by Pure Oil Co. (May 27, 

Midland, Midland County... 

Sherman. $1.39 


(May 27, *41) 


Posted ie Simrall Ce Lorp. 


Greendale, Porter, Vernon, Crystal & Wise. ..$1.44 
Buckeye, Bentley, Edenville, Beaverton & 
Monitor (sweet crude type).............. 1.42 
Freeman, Redding, Lincoln & Winterfield. . ..$1.39 
ree $1.24 
eis a oe aaicar il ala ee el ria $1.29 
Posted by Sohio C ‘orp. (Mich. Div.) 
Traverse crude in Allegan, Kent, Ottawa & Van 
Buren Cos. (June 2, ‘41).. Pook penwak $1.45 
Trenton crude, Monroe Co. (June 2, °41)...... $1.39 


Posted by Bay Pipe Line Corp. 


(May 27, °41) 
Saginaw & Wise $1 


Buckeye, Bentley & 
Kawkawlin.....$1.42 
ee $1.11 Adams (June 1, °41)$1.27 


ILLINOIS-INDIANA-KENTUCK Y-OHIO 


Posted by Sohio Corp. (May 21, °41) 
Illinois Basin, including Griffin pool.......... $1.37 
Ree CO, , MOORS cic csccccisasacenes $1.32 
ee ae. 2, MR aa padea sane s.checeles $1.32 
Corydon, Ky. area, Henderson.............. $1.32 


Posted by Ohio Oil Co. (May 21, "41) 


SORE ee ee are $1.37 
Eastern Ill. & Western Ind.................-. .22 
Posted by Carter Oil Co. (May 21, '41) 
Babee, Tee GBs sik cot n kc sce nsdonn $1.37 


Posted by Mohawk Oil Lines, Inc. (May 21, 41) 
Southern Illinois... ... $1.37 


Posted by 
Somerset oil in 
Big Sandy 


Ashland Oil & Transp. Co. 

Ash. Lines, Ky.; (June 19, 41) 
River. .$1.38 Kentucky River. .$1.43 
Posted by Owensboro- Ashland Co. 
Owensboro, Ky. area (May 21, *41).......... $1.32 
Posted by S. O. Ohio (May 28, °41) 

Lima, O ier ere $1.17 
Cleveland, Lodi & Chi itham (O.) ¢ 22 


MID-CONTINENT 


OKLAHOMA-KANSAS-NORTH TEXAS 


See below for companies posting and dates) 
& & £ £ 
a” sn 3° s* 
t6 ¢6 €6 G6 
£2 42 42 £2 
Gravity D H oa Di 
Be low 21 $0.85 $0.75 $0.70 $0.78 
9 87 78 Rf 80 
9 89 81 .76 82 
9 91 84 .79 84 
9 93 87 82 86 
9 95 90 .85 88 
9 97 93 . 88 90 
9 99 96 91 92 
9 1.01 99 -94 94 
9 1.03 1.02 .97 96 
9 1.05 1.05 1.00 98 
9 1.07 1.07 1.02 1.00 
9 1.09 1.09 1.04 1.02 
9 1.11 1.11 1.06 1.04 
9 1.13 1.13 1.08 1.06 
9 1.15 1.15 1.10 1.08 
9 1.17 1.17 1.12 1.10 
9 1.19 1.19 1.14 1.12 
9 1.2) 1.21 1.16 1.14 
y 1.23 1.23 1.18 1.16 
10 & above 1.25 1.25 1.20 1.18 
Above schedules posted by: 


No. 1: S. O. Indiana May 20, °41 in Okla. & Kans. 





Sinclair-Prairie May 20, ‘41 in Okla. & Kans. be- 
ginning with 25-25.9 Continental May 19, ‘41 in 
Okla & Kans. beginning with Below 29 at $1.01. 


Texaco May 19, 
28-28.9 at $1.01. 

No. 2: Carter May 20, '41 in Okla. Shell May 19, 
41 in Okla. & Ki a (exclusive of Carter Co., Okla.) 
Magnolia May 21, ‘41 in Okla. 

No. 3: Shell Muy 19, "41 in Carter Co., Okla. 

No. 4: Stanolind May 20, 41 in N. Texas. Mag- 
nolia May 21, '4L in N. & N. Central Texas. Sinclair- 
Prairie May 21, ’41 in N. Central Texas. 
Continental May 21, ‘41 in N. Texas. 
May 21, "41 in N. & N. Central Texas. 
Sinclair-Prairie & Continental 
with Below 29 at $0.94. 
8-28.9 at $0.94. 


‘41 in Okla. & Kans. beginning with 


Texaco 
Magnolia, 
schedules begin 
Texaco schedule begins with 
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TEXAS & NEW MEXICO FIELDS 
Posted by Humble Oil & Refining Co. 


May 21, ‘41 








, except Panhandle, 


Texas 

Gulf Miran- Ana-_ Dick- 

Gravity Refugio Coast do huac’ inson 
Below 20... $1.08 $1.06 $1.03 $0.98 $0.93 
20-20.9 1.10 1.08 1.05 1.00 95 
:.22 1.10 1.07 1.02 .97 

1.14 1.12 1.09 1.04 99 

1.16 1.14 cae 1.06 1.01 

24- 24.9 1.18 1.16 1.13 1.08 1.03 
1.20 1.18 1.15 1.10 1.05 

. Ze 1.20 2.8 Re: 1.07 

1.24 i .22 1.19 1.14 1.09 

1.26 1.24 1.21 1.16 1.11 

1.28 1.26 1.23 1.18 1.13 

1.30 1.28 1.25 1.20 1.15 

1.32 1.30 1.27 1.22 1.17 

1.34 1.32 1.29 1.24 1.19 

1.36 1.34 1.31 1.26 1.21 

1.38 1.36 1.33 1.28 1.2 

1.40 1.38 1.35 1.30 :.2 

1.42 1.40 1.37 1.32 Roe 

1.44 1.42 1.39 1.34 1.29 

1.46 1.44 1.41 1.36 1.31 

39-399 1.48 1.46 1.43 1.38 1.33 
40 & above. 1.50 1.48 1.45 1.40 1.35 


Refugio: 
Saxet, Taft, & Tom O'Connor fields. 
Texas Gulf Coast: 


Mykawa New, Raccoon Bend, 


Includes crude purchased in East White Point, 


Includes crude purchased in Amelia, Clear Lake, Goose Creek, Hastings, Magne 
South Thompsons, Sugarland, 


Tex. July 9, “41 


East West Pan- 

Central Central handle, W. Texas& Hawkins 

Texas Texas Texas New Mex. Texas 

$0 73 $0.70 $0.80 

75 72 .82 

77 74 84 

79 76 86 

81 7 88 

83 80 90 

sais sah seéa .92 
$0.97 $0.88 85 82 
99 90 87 84 
1.01 92 89 86 
1.03 94 91 88 
1.05 96 93 90 
1.07 98 95 92 
1.09 1.00 97 94 
Bi 1.02 99 96 
1.13 1.04 1 01 98 
:.&o 1.06 1.03 1.00 
1.17 1.08 1.05 1.02 
1.19 1.10 1.07 1.04 
1.21 1.12 1.09 1.06 
1.23 1.14 111 1.08 
1.25 1.16 1.13 1.10 
1.27 1.18 1.15 1.12 


Greta, Melon Creek, O'Connor-McFaddin, Plymouth, 


t, Mykawa, 


Thompsons, & Webster fields. 


Mirando: Includes crude purchased in Blanchard, Bridwell, Colorado, Comitas, Eagle Hill, Escobas, Fitzsimmons, 
Glen, Government Wells | North & South), Heyser, Hoffman, Kelsey, Kohler, Loma Novia, Lundell, Manila, Mirando 


Valley, Placedo, 


Randado, Sarnosa, & Tesoro fields. 


Anahuac: Includes crude purchased in Anahuac, 
Junction, Red Fish Reef, & Turtle Bay fields. 


Dickinson: Includes crude purchased in Dickinson, Gillock 


East Central Texas: Includes crude purchased in Anderson, Cherokee, 


Navarro Crossing field. 


West Central Texas: 
Jones, Shackelford, 
Panhandle, Texas: 


West Texas & New Mexico: 


Angleton, Cedar Point, 


Includes crude purchased in Brown, 
Stephens, & Throckmorton Counties. 


Includes crude purchased in Carson, Gray 


Includes crude purchased in Andrews, Crane 


$1 
<> 


Howard, Reagan, Upton, Winkler, & Yoakum Counties, I 
Hawkins: Includes crude purchased in Hawkins Field, 
Conroe... ..$1.43 East Texas & Flag Lake... 
Tomball . 1.40 Flour Bluff, E. Flour Bluff. | 
WOM. . 62 . 1.08 Salt Flat, N. Salt Flat... 
Taleo... 0.79 Darst Creek, Hilbig, Carroll 1 


MAGNOLIA PETROLEUM CO. 
(May 21, °41) 


Panhandle, Tex. (July 9, “41 Same as Humble 
except Magnolia begins with Below 29 at $0.91 

West Texas—In Crane, Upton, Howard, Glasscock, 
Mitchell, Winkler, Cochran, Hockley, Yoakum & 


Gaines Cos.-Same as Humble 
begins with Below 25 at $0.80. 
N. Mexico—In Lea Co Same as Humble except 
Magnolia begins with Below 25 at $0.80 & ends with 
36 & above at $1.04. 

Cass & Panola Cos., Tex.—Below 25 at $0.88, plus 
2c per degree of gravity to 40 & above at $1.20. 
Mirando, Tex. 


except Magnolia 


Same as Humble. 


East Texas .- 91.25 Lytton Springs. .$1.17 
Darst Creek.. . ee Cc teveland- Liberty 

DE ciibccccces SO  MERasescess ws 1.26 
DN ae dies eames 79 T somal xs usnians 1.40 


SINCLAIR-PRAIRIE OIL MARKETING CO. 


Texas Panhandle May 23, ‘41 Same as Humble 
except Sinclair-Prairie begins with Below 25 at $0.83. 
West Texas & New Mexico—(May 30, '41)—Same 
as Humble except Sinclair-Prairie begins with Below 
25 at $0.80. 

Texas Gulf Coast May 21, "41)—Same as Humble. 
Mexia District, Texas—(May 30, '41)—Same as 
Humble, East Central Texas, except Sinclair-Prairie 
also posts Below 25 at. $0.95. 
East Texas May 21, ’41 


Long Lake, Texas— (May 21, ‘41)...... 
STANOLIND OIL PURCHASING CO. 


(May 21, ’41) 
Clinton, Tex.—Same as Humble Tex. Gulf Coast 
except Stanolind begins with Below 21 at $1.08. 


Fairbanks, N. Houston & Rosslyn, Tex. 
as Humble Dickinson schedule. 


$1.25 


Same 


. Texas. Satsuma & Tomball, Tex. $1.40 


STANOLIND OIL & GAS CO. 
(May 21, "41) 


W. Beaumont & a ta (Jefferson Co., Tex.) 
& High Island (Galveston Co., Tex.) Same as 
Humble Tex. Gulf Coast. 

Hendrick & Henderson (Winkler Co., Tex.)—Same 


as Humble Panhandle except Stanolind begins with 
Below 26 at $0.82. 








Fishers’ Reef, Hull (Old & New), Pierce 


, Hardin, League City, & Rowan fields. 


Limestone, & Navarro Counties, and 


Callahan, Comanche, 


Eastland, Fisher, Haskell, 


. Hutchinson & Wheeler Counties 


, Crockett, 
Lea County, N 


Ector, Gaines, Glasscock, 
exas; 


Wood County, Texas. 


me 40, SO, kino 0.05000 can 0e 00 $1.14 

33 Alice, Benavides (N. Sweden), Sun... 1.35 

14 Ben Bolt, Clark-Muil, Tom Graham. 1.35 

14 Yates (Pecos).......... ib haedie bad en 0.95 

Se Cha veeebcekes nu : ia. 2 

THE TEXAS CO. 
(May 21, *41) 
Panhandle, Tex.-Same as Humble except Texaco 


begins with 34-34.9 at $1.03 
W. Texas & Lea Co., N. M.—Same as Humble 
except Texaco posts $0.78 for 23.9 & below and ends 
with 36 & above at $1.04 


Texas Gulf Coast-—-Same as Humble except Texaco 


ends with 34 & above at $1.36 

Duval, Mirando, Tex.—Same as Humble Mirando 
except Texaco ends with 28-28.9 at $1.21 

Refugio, Tex... Same as Humble except Texaco ends 
with 28-28.9 at $1.26 

East Texas $1.25 Cass Co., Tex. $1.20 
Darst Creek, Tex. 1.14 Conroe, Tex _e eee 
Hockley & Cochran Cos., Tex... ‘a 87 


SHELL OIL CO., INC, 

(May 20, ‘41) 
West Texas & Lea Co., N. M.—Same as Humble 
except Shell ends with 36 & above at $1.04, 
Fisher Co., Tex.—Same as Humble W. Central 
Texas except Shell begins with Below 25 at $0.86. 
East Texas... .$1.25 Pecos Co., Tex., except 
Yates Shallow pool. .$0.95 
Pecos Co., Yates Shallow 
pool 


Livingston field, 
Polk Co., Tex. 1.25 


CONTINENTAL OIL CO. 

Carson & Hutchinson Cos., Tex.—(July 9, 41) 
Same as Humble Panhandle except Continental begins 
with Below 29 at $0.91. 
(July 1, ‘41) 

Wade City & Clara Driscoll, 
Same as Humble Refugio. 
Alfred & Magnolia City, Tex.— (May 21, °41), $1.35. 
Eddy Co., N. M.—(May 30, *41) - as Humble 
N. M. se he dule except Continental begins with Below 
29 at $0.88. 


as Humble 
(July 1, 41) 


Mirando, Tex. Same 


Tex. 


PAN AMERICAN ~~ TION CO. 
(May 21, 


postings & S. Houston, Tes. Same as Humble 
Tex. Gulf Coast except Pan Am. begins with Below 
21 at $1.08. 

Gillock, Tex.—Same as Humble Dickinson except 
Pan Am. begins with Below 21 at $0.95. 

East Texas. ; 

Cayuga, Tex.... 











ee eee  _ eS 
tt LL 


Y 30, 1941 
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| CRUDE OIL PRICES 

. 

| Prices in $ per bbl. of 42 U.S. gals. at the well. A. P. I. gravily. Prices are effective as of 7 a. m. of dates shown. j 

| 1 

| | 

| ' 

| CALIFORNIA 

i 

Posted by S.O California. May 23. 1941 

(All gravilies above those quoled take highest price offered in thai field i 

i. | 

| . -_ 

| = 3 = © - ; 

: g = =it 

| 3 = - = = me « o r © > Ss 

=e €¢ ¢ 4 686 gg §& _— see ¢@ , © §$ © g8hs 3 
= r = z = = = : = ae ¢& =~ ‘ E - a= = z i 

=s ¢ : : . . AP of 7 Set 5 § be ss & S$ sere 5 & 

ay e S&S 5 § sk EE = © S*= 5 Se. Se 8 » © est = &£ 

as 6 t 3 §$ @& 26 33 § S £82 & &2 St Es ¢< 5 «Sts = F 

j Gravity n= s Ps t =f --} om a0 <m = 4 Bat = BE nn UE a = sf--p ee = i Gravity 

14-14.9.., acces $0.68 SO7e cc. $0.70 $0.70 $0.70 $0.72 $0.73 $0.73 $0.73 .14-14.9 

| 15-15.9., — 71 5 75 $0.76 72 72 71 72 72 73 73 73 ..15-15.9 

| 16-16.9.. Sie 74 $0.79 79 79 75 7 73 75 72 73 75 73 .16-16.9 | 

17-17.9.. ee 78 82 $2 82 78 77 76 738 a2 75 78 73 .17-17.9 | 

18-18.9.. $0.80 82 86 86 85 81 80 79 82 74 78 8l 73 ..18-18.9 | 

19-19.9.. 84 86 90 89 88 85 83 82 85 77 $0.73 81 84 75 

88 90 Te 93 92 88 86 85 89 80 76 85 87 77 | 
.92 94 98 . 96 95 91 89 89 92 84 79 90 90 80 
ines 96 98 1.02 $0.88 99 98 95 93 93 96 87 83 94 93 83 | 
1.00 1.02 1.05 92 1.02 1.01 98 97 98 1.00 91 87 99 96 86 
1.03 1.06 1.07 97 1.05 1.04 1.01 1.01 1.02 1.03 94 $0.99 90 1.03 99 89 | 
1.07 1.09 1.10 1.01 1.08 1.07 1.04 1.05 1.06 1.07 Of 1.02 94 1.07 1.01 92 } 
1.11 1.12 i 22 1.06 1.22 §.06 1.06 1.09 1.10 1.11 1.01 1.06 97 1.11 1.04 95 
1.35 ERO :.IS 1.10 Bee 3.06 2.3) 1.33 1.15 1.05 1.10 $1.04 1.01 1.15 1.07 Of 
1.18 1.18 Re £.5S Fae 8.87 1 yy 1.08 1.13 1.08 1.04 1.19 1.10 1.00 
1.20 1.21 1.19 Lae 2.2 $1.17 an 4. 4:82 . 1.07 1.24 1.i3 1.02 
1.23 1.24 L.ae 648.22 ee Elwood 1.15 1.21 1.15 $1.01 $1.09 1.10 1. 2% 1.16 1.04 
1.24 1.25 Terrace 29 2.26 2.59 3.06 1.32 1.14 1.06 
ae 1.29 F.o.b. Ship 12s 8.20 1.23 1.07 13.26 Ft yj 1.09 

33-33..9.. 66.8 1.32 $1.22 cae R.ae 8.0 8.97 1.11 

34-34.9.., Kettleman Hills 1.36 1.25 1.31 t.an 3.28. 2.90 1.13 

35-35.9.. . $1.23 1.28 La 26 2.22 

36-36.9.. 1.26 1.39 1.19 1.25 

37-37.9.. : 1.29 1.43 1.22 . .d7-37.9 

38-38.9.. oe 1.47 1.25 . . 38-38 .9 

39-399... ioe 39-399 

40-40 9... iso 40-409 

Playa Del Rey: (FOB Standard Pipe Line) 20-20.9, $0.80; 21-21.9, $0.84; 22-22.9, $0.87 

Wheeler Ridge: 22-22.9, $0.76: 23-23.9, $0.80; 24-24.9, $0.83 

Newhall, Kern River, Kern Front, McKittrick & Round Mountain: 14-14.9 $0.73. 
| 
LOUISIANA-ARKANSAS LOUISIANA-ARKANSAS (Cont'd ROCKY MOUNTAIN FIELDS 
Poated by S. O. Louisiana, May 22, °41 Posted by Shell Oil Co., Inc. (May 20, ‘41 Posted by Stanolind Oil & Gas Co. (May 20, *41 
Gravity Iowa Roanoke Gibson Salt Creek (except Tensleep crude), Midway & 

+ e $= Below 20 $0.99 $0.94 $0.89 Dutton Creek, Wyo 

2 : FY a 20-20 .9 1.01 oF 9] 

= ¢ = a me 21-219 103 98 93 Below 29.$0.96 32-32.9..$1.04 36-36.9. .$1.12 

x = yy 5 oF =e 7 99 ¢ o- 29-29 9 98 33-33 .9 1.06 37-37 .9 1.14 

s- “as Pont ale z 22-22.9 1.05 1.00 5 

6 6s oo Soc 2 os & S 3 93 Q 1.07 1.02 97 30-309 1.00 34-34.9 1. 0€ 38-38 .9 1.16 
| at ac 32 et Ez pa 24-24.9 1.09 1.04 99 31-31.9 1.02 35-35 .9 1.10 nd M 3 - 
. = 3 6 3 8 es 25-25 .9 1.11 1.06 1.01 ee 

Gravity < C = ==) = -~ 26-26.9 1.13 1.08 1.03 F : 

27.97 9 BG 1.10 ‘05 Wyoming: Wyoming: 

40 & above... $1.08 $1.18 $1.20 $1.30 $1.30 <8-28.9 1.17 1.12 1.07 Tensleep Crude $0.6785 Grass Creek Light $1.00 

39-39 9 1.06 1.16 1.18 1.28 1.28 9 1.19 1.14 1.09 Frannie Light 70 GrassCreek Heavy 0) 
| 38-38.9..1.. 104 1.14 1.16 1.26 1.26 4 1.2l 1.1600 (1.1 Frannie Heavy ‘7 Etk Basin - 1.00 
} 37-37 9 1.02 1.12 1.14 1.94 1.24 4 23 = . Hamilton Dome 15 Iles, Colo 1.07 
36-36.9..... 1.00 10 2 F233 22 a ed = : — ' } 
| 33 33 9 } 98 I 08 I 16 1.20 »0 9 1.2% 1.22 Er Posted by Ohio Oil Co. (May 20, '41 
35 & above... .... ‘ pickers ca L.36 above 1.29 1.24 1.19 Elk Basin, Wyo $1.00 
34: $ 
| 34 34 9..... 96 1.06 1.08 1.18 1.18 1.34 Iowa schedule includes Black Bayou & White Castle, Grass Creek, Wyo., Light I Ov 

33-33:.9.......% 94 1.04 1.06 1.16 1.16 1.32 La. fields Rock Creek, Wyo 1.15 

$2-32.9..... 92 1.02 1.04 1.14 1.14 1.30 Lance Creek, Wyo., (July 1, °41) - Lt2 
| jo . SO 5:00 1.02 3.312 1.1% 13.28 Roanoke schedule includes Chalkley, La. field. 

30 & below... - ; on 1.26 : Posted by Continental Oil Co. (May 21, ‘41 } 
| 30:30:96... ... 88 98 1.00 1.10 1.10), Gibson schedule includes S. Houma, Hester & W Ft. Collins & Wellington, Col. 
| Re or 98 8 ° Lake Verret, La. field . | 
) ? 8 1.08) 1.08 _ Selow 29. $0.96 32-32.9. .$1.04 36-36.9. $1.12 
| B41 94 96 1.06 1.06 Happytown field, St. Martin Par., La oo ac@h ES 19.99 O OR 22 382 9 1.06 37-37 .9 1.14 | 
82.92 94 1.04 1.04 > 30-30.9.. 1.00 34-34.9.. 1.08 38-38.9.. 1.16 | 

= oS oo oe 3A ee ee ee ee ee 3131.9. 1.02 3533.9. 1.10 39-309). 1.18 | 
78 88 90 1.00) 1.00 Urania, La. (May 2 il $1.15 ne ctnon EO 
86 88 = 98 ; — 
76 og Posted by Continental Oil Co. (May 21, “41 Canon City & Pic Big Muddy, Wyo., 
74 96 Pepetate, La $1.18 rence, Col $1.05 May 30, ‘41 $1.08 
own 72 94 Ville Platte, La - 1.20 Creek, Mont L.t2 Lance Creek, Wyo., 
21-21.9 ns 70 92 Lake Arthur, La se isile 1.18 July 1, ‘41 $1.12 
Bel -< 68 90 
ae 20 ; Abbeville, La. 
- Selo 16 .$ 17 7.37 ¢ + 59.39 ¢ $ — 
Atlanta schedule includes Buckner, Lewisville, Mag 6 a 9 sede i ~<a at z . ; L 7A Hg b . ; + 
nolia, Village & Schuler (Jones Sand), Ark. sins sihata’ ‘ Se , 
. ee ae CANADIAN FIELDS 
Caddo schedule includes De Soto, Sabine, Fouke, ANADIAN FIELI 
Homer, Miller Co., Nebo & Sugar Creek. Posted by Imperial Oil Limited 
Western Ontario (Nov. 6, 1939 
Petrolia $2.10 Oil Springs. . $2.17 
Rodessa schedule ineludes Cotton Valley & Shreve- ’ : 
port (Cross Lake). Turner Valley Crude Oil (July 16. “41 
(Prices FOB producer's tankage 
, $3-33.9 $1.35 ‘ 57 «55-55..9 79 
Bunkie schedule includes Eola, Olla, & South Olla. 54-34 e 7 7 . 2 " <9 =.= Q " 81 
$5-35.9.. 1.39 46-46.9.. 1.61 57-57.9.. 1.83 e 
| P Fs 86-36 9 1.41 17-47 .9 1.63 58-58 9 185 
| Darrow schedule includes Bayou Mallet, Choctaw, 7-37 9 1 43 18-48 9 1 63 =9-39 9 1 a7 
Jeanerette, Lirette, N. & S. Crowley, Port Allen, 8-38 9 1 45 19-49 9 1 67 60-60 9 | 89 
} Port Barre, Potash, Roanoke, & St. Martinville. | 39.39 9 147 =0-50 9 169 61-61 9 1 9] 
| 0-40.9. 149 51-519 1.7L 6262.9. 1.93 
Big Creek, Dorcheat, McKamie Distillates | '!-!!.9 1.51 92-52.9 1.73 63-63.9 1.95 
Nee eee oe eee 15 $2-42.9 1.53 d3-93 9 1.75 64 & over 1.9% 
| Heavy Smackover Crude....... ; a, 13-439 1.55 4-54.99 l 

Cotton Valley Distillate....... Pak ewaaae 1.30 

Cotton Valley (Holloway Sand Crude)...... 1.25 : ; ‘ 

Lisbon Distillate.................. ere, fF \bsorption Gasoline (July 16, “41 

: 90°> Ree., 20 Ib. Reid y Pp $2 . 2 
| (Continued nert column) 90% Rec. 17 th. Reid v.p 2.44 
| 
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CLASSIFIED 


Address all Blind Box Number ads to Na- 
tional Petroleum News, 530 Penton Build- 
ing, Cleveland, Ohio, unless otherwise spec- 


Wanted to Buy 


ified Walker Four post Drive-on Electric Lift. 
State where located, condition, year of 


For Sale 


Jandreau gauger, measures tank car short- 
ages, instantaneous, simple, worth many 
times its cost Know what you get in every 


manufacture and price. M. M. Palmer, 454 
Curtis St., Fulton, N. Y. 


Business Opportunities 





Professional Services 








tank car. $12.00 prepaid. Full instructions 
with each gauger. H. Clay, Bonded Service 
Warehouse, 223 Spring St., SW., Atlanta, 
Georgia 


Complete Pennsylvania Refinery. Two 
thousand barrel tube still, wax plant, filter 
house, tankage of all sizes. Available im- 
mediately. Complete or in part. Address 
Box No. 944, National Petroleum News. 


1939 Chevrolet long wheelbase truck with 
1345 gallon tank, side compartments 260 
each, other compartments 621 and 204: also 


BULK PLANT OPPORTUNITY! Near 
Houston, handling Major Products, 
offered account death in family. 
Past four months operating state- 
ments show $600 average month- 
ly net profits. $7500.00 cash down pay- 
ment includes Bulk Plant itself, valu- 
able leases, equipment four stations, 
two trucks with opportunity for ex- 
pansion. 

THE MARSHALL COMPANY—“23 
YEARS OF CONTINUOUS SERVICE” 
1006 Main Street Houston, Texas. 





ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 
THE DETROIT TESTING LABORATORY 

5954 Bagley Avenue, Detroit, Mich. 











20 gallon tank, compartments 209-206-105. 





Both in good condition. Box No. 946. 


Bulk plant completely equipped for gaso- 
ine, kerosine and lubricating oil blending 
ind grease making. 200,000-gallon storage. 
\ bargain! Also $30,000 will buy control- 
ling interest in a live lubricating going busi- 
ness making money. fetiring account 
health. Cash only. Address Box No. 947. 





If you want to buy or sell a used 
truck, a bulk plant or other good 
used oil equipment, a classified 
advertisement in National Petro- 
leum News will do the job for 
you. The rates are low. See the 
item below for rates and further 
information. 





ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 


511 Eleventh Street, N. W. 
Washington, D. C. 














Positions Wanted 


Petroleum engineer and_ geologist, ten 
years experience in oil and gas fields; de- 


Classified Rates 





res connection with reliable company. Box 
No. 941 


Sl 


Qualified and experienced sales manager, 
bulk plant manager and tank car stations 
supervisor available. Fifteen years refinery 
xperience. Locate anywhere. Box No. 937. 


By internationally known Safety Engineer 

Organizer, author, specialist human rela- 

‘ions. Age 31, white. Box-8, 3927 East Ad- 
ral Place, Tulsa, Oklahoma. 


Wanted to Buy 


isoline Trailer Transport between 2500 
nd 3500 gallons Must be in fairly good 
ndition and reasonable Box No. 945 





“For Sale,” “Wanted to buy,” “Help 
Wanted.” “Business Opportunities,” 
“Miscellaneous” classifications, set in 
type this size without border—10 
cents a word. Minimum charge, $3.00 
per insertion. 

“Position Wanted”—5 cents a word 
Minimum charge $1.00 per insertion. 

Advertisements set in special type 
or with border—$4.00 per column inch. 

Copy must reach us not later than 
Saturday preceding date of issue. 

All advertisements carried on this 
page are payable in advance. 

No agency commission or cash dis- 
counts on classified Advertisements. 





HUNTLEY & HUNTLEY 
Petroleum Geologists and Engineers 
L. G. Huntley J. R. Wylie, Jr. 


Grant Building Pittsburgh, Pa. 

















ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 


Specialists on Petroleum Products 
961-976 Frelinghuysen Ave. 
NEWARK, N. J. 

Telephone Bigelow 3-4020 

















, ; : 
S é s published as a convenience 
the eade Every care is taken te 

it accurate, but National Petre 
Vews assumes no responsibility for 
LISSTONS., 

Acheson Colloids Corp. 

ime! in Flange & Mfg. Co 

Ame can Grease Stick Co. 

\merican Machine & Metals, Inc 

American Telephone & Telegraph 

a 

Badger & Sons Co., E. B 

Blackmer Pump Co 

Bowser Co S - 

Brodie Co Inc Ralph N 


Inside Front Cove 
Brunner Mfg. Co 
Buckeye Iron & Brass Works 
Butler Manufacturing Co. 


Champion Spark Plug Co 23 

Chevrolet Motor Division, General 
Motors Sales Corp. 

Chicago Bridge & Iron Co. 

Cincinnati Advertising Products Co 

Cities Service Oil Co. 

Continental Can Co. 

Crown Can Co. 35 

Curtis Pneumatic Machinery Co 


Davidson Enamel Company 


Dayton Pump Co. 
Du Pont (Neoprene Div.) 


LY 30, 1941 


S' INDEX 


Eastern Engineering Co. 
Erie Meter Systems, Inc 
Ethyl Gasoline Corp 


Farrell Mfg. Co 


Fleet-Wing Co Outside Back Cover 
Ford Motor Co 
Freedom Oil Co 36 


kruehauf Trailer Co 


General American Transportation 
Corp 

Gencral Motors Truck & Coach Di- 
vision 2é 


Gilbert & Barker Mfg. Co 
Goodall Rubber Co 

Goodyear Tire & Rubber Co 
Graver Tank & Mfg. Co., Ine 
Greyhound Oil Co 


Gulf Oil Corp 29 
Heil Co 

Humble Oil & Refining Co. 
International Metal Hose Co. 33 


Kellogg Division, American Brake 
Shoe & Foundry Co. 
Kidde & Co., Inc., Walter 37 


McDonald Mfg. Co., A. Y. 31 
Mack Mfg. Co. 

Master Electric Co. 

Mixing Equipment Co. Ince. 

Morrison Bros 


National Petroleum News : 
Inside Back Cover 


National Pumps Corp 
Neptune Meter Co 
New York Lubricating Co 


Oil Burner Institute 
Overhead Door Corp 


Paraflow Sales Division 

Pawling Refining Co 

Pennsylvania Grade Crude QOil As 
sociation 

Pennsylvania Petroleum Products 
Co 

Pennsylvania Rubber Co 
Philadelphia Valve Co 

Phillips Petroleum Co 

Pittsburgh Equitable Meter Co 
Pure Oil Co 


Quaker State Oil Refining Co 


Reeves Brothers 36 
Republic Oil Co 
Rope! Corp., Geo. D 


Shell Oil Co. Ine 

Sinclair Refg. Co., Ine 

Smith Meter Co 

Socony-Vacuum Oil Co 25 
Standard Steel Works 

Sun Oil Co 


Texaco Development Corp 

Thornton Tandem Co 

Tidewater Field W’hses, Inc 38 
Timken Detroit Axle Co 

Tokheim Oil Tank Co 


Universal Oil Products Co 21 
U. S. Industrial Chemical Co 


Viking Pump Co. 


Westinghouse Electric & Mfg. Co 
Witte Engine Works 


17 





Pretty Molly 

O’Daniel, 19- 

year-old daugh- 

ter of Texas’ 

Gov. W. Lee 

O’Daniel will 

marry Jack 

Wrather, Jr., Ty- 

ler, Fex., ofl 

man, at the gov- 

ernor’s mansion 

in Austin July 

31 and the “en- 

Molly O'Daniel tire state’’ has 

been invited to 

attend. Vivacious Molly, O’Daniel’s 

only daughter, has accompanied her 

father on campaign tours and helped 

pass out miniature flour barrels among 

the crowd for campaign contributions. 

Wrather, 23, is associated with his fa- 
ther in the Wrather Oil Co. 


T. L. Strom- 
berger, Los An- 
geles, has been 
appointed adver- 
tising manager 
for Union Oil 
Co. of Califor- 
nia, according to 
R. L. Philippi, di- 
rector of public 
relations and ad- 
vertising for the 
company. Mr. 
Stromberger has 
been a member 
advertising department 


T. L. Stromberger 


of Union’s 
since 1929. 


Ensign John A. Walstrom, Washing- 
ton, D. C., has been transferred to the 
Fuel and Transportation Division, U. S. 
Navy Department. Previously, he was 
senior purchasing officer in the petro- 
leum commodities section of Treas. 
ury Procurement Division. 


C. H. Coe, Indian Refining Co., has 
been transferred from Columbus, O., 
to Evansville, Ind., with his territory 
enlarged to include Illinois, Indiana 
and Kentucky. E. R. Snider is the 
new superintendent for Ohio. 


Sir William Fraser has been elected 
chairman of Anglo-Iranian Oil Co., 
London, to succeed the late Lord Cad- 
man. Sir William, who became a di- 
rector of Pumpherston Oil Co, at the 
age of 25, was knighted in 1939. He 
played a leading part in directing pro- 
ducing and sales work of 5 Scottish 
shale oil concerns under the guidance 
of Anglo-Iranian, He joined Anglo- 
Iranian in 1923, becoming deputy- 
chairman 5 years later. 

a x 

E. J. Freeman, Acme Petroleum Co., 
Chicago, Mrs. Freeman, and daugh- 
ter Joan recently returned from a 
3,000-mile motoring vacation to Colo- 
rado and surrounding territory. 


So a * 


thinks Wiley L. Moore, 

Wofford Oil Co. of Georgia, 

the flag that guided an 

shot on the Belleview-Biltmore 

course at Belleair, Fla. Opponents and 

witnesses included Henry M. Dawes, Chi- 

cago, president of The Pure Oil Co. and 
George H. Schulz 


Ellis H. Wiet of Tulsa, Skelly Oil 
Co.’s “man of a dozen jobs”, has as- 
sumed charge of the company’s nat- 
ural gasoline and butane sales and 
outside refined oil purchases, according 
to announcement by President William 
G. Skelly. 

As public relations man for Spartan 
School of Aeronautics, a Skelly project 
Mr. Wiet has obtained sites for air 
schools where U. S. Army flyers are 
trained by Spartan. And in addition to 
his work with Spartan and Skelly’s 
natural gasoline, the Tulsan is in 
charge of Skelly Oil Co.’s marketing in 
Oklahoma, Arkansas, Texas and New 
Mexico and handles the company’s real 
estate transactions. 

* * K 

Pierre Minard, Paris, France, who 
was recently elected president of the 
French Assn. of Petroleum Techni- 
cians, “is anxious that Americans, and 
especially his friends in the U. S., shall 
comprehend the true feelings of the 
French, in spite of crushing pressure 
being forced upon them, pressure 
which is contrary to every principle 
of their minds and hearts’’. 

Mr. Minard, one of the leaders in 
the French oil industry, is technical 
director of Compagnie Francaise de 
Raffinage. In 1923, this oil man was 
manager of distribution for Desmaris 
Freres and later became assistant su- 
perintendent of its refinery at Lim- 
anowa, Poland. In 1926, Mr. Minard 
came to the U. S. to study refining 
procedure and visited Union Oil Co. 
of California, Universal Oil Products 
Co., Marland Oil Co. and Sinclair Re- 
fining Co. 
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